





























SCHEUER 
FIXTURES 
oR 


~—b-Way 
LEADERSHIP 


I. Originality 
2. Experience 


ebe Quality 


One sometimes wonders whether all plastic display fixtures are alike. 
There could be nothing farther from the truth. In other words, 
plastic display fixtures are not just plastic display fixtures. 


Display fixtures primarily are vital sales producing equipment and 
to the extent that you can put more selling power into them the better 
your investment will be. Be sure to make your fixture investments 
profit-makers by insisting upon the best. Nothing else will satisty 
the progressive displavyman and merchant. 
Here at Scheuer’s you are sure ot 3-Way leadership . « » Seat, 
Originality . . . second, Experience . . . third, Quality. Together 
this means getting more for your display fixture appropriation in 
actual sales building values. 

Write for our new catalog. or 

tell us your special requirements. 


DECEMBER MARKET WEEK 


Hotel New Yorker, December 7-12 


We will have on display many new and original plastic display units. 
We cordially invite you to view our exhibit. 











307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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X-223—“Cireus Clown” Comura. Size: 15” x 90” for ledge or awning treatment, or take around heads of 


ee PTO T ET CTT TTT TEE TET ET CRTT ERTL ET TREC TTT Te ee Each $3.75 


comuras FOR YOUR CHRISTMAS 
Ton) |= (On 














Have a Circus in your Toy Department at 






Christmas Time. The youngsters will love it... 






the grown folks too. Here are Comura designs in 






sizes to treat posts, ledges, wall areas. Use 






around. selling booths, over elevators. Designs 






are reproduced in 10 bright, gay carnival oil 









colors, thru half-tone silk screen processing, in 






sculptured effect technique that gives illusion 









of depth, onto flexible Comura stock. Simple to 





mount to any surface with tacker, staple gun or 






mounting tape. Cut into sections... or cut out 






individual figures for dimensional treatment. 






Yes... here are the makings for a real circus 






setting filled with thrills and excitement. 


















Now In Stock X-224—“*Cireus Acts’? Comura. 
: : Smes 30” & GO"... woe Each $5.75 
For immediate Shipment Trapeze acts with circus barker, 





clowns, riders and animals. Use as 
one complete panel or cut into two 


AVAILABLE AT LOW COST 15” x 90” sections if desired. 













X-222—"Circus Clowns"’ 


s act and clown designs. Size: 15” x 90”, for 
ting onto posts. Each Comura can be cut into 







e 15” x 30” individual sections if desired . . . or F 
mount on wall board and cut figures out for dimen- Fine stores create effective Toyland windows and departments with Comura Designs. 
Mi WeMiONDs. <> oc ccuaenadecnveeoen tran Each $3.75 . 
X-225—“‘Merry-Go-Round” Co- 







mura. A design to delight both young 
and old. Dolls and animals cavorting 
on a toyland merry-go-round. Excel- 
lent to use around bases of selling 
booths, over cases, elevators, etc. 


weuee 20” = 90". 2. 4c. Each $5.75 


FREE pp 
Only one series / 


of Comuras 
shown here. We 
have over 200 
designs to 
choose from. 
Send today for 
our Complete 
Catalog. 


























When in Chicago call us. Our station wagon will pick you up, bring you to our plant and return you to your hotel. 


L. Stensgaard and Associates, Inc., 393 N. Justine St., Chicago 7; Ill. 
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Modernized Display And Fixturing 

New York Displays 

Novel Display Features At Macy's-Jamaica 
Yours For Christmas : : ‘ R 
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THE DISPLAY PUBLISHING COMPANY 1209 Sycamore St. CINCINNATI, OHIO 


WESTERN OFFICE: 2412 Seventh St., Los Angeles 5. Phone FAirfax 2978. A. M. Rothenberg, Representative. 
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Pass This Issue Along 
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OUR NEXT ISSUE THE COVER 


An. article 


brand-new store opened by a company of famous 


on new a 


Member Audit Bureau of Circulations. 
You get the most value from DISPLAY 


WORLD when you share it with others. See 
that it reaches other executives of your organi- 
ration ond the members of your department. 


angles of display at 


reputation will be one of the features of the 
November 15 another will deal with 
sign production and its correlation with display 
State street store plus 
reports on contemporary display from principal 
cities and numerous other features to round out 


issue... 
0 
O 
O 


at a. well-known 


the issue. 


“Not only a successful merchandise window, but 
thought by many to be one of our most beautiful 
from the standpoints of color and composition’ 
comments an executive of Marshall Field & Co. 
Chicago, on the window pictured on the cover. 
Designed by John Moss, Jr., display director, the 
display backed up a campaign 
showed the richness of new fall and 
pointed up the ''New Look”. 


home-sewing 
fabrics 
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For more than 50 years, 
the best and biggest stores 
have come to Headquarters 


for mannequins and fixtures. 


Here are some of the new stores: 


8. Altman, Manhasset, L. I. 
Bonwit Teller, Boston 
Foley's, Houston 


Hecht’s, Silver Springs, Md. 


to Macy’s Herald Square — our new 
“Fifty-eight’’ mannequin. Styled by John Foley, 
Macy display director, with the help of 
Mary Brosnan, Kay Sullivan and the 


best dressmakers in the country. 


foil Wilbon dnc. 


498 Seventh Avenue, New York 18 


™~ 
Mary Brosnan ie Ss Cyrille Steiner Fixtures 











DISPLAY WORLD 


° DISPLAY HAND 
| HOSIERY FORM 


MINIATURE 
MANNEQUINS 


*BLOUSE FORMS 
*BRA FORMS 


*LAMINATED RUB- 
BERLITE GLAMOUR 
LEGS 
“LAMINATED RUB- 
BERLITE BLOUSE 

FORMS. 


* ADVERTISING DIS- 
PLAYS IN RUBBER- 
LITE 





TE..- 
CONTACT YOUR JOBBER OR WRI 


ll. 
RUBBER PRODUCTS INC., 2066 Canalport Ave., Chicago 8, | 


LITE DISPLAYS 
i ATORS OF RUBBER 

— RUBBERLITE ° WORLD'S LARGEST MFG RS AND ORIGIN 

INSIST ON re] a 1 
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FOR FOUR YEARS 
2 of the Leading Stores in the Major 


Cities have used continuously 


THE SHIPMAN PATENTED MIRROR WINDOWS 


They are now available on Special RENTAL terms to the best stores in smaller cities. Write for terms. 


NO MATTER 


how large, how small or how 


obscure your window ... 


The Shipman Mirror Trea 
ment will make it the out- 
standing window on your 


street. 


You may buy an Exclusive 


Franchise for your city 
™™ Rent a Complete Unit for 





any size window and have it 


installed for 6 or 12 months. 





The Amazing Christmas Window Device 
is FREE with this Movable Apex Window 


The newly patented addition to 
the Shipman Window makes possible 


An Entirely New and Amazing 


CHRISTMAS WINDOW 


ana 


FREDERIC SHIPMAN STUDIOS - 512 Fifth Ave., New York City 18 
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DISPLAY WORLD - 


4CO-— DISPLAYS... 


CW - UNIQUELY DESIGNED FOR MULTIPLE DISPLAY 
USE IN WINDOW ... SHOWCASE ...OR COUNTER 


























No. 950. De Luxe 

Hosiery Rack. Displays 

5 pairs of hosiery with 
com-a-part clamp fea- 
ture. Permanent card 
holders. Base 8” x 8”, 
20” high. This is an exclu- 
sive ‘’Lico” original, fully pat- 
ented and patents pending. 
$37.50 each 


No. 404. Show case. Features 

a two-section unit which can be 

detached from the base. Vertical 

sliding back lifts up. 12’ x 12” 
x 8” deep. Base 3” high. 


Complete Unit $35.00 
Without Base 28.00 











These units express the tempo of 

our complete line . . . _ original, 

dramatic displays, planned for top 

merchandise appeal. Look to “Lico” 

for the newest in modern advertising dis- 

plays. Remember, we have over 150 Stock 
Units for every type of business! 






Write for our new catalog . . . chock-full of 
display ideas! We invite your inquiries. 


Name of your nearest jobber on request. 


as ine. Soiaiai LUSTRA-CITE 


mark of merit for smart ad 


———" == _ INDUSTRIES, Inc. 


225 WEST 28th STREET « NEW YORK 1, N. Y. 
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cumose of things to come 


. . advance fashion form 


custom made in the workrooms of Lynn 


interpreted by Saks 5th avenue 
plexiglass and hammered copper 
7 feet high. 








17 West 45th St., New York 19, N.Y. 
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IN DISPLAY 


i; proud of its 


e country's lead- 
nal display 


Our organization 


-ecord in serving th 
playmen with orig! 


ing dis 
f superior quality. 


decorations © 


ccessful service to 


ry of su 
arge host 


More than a quarter centu 
hievement our | 


the display field is an ac 
of patrons has made possible. 


We are now preparing a new and original line of 


display decorations for 


SPRING 1948 


for presentation during 


DISPLAY MARKET WEEK 


December 8 - 12 





THE L. J. CHARROT COMPANY, INC. 


Designers & Manufacturers 
ONS — ART DISPLAY STUDIOS 


ARTIFICIAL FLOWERS — DISPLAY DECORATI 
NEW YORK CITY 18 





an exquisite 


new gown 


When Mrs. Sophie Gimbe 
designed this gown, it wa| 
beautiful. Displayed on 
Greneker manikin — i 
was sensational. 

Featured at Saks 5th 
Avenue, this outstanding 
display lured record 
crowds to the window 
and was shown with 4 
portrait of Mrs. Gimbe| 
on Time magazine’s fron} 
cover. 


the greneker 
corporation 


250 west 54th stree| 
new york 19, n.y| 
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We're dusting off the 
WELCOME MAT 


for 
NEW YORK DISPLAY MARKET WEEK 


featuring 
exciting new ideas in 
PAPIER MACHE, WIRE 
PLASTIC & FABRICS 
SPRING, VALENTINE 
AND EASTER 


Yaa, 
"te 


Bias come bth eb yen LAAN AN YAR ali i Wa prey ebelteprssd 


CHELIX 


Jue. 


PAPIER MACHE AND OTHER EXCITING DISPLAY TECHNIQUES - 361 WEST 58th STREET, NEW YORK 19, N.Y. - CIRCLE 6-943! 
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...we are proud to present 


BULKTON SEAMLESS 


§4'/_" wtde Display Papers 7/07" ude 


@ greatly improved quality @ new sales-tested colors 


@ heavier @ stronger @ easier to work with 


@ twenty-four colors available for immediate delivery 


NEW COLORS 


Orange 
Purple 
Orchid 
Magenta 
Pink 

Tan Bark 


XMAS COLORS 


Xmas Eve Blue 
Xmas Green 
Xmas Red 


Display executives, artists, and designers have co- 


? operated with us in developing the new Bulkton 
ne 

Pacific Green Seamless, the finest background paper ever to be 
Forsythia Yellow 
Pursuit Grey 
Harvest material, fitted exactly to display needs, Bulkton 
Desert Rose 

Atmosphere Blue Seamless now comes in 24 sales-tested colors, many 
Persian Lime 

Andes Emerald of them new—all of them blended by experts. Note 
Alaska Blue 
Garnet 
Mexicocoa : : 

Ming Blue no Yuletide display can be complete. 
Chartreuse 

Gunpowder Black 


offered in the market. Made from heavier, stronger 


the three special Christmas colors, without which 


Write for Samples 


BULKLEY, DUNTON & CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17,N. Y. 





DISPLAY WORLD OCTOBER, 1947 




















OCTOBER, 1947 DISPLAY WORLD 











mn : 


V/ 44 


Ce 
a 
” Ste 


FA 
ae 


Sf 
~ SEES 


California Displays 


SOUTHERN CALIFORNIA’S SECOND ANNUAL 


DISPLAY MARKET MONTH 
» JANUARY 1948 « 


IN THE INDIVIDUAL SHOWROOMS OF THE WEST’S 
LEADING DISPLAY HOUSES YOU WILL SEE, 
HIGHLIGHTED DURING THE WEEK OF 
JANUARY 19th TO 26th, 

THE LATEST AND FINEST OF DISPLAY MATERIALS 





FITZGERALD DISPLAY CALIFORNIA DISPLAY STUDIO PACIFIC PROMOTIONS 

GRANT & SILVERS, INC. CARRATA COMPANY SILVESTRI STUDIO 

AL HALVERSON COAST FLOWER CO. TABERY CORP. 

LOR SALES CO. EMIL CORSILLO, INC. TRANSPARENT SHADE CO. 

B. A. JACOBS CO. CRYSTALLINE PLASTICS CO. W. M. ZEPPEN-FIELD STUDIOS 
os MAHARAM FABRIC CORP. DECTER MANIKIN CO. BELL PHOTO & DISPLAY SERVICE 
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to be y . 
Lord & Taylor dared... and took a 
swift stride ‘ahead of the times” . . . It’s 
easy to emphasize quality merchandise 
successfully ... with 


ABSTRACT MANNEQUINS .. . Daringly 
sculptured by Helen Liedloff—creator of 


sales-stirring ‘out of this world”’ out 
mannequins. Your inquiries are invited . of 
this 
world 
(2g, - WG. mannequins 
Lyisco Vis. 7 


293 SEVENTH AVENUE, 8th FLOOR, NEW YORK 1 
CREATORS AND MANUFACTURERS OF MANNEQUINS SINCE 1909 











HDR FLEA 
DISPLAY CORD 


Now Available in 75 Foot Easy-to-Use Spools 


A real solution to dozens of your display problems! 
Use Fibre-Flex in suspended displays . . . screens... 
panels . . . floor patterns . . . set pieces. This versatile 
newcomer is available in four sizes and eight 
colors — red... green... orange... . yellow 
... blue... black... brown. . . white. 
All have a flameproof covering. 


Write for Free Sample 
Card and Price List! 


chack’s 


“SINCE 1888" 


7 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 




















NTERIOR 





STORE DISPLAYS--ARTIFICIAL FLOWERS— FOLIAGE 


/ 





For IMMEDIATE DELIVERY. 


Write in for free samples. 


Tortoise Shell, Python, Zebra, 
Wood, Pepper Plaid, Penn- 
sylvania Dutch, Candy Fan- 
tasy, Lace, Sports and many 
other dramatic effects. 





SVTHE ALL 
a) AMERICAN 
#| SPORTSMAN 























Our mobile man has a hand for 
everything from batting a ball to 
drinking a toast. Order your 
mobile man with a set of sports 


hands and you have a star player 








for any team. 





C.BARRANGO CO. 


579 MARKET STREET 
SAN FRANCISCO 5 











MOBILE __ 
MEN 
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The New Modern Way .. . 








rere ae 


Color Kit with Spotlight Holder . . . Just what 
you need for decorative lighting and to spot- 
light a special portion of your display .. . 


The following lenses are furnished with each kit: 
Red, Green, Blue and Amber. 


ee ee ID, oo vo ck cen biedsecars .$1.95 
Spotlight Holder, complete with cord 
CS LS Sa Laka ute eieeies whol an’ 1.95 





Birdseye Reflector Lamp—150 watt, each.. 1.05 





eS |) = eee. 
To Stop Traffic and Boost Sales 
No. 1100—SPOTLIGHT DE LUXE 


Our finest, with special concen- 
trating grill. Throws sharp beam. 
Deluxe in every respect. Highly 
polished chrome - like finish. 
Color lenses to fit— blue, red, 
amber and green. 


>4 2. 50 Each 


Color Lenses, each........ $1.10 








No. 1200—SPOTLIGHT 


~ NEW 
aN SWIVEL 
, SOCKET 


This handy socket 
is ideal for dis- 
play lighting. Swi- 
vel construction for 
focusing lamps at sii 
any angle. You 

will have use for 


lots of these prac- 
tical sockets. 





The last word in hooded spot- 
light units. Made of spun alum- 

inum with high chrome-like fin- 
75¢ EACH ish. For the better store. 


$9.50 Each 








The FAMOUS SWIVELIER LINE of Lighting Fixtures to Spotlight a Displays 


Swivelier “NIMBLE-LITES” 
WITH HOOD SHADE 
and 
Porcelain Keyless Socket 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Completely Enclosed Hood to fit 
up to 300 Watt Spot-Light or 
Flood-Light Bulb. 


7, 50 Each 





H607GR 





Swivelier ‘“NIMBLE-LITES” 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Place or attach wherever needed, 
and plug into nearest receptacle 

. - Base has holes for screw attach- 
ment... quality finish on base and 
shade .. . The socket stays put at 
any angle ... no set screws or 
wing-nuts to adjust. 


°9. 60 Each 








¢ Also Headquarters for Hangers and Modern Display Aids ¢ 


JOBBER INQUIRIES INVITED — WRITE FOR CATALOG 





NATIONAL HANGER CO., INC., 253 w. 26th st., New York city 1 


Representatives: MR. MORTY FAY, 17 N. W. 2d Ave., Miami, Florida. Phone number 25994. 


MR. HARRY INTRILIGATOR, 60 South St. Boston, Mass. 


Phone Hancock 0504. 
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“MODERN STORES NEED MODERN DISPLAY” 


Skirt & Slack Racks are Silent Salesmen 


SKIRT and 
SLACK RACK 


Model SK400 


The newest and best skirt 
rack on the market. The 
heavy plate glass is mod- 
ern in appearance and 
protects garments without 
interfering with display. 
Bleached maple, large ca- 
pacity, sturdy construction. 
48” high — 52” long. Has 
either 100 slack or skirt 
arms. Arms and clips 
chrome plated. 


COMPLETE ALL CHROME SKIRT RACK 


135 00 Model SK100 
oa This is the last word in all-steel racks. It is the 


answer to the progressive merchant's plea for a rack 
which is not bulky, and yet strong enough to hold 100 
garments. Specify whether skirt or slack arms are 


il ; : ve 3.00 
Jobber Inquiries Invited - Write for Catalog FulLiength ate — 


. BLEACHED OAK SKIRT RACK 
' | STURDY METAL enna 


Bleached oak skirt rack with 96 arm capacity. All- 


Gar ment chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity and 
Rack sturdy construction. No cardholder. 


cometete $89.50 cach 


—& 





Model SK200 


| Sturdy, all- chrome, 
| metal garment rack 
. with patented base. 
§ A very popular 
model rack. 96 
arms, all -chrome. 
Sturdy and practi- 
cal. For beauty of 
design and general 
utility this rack is 
unexcelled. With 
7 x 11 cardholder. 


COMPLETE 


$95.00 


EACH 


NATIONAL HANGER CO.., IMC. 253 w. 26th St, New York City 1 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Mr. Harry Intriligator, 60 South St., Boston, Mass. 
Phone Number 25994. Phone Hancock 0504. 
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The BINDER you've been laohing Jor... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 


- 

ae) 

ee he Be see 
i ti Nk eh. 
b& Ash 





These binders are beautifully bound in maroon with the title in gold. Each holds a full year's 
issues of DISPLAY WORLD. Insertion or removal is easy and fast. Keeps your copies clean and 
handy for reference. 


$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 








— 
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Prepare for Holiday Business 


CHROMIUM and FOIL 


MOULDINGS and FRAMES 
At Pre-War Prices 


for BACKGROUNDS --- DISPLAYS 
CONSTRUCTION.-- TRIMMINGS 


Comnare Our Quality 
Compare Our Prices 





JOBBERS AND MANUFACTURERS ONLY 


WRITE FOR CATALOG AND PRICE LIST 





PREMIER FOIL MOULDING CO. 


Eastern Sales Representative: 39 EAST 12th STREET 
R. H. LAWRENC 
pape ion NEW YORK 3, N. Y. 


5 Union Sq., N. Y. 3, N. Y. 
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111 EIGHTH AVENUE 


NEW YORK II, 


N. Y. 


7200 


Phone: Watkins 9 
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display creations 









It Just Wouldn't Be 
Christmas Without Some Sparkling 
GUSTAVE RUBNER Display 


Fabrics and Papers ...... 












Again this Christmas .. . as in many holiday seasons in the past. . . 
the best-dressed windows and interior diplays will be hi-lighting 
the creations of the quality GUSTAVE RUBNER line. 
It may be Jewel Cloth or Snow Paper or any one of a dozen 
other pretties — to add zest and brilliance. Whatever the 
choice, there’s still time to make your selection. So don't 


miss a good bet —— do it today! 


Member 


GATiogAL association 
OF BISPLAT imousTalEs 


+ + ££ t HH F HF F HF HF HF HE HK 
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If it’s your store’s future, you 
not only need attractively priced 
you also need your 
plus the 


merchandise; 
community’s good will, 
assurance that your community will 
have a reservoir of savings, to insure 
continuous sales. 


If it’s an individual’s future, he 
needs funds to buy tomorrow’s ne- 
cessities and a reserve to meet finan- 
cial emergencies. 

If it’s the country’s future, we all 
need a government and a nation of 
people with the money to operate 
efficiently. 

YOU CAN HELP wrap up all 


these futures securely —~by promot- 


ing sales of U.S. Savings Bonds. 
Devote a generous portion of your 
advertising schedule to Bonds. In- 
clude in your copy an explanation 
of the “Bond-a-Month” plan (see 
details in box). If you prefer to uti- 
lize the official Treasury ads for this 
purpose, mats are available through 
your newspaper or your State Di- 
rector of the Treasury Department's 
Savings Bonds Division. He can also 
help you build up your Payroll Sav- 
ings Plan—the plan that gives em- 
ploy ees a feeling of extra security 
and thus enables them to be happier 
and more efficient in their work. 
Every $3 put into Savings Bonds pays 
$4 at maturity. 


OCTOBER, 


1947 








“Bond-a-Month” 
PLAN 


For self-employed people and 
others to whom the advantages 
of the Payroll Savings Plan are 
not available, the Treasury De- 
partment and the banks of Amer- 
ica have established facilities for 
systematic Bond buying through 
monthly transfer of funds from 
checking accounts. 

Use some of your advertising 
space to tell your community 
about this new opportunity to 
invest in the future! 








The Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD, Cincinnati 
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S. Treasu ry advertisement pr ¢ pared M nde r the au spice f¢ f the 


Treasury Department 


) 
{dvertising Council 


and The . 
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» You too, can discover for your- 


Colonial has consistently 
ained for itself an un- 
equaled record for high quality 
and creative floral 
decorations. 


You are invited:to visit with us 
when in New York, to 

prove to yourself why we cater 
to the most critical and 

alert display men throughout 
the United States. 


DECORATIV 
DISPLAY Cg 


W YORK 18, Wy. 
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DD) cccccs for its exquisite beau- 


ty and sparkling individuality, the sturdy 
texture of RADIANCE creates a lavish ad- 
dition to gift packages. Flexible, tarnish- 
proof, this colorful silver or gold snake- 
chain cord is available direct from the 


manutacturers. 


TAFFEL BROS., inc 


05 Madison Avenue * New York 16, N. : o 
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Size 60” x 40” a in FULL color from a Kodachrome of 

our special built dimensional diorama. 

SC-12 Santa-Land Poster on cardboard $7.10 each 
SP-12 Santa-Land Poster on paper $5.90 each 





PLASTIC SANTA 


Embossed plastic plaque, 1342” wide and 
174.” high. Embossed to a depth of 212”. 
Outside dimensions, 15” wide and 19%” 
high. Clear plastic sheets with brilliant 
Santa colors on reverse side. 


PP-47 Plastic Santa 


CHRISTMAS CAROL DISPLAY $2.65 each 


ze 60” x 40”. Screen processed in seven Christmas colors on ini der is three. 
avy seasoned cardboard. D6-12 Carol Display $6.25 each a , 


ALL PRICES F.O.B. CHICAGO — DELIVERY STARTS OCTOBER 15TH. 


BISHOP PUBLISHING COMPANY @iickco se ittinois 
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WALL Tybee 


BOARD 


FOR WINDOW & INTERIOR TRIM 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is a Handling Charge of 75c. 


Diameter 1" 2° 3" 4" 6" = =8"—— 0" $2" 14" 16th" 22" 
Lengths 
3 ft.. .$.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
4% ft.. 35 .60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... .45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft... .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft... .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.00 16.00 30.00 


Use Half Tubes For Backgrounds And General Display 
Tubes Cut in half lengthwise: 2"' to 6", 35¢ — 8" to 1614", 50c. 
All Prices F. O. B. Cleveland 








We can assist you in other display problems and 
materials — write us 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE CLEVELAND 14, OHIO 
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MAJESTIC CREATIONS, Ine. 
35-40 30th STREET 
LONG ISLAND CITY 1, N. Y. 
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Breath-Taking Beauty for Your CHRISTMAS Displays 


VITRONET ..,.,...¢ NETTING 
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An Exclusive Radiant Product 


Now, once again, you can indulge to your heart’s con- 
tent in those lavish display effects that have not been 
possible or practical for years because of stringent 
fire regulations. 

Because Vitronet is made entirely of glass it is non- 
inflammable. Vitronet is permanently fireproof—it 


does not require frequent costly and bothersome 
flameproofing like ordinary nettings. 


Vitronet is made of long continuous glass fibers as 








Suggesting Other Smart Display Ideas 








fine as spider-web. Positively non-itching and non- 





irritating. 
Vitronet is inexpensive it actually costs one fourth 
Vain Floor Christmas Trim; giant swags of Vitronet from column to to one third less than rayon ... and it is more 
to column. Large Vitronet bows reinforced by wire; center of bows lustrous and safer. 
finished with chum ef eraannnts. Notice the sparkling, lustrous sheen of Vitronet it 
WRITE for SAMPLE and FOLDER catches and reflects lights with all the fire of rich gems. 
COLORS: White, yellow, chartreuse, green, blue. 


orchid, brown, aqua, pink, gunmetal. 


: The Talk of the Country! Radiant's Newest and Exclusive 


DREAM PUFF PANELS 


Replaces Snow Blocks at ONE-THIRD COST 


In White and Colors — Soft and Spongey, FIREPROOF! 
Semi-Rigid; Can Be Rolled, Folded, Easily Cut 


DREAM PUFF is unlike anything you have ever seen It is not a substitute — 
it is an improvement. Overnight it has become the talk of the Display World. 
DREAM PUFF brings new glamour to all displays it is spun glass in a new 
and modern form that does not itch 
DREAM PUFF is used as backgrounds and flooring for windows and display 
cases: it can be rolled and shaped into Christmas trees, bows, wreaths. 


Sparkling and frosty under direct lighting slows softly when lighted from 


behind... it is translucent. 


DREAM PUFF comes in panels 


mately 3 inches thick. In white. pink, blue, green, yellow. WRITE for 
“AMPLE and folder of display ideas. 
OREAM PUFF is an exclusive Radiant product. 








nor does it fly around like loose fibers. 


8 feet long 


208 EAST 27TH STREET 





g, 20 to 22 inches wide and approxi- 





PUFF as a column of light in a display 
; 3 that is a real traffic-stopper. 


RAD IA \. G LAS 5 F 5 t kK C 0 @ LORD & TAYLOR, New York uses DREAM 
N 


NEW YORK 16, 
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SNA CTION LT 


Santa’s Workshop 





This display is 84°" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 


1. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
2. The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 


This 84'' display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $75.00 F.O.B. our factory. 


Santa and Reindeer Santa by the Chimney 





‘ 


The Santa Reindeer is beautifully printed in nine colors. It is 33" x 48" x 4" Santa by the chimney is 26" wide, 


and very sturdily constructed with a wooden shadow box frame. The front 41" high and is printed in seven 
has a heavy piece of acetate printed to give the effect of a window with different colors. Santa wags his 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stars head and waves his arm. The 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this cost of this display with motor 
display complete with motor is $35.00 F.O.B. our factory. attached is $20.00 F.O.B. Brooklyn. 


GREGORY MOTORS INC. siookivn ine y. 


CANADIAN REPRESENTATIVE: Walter Dickinson & Co., Ltd., 184 Bay St., Toronto, Ont., Canada. 
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ALL-WAYS BIGGER! 
ALWAYS BETTER! 


e e 

“everything for display’’ 

Back 
Again 
LAHM CLOTHS - SATINS 
SHADOW STRIPE DAMASK 
CRYSTAL-GLO VELVET 
CRASHES: HOMESPUN 
VELOUR - CRUSHED PLUSH 


DUVETYNE - LEATHERETTE 
BENGALINES, Etc. 











New 





Inspirations 


REGENCY STRIPES 
TINSEL CLOTHS - DUPLUSH 
LUSTERAY 
SCINTILLATING SHEERS 
NYLON NET, Etc. 





Every \ 
Display \ 
Accessory 


ARCTIC SNO & SNO 
BLOCKS - XMAS BALLS 
FOIL PAPERS 
ZEBRA PASTELS ON FOIL 
GIFT WRAPPING PAPER 
RIBBONS - TASSELS 
ROPINGS, Etc. 









We offer NOW- the largest 


and most comprehensive 


line of display fabrics and 
accessories in the display 
field. See the Maharam 
Line at your local jobber or 
nearest Maharam Branch. 
If they aren't easily accessi- 


ble, write us for samples. 


Member 





r 


“The House of Service” 





WEST 46th ST., NEW YORK 19,N.Y. 


ST. LOUIS 
927 Century Bldg. 





CHICAGO 
6 East Lake St. 

















Gatiesat asseciaties 
OF S1SPL AT teDesTerts 





MDE 








LOS ANGELES 
1113 So. Los Angeles St. 
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Christmas in Padtel 


PASTEL PRESERVED XMAS TREES 


Selected Balsam Trees from the Canadian North Woods. 
White and Pastel colors. 


4 ft. $ 7.50ea. 5 ft. $10.00eq. 6 ft. $13.50 ea. 
7 ft. $15.00ea. 8 ft. $20.00ea. 10 ft. $30.00 ea. 


PASTEL PRESERVED AUSTRIAN 
PINE BRANCHES 


314 ft. to 4 ft. long, White and Pastel colors. $21.00 doz. 


PASTEL SNOW BRANCHES 


5 ft. to 7 ft. tall — Bundle of 25 branches 
White Frosted $5.50 Pastel Colors $7.50 


PASTEL PRINCESS PINE WREATHS with clusters of 
red berries. Also in White Frosted with clusters of red 


berries and frosted pine cones. 


24"' $5.00 ea. 30". $8.00 ea. 36"' $10.00 ea. 
PASTEL PRINCESS PINE ROPING with clusters of 


red berries. 
3" to 4" 
Pastel colors 


Frosted White 


4" to 5" 
Pastel colors 


Frosted White 


$1.15 yd. 


95c yd. 
1.00 yd. 


80c yd. 


PASTEL colors for above: Magenta, Light Pink, Chartreuse, Baby Blue. 


DISPLAY PRODUCTION CENTRE, INC. 


“Headquarters for Display” 


35 WEST 36 STREET 


NEW VFYORER 16, WN. TY. 


ee 





Make your entire store a showcase 


Give yourself every advantage. Don’t let 
an old-fashioned store tront and interiors rob 
your merchandise of sales appeal. 

It’s neither difficult nor expensive to 
modernize with Flexglass. For this versatile 
decorative material is easy to work with, 
economically durable and brilliantly beautiful. 


You see, Flexglass is real glass . . . cut into 
squares and permanently mounted to flexible 
fabric backing. Use it on curved surfaces 
or flat... on walls or ceilings . .. for panels . . . 
on pillars . . . anywhere at all you want to 
strike a high note of sparkling appeal. 

There are many different colors and patterns 
available. Dewdrop, mirror, and opals. 
And they all set off your store . . . display 
your merchandise to its best advantage 

So write today for complete information 
on how to smarten up with Flexglass, 


and make your entire store a showcase. Company 


UNITED STATES 


PLYWOOD CORPORATION 


Dept. F, 55 West 44th Street, New York 18, N. Y. 






Edburn Jewelers, 
Columbus, Obto, 
spruce up with Amber 
and White Dewdrop 
Flexglass. Note the in- 
lay pattern, and how 
well Flexglass adapts 
to both flat and curved 
surfaces. 


DIAMOND S 


Flexwood and Flexglass are manufactured 
and marketed jointly by United States 
Plywood Corporation and The Mengel 


i" 
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The Glass That Bends 
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Bulbtou 


FOILS 


for your 


LAMINATED FOIL ON PAPER— 
Plain and Embossed 
© 30#—21 colors 

PRINTED FOIL 

e Wide assortment of designs 
FOIL STRIPED 

@ PRINTED DIAGONAL—6 colors 

e PRINTED SATIN—12 colors 

@ PRINTED CHALK—6 colors 

e FLOCKED VELVA FOIL—4 colors 


FOIL BOARD 
e 8PT. Silver 
ellPT. & 
e@15PT. Colors 


FOIL DUPLEX 
e 11 PT.—6 colors 


BASEMETAL 


e 12 colors 


RHINO EMBOSSED FOIL 
e 8 colors—50” wide 


CHRISTMAS 
PROMOTIONS 


Christmas would not be real without the 
glitter of Foil. 

The shimmering, eye-catching beauty 
of Foil is just as much part of Yuletide as 
the white beard of Santa Claus. 

And when you plan your Christmas 
displays, the virtually endless variety of 
Bulkton Foils will inspire you and pro- 
vide a wealth of new ideas. 

Send for Bulkton Foil samples and see 
how they can help you to impart a gay and 
brilliant spirit to your Christmas displays. 


BULKLEY, DUNTON & CO. 


INCORPORATED 


295 MADISON AVENUE, NEW YORK 17, N. Y. 
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Christmas is 
“Just Around the Corner” 


Before we know it... the biggest holiday selling season of the 
year will have come and gone, so now is the time to make certain 
that your Christmas displays will be "tops". Right now the ''Spot- 
lite’’ line is crammed full of exciting new fabrics and dozens of 
scintillating, eye-catching accessories, especially designed to stimu- 
late Christmas selling. A few carefully selected numbers will help 
to insure a successful holiday business for you. Visit our showrooms 
if you can or write for full information. 


Large Variety of Satins, Bengalines, 
Leatherettes, Suedes, etc., Always on Hand. 


y 2. hel 


Display Fabrics antl cthecessortes 


218 WEST 47% STREET, NEW YORK 19, N.Y. 
LOS ANGELES OFFICE * 819 SANTEE STREET 
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OWL plastic 


a silent 
GE # Lp Womens 
sal e S m r; | n hia Plastic Hanger 
eee -sape 


5 BIG ADVANTAGES 


. Curled tip on hook prevents 
catching and tearing. 

. Countersunk, full turning, 
plated wire hook. 

. Full, non-slip loops hold skirt 
securely. 

. Extra notches on top for 
narrower skirts. 

. Super-strong, heavier, de- 
signed for performance. 


fi LMC Womens Plastic 


Combination Suit Hanger 








New Design Suspends Garment At Best Appearance 


This new plastic hanger...a product of 47 years of hanger-making 
skill, is especially designed to enhance the lines of every type of 
garment. Shoulders, sleeves and lapels are gracefully suspended in 
a natural-looking drape. 


Size: 17 inches across. Available in striking jewel-tone transparent 
colors of AMBER, CLEAR, BLUE, GREEN, RUBY RED. 


Write for prices and particulars. 


28 NORFOLK STREET NEW YORK 2, WN. Y. 
ORchard 44-1780 
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excitement of 


*SILVERWEAVE - GOLDWEAVE 
SILVERCREPE - GOLDCREPE 


SILVERTEX - GOLDTEX 


DAZIAN'S inc 


ESTABLISHED 1842 


The World's Largest Display Fabric Organization 


142 WEST 44th STREET e 
260 TREMONT STREET e 
125 NO. WABASH AVENUE e 
731 SO. HOPE STREET e 
630 BOOK BUILDING e 








THERE’S Glamour FOR CHRISTMAS IN 


SILVERWEAVE - GOLDWEAVE 
EXCLUSIVE wits DAZIAN’S 


Thrilling. sparkling, glittering tinsel will capture the 
the Yuletide season 
windows are designed around Dazian’s SILVER- 
WEAVE-GOLDWEAVE. Metallic fabries of sparkl- 
ing richness. and for the first time in brilliant and 
beautiful fashion-correct colors. they will prove the 
complete answer to your search for something dif- 


ferent. something new. something really ultra. 


Precious tinsel that is woven into cloth. 


in silver. gold. copper. 


A sparkling tinsel fabric in silver. gold. copper. green. 
I £ ae PI ¢ 


cerise. blue. pink or yellow. 


Another brilliant tinsel fabric. 


ous. Silver. gold. green. cerise. blue. pink or vellow. 


Write our office nearest you for FREE samples. 


NEW YORK 18, N. Y. 
BOSTON 16, MASS. 
CHICAGO 2, ILL. 
LOS ANGELES 14, CAL. 
DETROIT 26, MICH. 

























when your 


Available 


Sturdy and luxuri- 





DAZIAN'S INC. ‘ 
Gentlemen: ; 
Please send free sample of SILVERWEAVE. ; 


STORE : 
NAME 
POSITION 


ADDRESS 





ee 
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§ pecialized Audiences 


for Your Advertising 


A 


y 


y 


and How to Reach Them 


O keep abreast with constantly changing 

conditions and new developments in the 
fields of industry, science and the arts, forward- 
looking men and women read business papers 
and professional journals. In addition to the 
editorial content, the informative advertising in 
these publications is today a major source of 
factual news and helpful working material. 


Advertising in business papers makes it pos- 
sible to reach specialized audiences with spe- 
cialized messages. In order to select the right 
media and to adapt messages to the interests of 
the subscribers, advertisers need the information 
in A.B.C. reports. Paragraph 10 in these reports, 
for example, gives a breakdown of the paid 


subscribers by occupation or business. Other 








questions essential to successful business paper 
advertising and answered by the information in 
A.B.C. reports: How much paid circulation? 
How much unpaid? How was circulation ob- 
tained? What do people pay for it? How many 
subscribers are in arrears? What is the renewal 


percentage? Where does the circulation go? 


With the answers to these questions, adver- 
tisers are in a position to evaluate media and to 
write advertising of interest to the specialized 
groups that receive the publication. Always make 
A.B.C. reports your starting point in buying 
advertising space. This paper is a member of 
the Audit Bureau of Circulations. Ask for our 


A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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Are you tired of lookingr 
through alphabet books ? 








ide experience in the 
ield of lettering and il- 
ustration. He has worked 
in the top Chicago show 
card and display studios. 
has swung twenty 
stories in the air on wail 
signs. For six years he 
a creator, lettering 











Ss a cr 
artist, and illustrator for 
ralO 


Do you have an honest desire 
) General Outdoor Advertis. 
for self-improvement ? male 
» 








Would you like to read the 
first book ever written esp- 
ecially for the advanced 
lettering’ artist ? 





If all of these things are 
true — then here is the 


eyeye) 4 for You. 


eav 
intriguing pages, all 


un illustrated. 















OFFSET PRESS, Inc. 


Cuillage 






P. O. Box 1178 
Onder Cu? copy Chicago 90, Illinois 
Y Please send us postpaid _____copies of “100 MOODS IN LETTERING” 





at $5.00 each. 


Voda Check enclosed. ____Money Order. 
Name___ oie — 
Firm —.... Se Sn Title__ | 
















Address hiss Ras Per Cite... ee 






























Chances are that the displays. you find stop- 
ping holiday shoppers in your town are built around 
colorful eye-appealing Sherman Display 
Pictorials. Its a chance you can’t afford to miss if you want to 
channel vour share of holiday shoppers through your store. 
Good displays build crowds. 
Crowds build store traffie — sales. 

See vour local dealer ... or write for the Sherman Display 
Guide — color edition. See for yourself the brilliant back- 
grounds and powerful eye-catching pictorials. Visualize 

your windows, your merchandise displayed 















at its best. 
ae PAPER PRODUCTS CORPORATION 


“ Newton Upper Falls 64, Mass. 
4 Los Angeles New York Chicago 


* 


c----—_-— 


4 NO W: Please send me the Sherman Display Guide. 


SHERMAN PAPER PRODUCTS CORPORATION 
Dept. D 
Newton Upper Falls 64, Mass. 


ADDRESS 


y 
E 
i 
B NAME 
: 
3 
i 


CITY STATE 
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RTONE display creation developed in new colors SNOWTONE BLOCK PRICES: 

TIMBE play creat op 

idsizes for the coming Christmas selling season. Size to S Costes 1 ae anere Codie 
ew Snowtone Blocks now available in three sizes in regu- 8” x 12”x 16” $12.00 per carton $10.50 per carton 
, overall Sparkling White Snowtone; also Poinsettia , 3°, Ox. tose - " 8.50 

ocks (with Grey and Green leaves and Christmas Red ; 47% 15"x27” 14.50 ° P 12.00 

sinsettias on Snowtone background). Louis Gehring, fa- 5 : 

ous display consultant, created the sketches on this page ¢ 

order to illustrate the many interesting display possibili- Lee POINSETTIA BLOCKS 

2s of Snowtone Blocks. eo: Size 1 to 5 Cartons 6 or more Cartons 
he hollow, Snowtone covered, paperboard blocks weigh 8”x12”x16" $14.00 per carton $12.50 per carton 
oproximately 1/2 Ibs. each, yet are sturdy enough to 7"x Sxl 7250" 11.00 ” 

spport about 50 eX Me ela 4-Xo Moll ol (old SMe MoM del aie) ah 4"x15"x27" 16.50” a 14.50 


























New Address: 324 Lafayette St., N.Y. 12, 


4s L “E54 
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THERE IS A TIMBERTONE STRUCTURAL PAP 
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Ben | 
BRICK STONE WALL STONE-GRASS PECKY CYPRESS SNOWTONE | 
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ye to all JOBBERS 


To vist our showroom opening 


fom NOW> I 

















PRICED FOR REAL PROFIT! 


An exclusive preview 
for you—the JOBBER 


You are cordially invited to preview a showing of exciting new 


items for Spring, Easter and Tropical displays. New materials . . . new 
traffic stopping ideas! SHOWROOM OPENING NOVEMBER FIRST. 
Be sure to come... it’s a must! 


SELECT FLOWER AND DISPLAY COMPANY 


: Manufacturers Smprorlers ALT LANG eet years of diiflay exfrertvence 
1eae't7 West veenh STREET - NEW YOR FT... Y-. 





1¢ 
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C \LES fixtures are the basic selling and 


storage units of all stores no matter 


what they have to sell or display. 
\hat form they have had in the past and 
what new uses they will have in the future 
is the topic of this discussion. 

ie retail store of today is a far cry 
from the individual artisan-owned shop ot 
centuries. The same is true of the 
store whose prototype can be 


department 
nd in yesterday's general store. 
ic old time craftsman lived and worked 
e confines of his shop, displayed his 
es on hooks, tables, and shelving which 
he either made himself, or had made by 
the local cabinet maker. Organization of 
his wares was not necessary. He _ usually 
sold his own product. 
lhe general store merchant utilized for 
storage and display the packages his goods 
came in. Cracker barrels, milk cans, can- 
nisters for tea and coffee, and 
To them he 
added, perhaps, a row of shelves and a 
counter for the customers’ elbows. The 
general store's floor and ceiling provided 
which to dump or hang 
what remained. The only articles of 
furniture were a few chairs and a stove for 
the convenience of customers. Little or no 
attention was paid to the organization of 


wooden 
rates were his sales fixtures. 


200d areas on 


display and storage. The merchant's prime 
everything he had. 


Selling was by sight, touch or taste. 


purpose was to show 

The first department stores lost this inti- 
mate feeling. 
had to be 


to set up barriers between the customer and 


Their warehouse appearance 
modified. It became necessary 
the merchandise on sale. The great variety 

wares called for sales fixtures appro- 
priate in form and function to the goods 
ev held. 
inters or showcases plus some units for 
rage behind the clerks’ aisle. They were 
ivs packed into the sale floors in a 
liron pattern of aisles and 
uters. This arrangement can 
be seen on the first floors of practically 


These fixtures were mainly sales 


sales 


general 


department store today. 


scientific relationship of front counter 
space to storage, based on = actual 
es, did not enter the merchant's mind. 
His aim was to obtain the greatest possible 
nsity of fixtures on the sales floor, leaving 
ninimum for traffic 
Isles. He stopped just short of giving the 


floor the 


amount of space 
appearance of a warehouse 
Most retail stores had parallel lines of 
ige units on each wall consisting of 
lves and drawers from floor to ceiling 
either showcases or counters in front. 
ess to these storage units was by pulling 
a drawer and stepping on it, by climb- 
a rolling ladder or by using a_ pole 
The effect was regular and monot- 
us Lowering the heights to an eas) 
reach of 7 teet did not help to lend 
ty 


e fixtures themselves were designed in 


ormation to current. taste. 
orate, decorative 


They were 
recalling the 
iture maker’s art, dominating the mer- 


piece 3, 


dise and detracting from its sales 
peal. Little thought was given to eve- 
ot talk before a panel of the Store 


nization Show, New York City 
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Modern Display 


And 


Fixturing 


By FRANCIS X. GINA, A. |. A.* 
New York City 


"Rapid sales turnover requires fixtures that will display more merchan- 


dise and sell it by themselves. 


Fixtures are becoming more display 


than storage units. . . . Old-type fixtures gave the impression that the 


merchant was more interested in selling wood than merchandise." 


arresting displays or efficiency of layout. 
made of native 
walnut with 


Everything had 


Fixtures usually 


woods such as mahogany or 


were 


some glass area between. 
to be under cover to protect the goods trom 
dust, breakage by clerk or 
customer. \ expended on 
dust-catching hardware and 
fittings. The more gadgets to handle the 
slower the turnover, but that was the pace 


spoilage and 
fortune was 
mouldings, 


and selling was an art. 

In the last 20 years, architects began to 
realize the disproportion between the area 
needed for storage to that of actual sales 
They originated what is commonly termed 
the “free flow plan.” 


tem which created a sense of confusion by 


The old gridiron sys 


its monotony of pattern was changed fot 


the better. By utilizing tree-flow shapes, 
customer traffic could be better routed 
through sales departments. Access to 


vertical traffic points such as elevators and 
escalators was easily achieved. Differences 
in shapes and sizes of departments made it 
possible for a customer to distinguish one 
from another. 

The free-flow plan took advantage of the 
areas behind sales spaces where a line of 
sales fixtures breaks away from walls for 
convenient storage of stock. In the sales 
themselves, the forward counters 
surrounding a core of storage units attain 
a high degree of flexibility with free-flow 
planning. The relation between the length 
of the forward counters and that of the 
dependent on 


islands 


storage units need not be 


each other. With changes in seasonal de- 


mand as much counter space as is needed 


can be used. Common access by sales 


personnel to the storage units saves a 


great deal of space and gains more lineal 


feet of forward selling 


portion to storage area. 


counters in pro- 


Size, shape and character of merchandise 
logically determine the form and function 
There is no need fot 

Better re 
allowing the 


of each sales fixture. 
uniformity of fixture heights. 
sults can be 
natural 
fixtures to set different levels. This varia 
tion in pattern will 
appearance. 


obtained — by 


requirements of each group ot 


create a_ pleasing 


Some day manufacturers wil get togethe 


and adopt a universal packaging method 


for merchandise where the module will re 


main constant. From this, store fixtures 


can then be designed to house goods with 
motion by the sales 


\ great deal of study has been and 


out waste and undue 
clerk. 
is being expended to make fixtures inter- 
changeable. 

One method is to use a chassis or bas 
cabinet capable of dozens of combinations 
thus making it possible to install or re 
move shelves, hangers and drawers without 
a carpenter. This principle is sound but 
can be carried to impractical lengths. Spare 
parts are a costly investment and take up 
valuable storage area. However, the flexi 
bility gained has 
to become an 


allowed each sales fixture 
individual unit, easily re- 
moved tor departmental changes. 

Free-flow planning has helped to elimi- 
nate acres of wooden stock fixtures from 
the sales floors. For example, it is possible 
to create service islands on the sales floor 
where hidden stock 
wrap stations and other sales and service 


rooms, fitting rooms, 
facilities can be located. The walls of such 
make good display back- 
grounds tor the sales departments in front 
[Continued on page 110] 


service islands 


| 
| 
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ew York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


hie theme 

windows at 

Display Ii 

dramatized new 
tasl Wns 

marble floor 

gallery with 

WS mstance 

hionable mannequins en 


decorative niches the 


( jually stvled and 
Hoor of the 


Names 


cards it the 


innequins, 
window 


portraits 


Interesting to hote, 
’ ' 
( anged CVel 
settings remained 


lay 
{ical VS 


ximatel) weeks 


1 1 ' 
wpe nm characte ind 


tor highlighting the “New Sunday-go-to 
Clare Potter,” 


Display 


supper fare by were the 


} 


trames used by Director Gene 


more at Bonwit Teller’s 

logs 
differ- 
Fifth avenue win 


\n arrangement of small rustic 


lakes the frames, the 


ot the 


composition 
eight 
grav-beige tones 


(ara\ and were 


featured in the a tweed skirt 


with 


costumes, here 


candlewick jersey blouse and tweed 


large pockets. The twilight blue 
flooded — the 


floor 


shawl with 
display and the 
the atmos- 


? 1 1 
PIOW which 


pebble covered sustained 

—Upper and lower left, by Henry Callahan, 

Lord & Taylor. Upper right, by Gene 

Moore, Bonwit Teller's. Lower right, by 

Sidney Ring, Saks-Fifth Avenue. . . . (All 

photographs by courtesy of Virginia Roehl 
Studio, New York City)— 


phere Phe carried on a. white 


COp\s Was 
scroll in the foreground 

them 
second display carried 
“Not in over two 
much 
that 
changes that came overnight, one 
little that art 
crystallized beautitul 
Here 1 
show you how you 


Continuing “The Glass of Fashion” 
mentioned above, a 
this comprehensive copy: 
there 
fashion, 


decades has been SO @xcite- 


ment in changes have come 
gradually, 
points of change 
into the 


clothes in 


hundred 
now most 
and beguiling years. 
this changing scene we 
will look with gentler shoulders, small 
Where you will wear full, full skirt 
and where you will stick to the straig 
and narrow, where you will hug the dolm 
close around you, when you will flaunt t 
new triangle coat. How well the little hat 


look over all.” 


waists. 
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0 ¢ 
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nt 


lows filled with 
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mellow street scene adapted from the 
English shop of the 1700's is 
in brown and blacks with two small 


Oot an 


intriguing accessories 
arm the shopping mannequins and the 


tator on the sidewalk. 


acock Plumage by Nettie Rosenstein” 
the apt copy used by Display Director 
Ring in a series of six displays at 
Fifth Avenue, featuring fashions that 
indeed cause the 
justifiable pride. 


wearer to walk 


large black rattan screen resembles a 


of a huge bird cage with a large 


trom which the perch swings. \ 
ding bouquet of real peacock feathers 
tened to the perch with an accessory 
ing of handbag, scarf and gloves. 


black 


ir platform, with the green suit, blue 


model 1S posed on a sem 
and gold jewels repeating the irides- 
vold and green colors of the plumag« 


radiates fan-wise from her feet 


the silver fox stole adds to the regal 
phe re 


Walk down 


invitation in 


mt you Come In 


ast Street” so read the 


\ltman windows when Display Di 
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—Upper left, by Louis Villela, B. Altman's. 

Upper right, by Andrew Sutcliff, Mc- 

Creery’s. Lower left, by Gene Moore. 

Lower right, by Winston Jones, Franklin 
Simon & Co.— 


rector Louis Villela created most engaging 
scenes for colorful fabrics 

Almost life-size facades of old brown 
stone houses made the backgrounds. In the 


accompanying illustration the first floor of 
the brownstone had been converted into a 
florist’s shop; all 
tones and details were 


were painted in sepia 


executed in three 
dimensions. Glimpses of the interior could 


be caught through the cut-away windows 


and each revealed a abundance of 


the fabrics which billowed out across the 


lusty 


awnings, sidewalk, doors and stoops across 
to the lamp posts and into apparent in- 
finitv. Cut flowers appear through the win- 
dow openings and fresh potted plants are 
banked on the “sidewalk.” 

“The ! ! ! ! of the New Look 
dramatic Hats like these’ was the 
copy in a James McCreery 
exclamation marks could also apply to the 
Direc- 


Fabulous, 
card 
window; the 


refreshing manner in which Display 
tor Andrew Sutcliff handled the presentation 
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ot the new fashions, which also included 
complementary accessories 

Abstract wire 
that each suggested the new silhouette, thus 
projected in outline. A French beige back 
wall made a perfect foil for 
figures, which were painted black, the im 


figures were so designed 


these wire 


portant accessories more than the millinery 
supplying the color. 

Outstanding in their 
the displays at Bonwit Teller’s when Gen 
Moore thus realistically interpreted the 
fashion headline “quick bridge between Old 
Look and New.” 

A wooden bridge « 
bined with white roping occupied three ad 
joining windows. The approach appeared 
in the first and third 
mannequin in while in the 
series a mannequin gaily posed on the span 
of the bridge. 

At Franklin Simon’s, 
gilt chairs provided a 
“Much ado about the ‘New Look’ now 
pirouetting skirts, full floating 
hips.” Display Director Winston Jones con 
tinued the formal 
gold-fringed wine-red velvet draperies 


individuality wer 


f unstained wood com 


displays—a_ single 


each, second 


a period clock and 
formal setting for 
over the 


mood with the use oft 
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Novel Display Fea 


Jamaica, 
Rk. Hi Macy Ww 
excitement and antici- 
first major 
war. on 
than 70,000 


RIOR to the opening of the 


Island, store of 


Long 
Co., there was 
was to be the 
built 


month 


pation because it 


department store since the 


j 


opening day last more 


intrigued by advance reports and 


1 ople . 


rumors, streamed through the doors of the 


new establishment to judge for themselves 


the results of all the building and all the 
planning 
first was that 


“not so. big.” 


lhe universal impression 


and, al 


block, 


square 


the new store was 
takes up a 
fact, the total of its 


does not put it in the 


though the = store square 
as a Matter ot 
ootage definitely 


ol the 
floors 


larger stores There are two 


ground floor and a 
is also a mezzanine 
the offices, a 

l at a 


well equipped b 


Piant Soa 


time and 


basement is a working 
receiving department and 


shop. The space 
and contains the 
the display department. 

then, was the 
fleeting one. 
features of 


Lack of tremendous size, 
first 
(sradually 


the store sank into the public consciousness, 


impression, but it was a 


many of the novel 
and it was duly reported in the newspapers 
evening that a truly post-war depart- 
had been conceived and opened. 


that 
ment store 
impressive and probably the 
Roger-ish touch is the parking 


will 


The most 
only Buck 
lot on. the roof. 
add 

this 


This which 
to the store's 
motored but 


accommodate an 


space, 


probably much PTOSS 


volume in many scanty 


parking space age, can 


amazing 150 automobiles 


The lighting of the store is predominately 
incandescent 


fluorescent, with just enough 


ilumination mixed in to warm the essen 


t 


tially cold fluorescent and to give an effect 


oft natural daylight. 


well planned aisles combined 


W ide and 
artiully 
the utmost aid to 


curved display cases provide 
effortless 


times. 


with 
traffic, 
\nother 
modern- 


rapid, 


even at the most crowded 
colortul 


touch is 


pleasant 
the plastic dis- 


and exceedingly 

provided by 
\ir-conditioning brings com- 
It is 


istic 
play 
fort to all employees and shoppers. 
floor, but 
breadth of the 


fixtures 
not contined to any one extends 


throughout the length and 


store. 


emphasis has been placed on dis- 
both 


Every 
play, both 
tvpes are 


and window, and 


direction of the one 


interior 
under the 


—The complete window frontage at the new 
store is seen in the two illustrations at the 
top of the pages. Note the curved concreté 
backgrounds at each end, the remaining half 
of each window being of the ‘open front’ 
type to permit a view of the interior. 

(All photographs by courtesy of Naegele 

Horner, Inc., New York City) 
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irtment. This department consists of a 
of three people and the display man 
John Monteverdi. 
novel and highly effective display fea- 
is the idea of the inside “display win- 

There are more than 50 platforms 
edges scattered purposefully through- 
the interior of the store. Each of these 
aced so that it dominates a department 
store, and the aisle arrangement has 
planned in such a way as to guarantee 


mum visibility and sales value from 


se inside displays are set up and 


Display within the store is given much promi- 
nce, with special display niches and plat- 
rms used lavishly. . . . Display at the store 
handled by a staff of four persons, headed 
John Monteverdi, a veteran of 16 years’ 


“perience with the Macy organization. A 


odel of the store on his office wall facilitates 
display assignments— 
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HARRY LANDO 





By 





planned exactly in the same tashion as 
windows. Each has mannequins and _ its 
own spotlights built into the ceiling. So 
many mannequins were required that the 
original order numbered 150 figures and 
further orders will probably be necessary. 

As far as exterior display is concerned, 
the big story concerns two windows. Domi- 
nating the entire outside appearance of the 
store are the pair of huge windows flanking 
the main entrance. 

Each of these important windows is 40 
feet long and 12 feet high. The windows 
themselves represent in all their details a 
new conception in the display field. For 
one thing, concrete walls provide a_ per 
manent background. According to Monte 
verdi, the only work which will ever be 
done on the backgrounds of the windows 
will be “watering the flowers.” It is also 
planned to do a minimum of changing ot 
shifting even of the 24 mannequins con 


[Continued on page 120] 





















Yours For 


ROVING once more the tremendous attraction value of mechanized 

windows, the first display pictured drew large throngs to the window 

in which it was used by Richard A. Staines, Vandever Dry Goods 
Company, Tulsa. Every figure in the display was of the action type 
Santa, his helpers, and the deer. Each deer was in his own stall, with 
that of Blitzen vacant while he was being hitched to the sled 

Ray R. Blossom, of Rhodes Department Store, Seattle, used a_ series 
of papier mache bridges 16 feet long to span the ledges on both sides 
of the store, making two rows of five, each topped with a 6-foot stage 
coach loaded with Christmas boxes and driven by elves. The coaches 
and bridges were banked with sprays of white flocked crabapple to hid 
spotlights to illuminate the coaches Tops of the coaches were 17! 
in the air. Running the entire length of the store on one side — 80 

all were Santa and his reindeer dashing down from a roof-top 

\n idea of the immensity of the Christmas display job necessary 
the great hall of the Magasin du Nord, Copenhagen, is given in 
next illustration. S. Toit. display director, had. for the central feature 
an enormous globe topped by Santa Claus in a jeep, delivering gifts to 
the Allied Nations 

\ church doorway in miniature form was used by M. A. Carte 
Metzger-Wright Company, Warren, | for an institutional window 
Flanked by pines and lanterns, the doorway was given an ethereal effect 
by draping it in sequinned netting supported by half-seen cherubs 

George M. Allen, Castner-Knott Company, Nashville, used a_ series 
of related displays for Christmas, as illustrated below. Many gifts were 


displayed on the snow-covered foreground, with others seen on_ th 
shelves of the opened cupboard \ mannequin was poised on a mound 
of spun glass at the right, in effective contrast to the dark blue seamless 


paper background on which white snowflakes were mounted. 

For a display of lingerie, Stanley H. Glasstord, Block & Kuhl Com- 
pany, Aurora, Ill, used a suspended, white framed shadow-box. — The 
background of the box was in pink, with white spun glass for clouds on 








Christmas 


rested a miniature castle finished in silver glitter. Pwo white 
likewise decked out in sparkling silver and aqua lined, were sus 
d by white ropes at the upper left of the unit. A white scroll sign 
ised, with an additional touch of color being furnished by green 


1anized 

vindow 
Goods 

type 


1, with . ; : 
» Wit with red berries. Green light Hooded the background, with cleat 


highlighting the mannequins. 
se ot a shadow-box as the chief prop is also seen in the display 
ctly below, by Paul Barber, Martin's, Louisville. \ rust-colored 
ound was employed to give the lighter shadow-box and merchan 
greater prominence by contrast. The box itself was 3 by 5 feet by 
hes, done in white with a contrasting scroll with a red bow and 
m:; the inside was finished in aqua. Colortully dressed paper 
ipture figures stood beside an old-fashioned lantern inside the box 
spots were focused from the rear on the mannequin and lantern, 
white light poured down on the merchandise and shadow-box 
an effective wall treatment, Joe Sjursen, Frederick & Nelson, 
used a seamless paper background of dark blue, picked out with 
stars \cross the long stretch of background raced Santa Claus 
his eight reindeer in full three dimensions and casting dramati 
ws over the painted city skyline and countryside below 
Thomas, John W. Thomas & Co., Minneapolis, had seven windows 
It in the store’s own display department around the theme of “Christ 


ndow 
effect 


Dream Boat.” Each boat was made of heavy wire covered with 
uminum foil. Tree balls and handmade flowers decorated each boat; 
were of white glass cloth to match the Christmas trees. Spun glass 
waned hades of blue and white simulated waves 
the world’s largest display window, at Sears, Roebuck & Co., 


mless : : 
Baltimore, Robert Kessling used the theme shown in the final photograph. 


\Imost full-size houses and shop fronts displayed merchandise, while 


( om- ; : : : ; 
The tore them were mannequins attired in period costumes; even a_ horse 


ai sleigh were included in the group 
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hicago Display Scene 


Ggoldblatt Brothers meant 


and oak leaves, but Ray 


director for the entire 


Idblatt used natural 


stores 


windows teaturing 


series Ot 


children, as pictured, 


lise tor 


apple variety was made trom 


and branches, but used oak 
turning to the fall shades 


grass covered and leaves 


grass \ 


centel 


on the large 


formed the prop 
in front ot the tree, and 
leaves are falling, 
ready to 
first chilly 


exceeding] 


“Autumn 
on his wavy, be 
youngsters on the 
| achieved all 


using top lights in 


r effect by 


tiie green leaves and 


focused on the bright leaves 








By CLARA BALDWIN 


used on the gold wheel 
from the bottom 
turned on the merchandise itself 
Out at The Fair in Oak Park, Angelo 
wall and archway as 
The 


department, 


while amber was 


and clear were 


spots 


Onotrio used a stone 


symbolical of the campus. wall was 


made in the store’s display 
card 
then 


burning in 


using a wood trame covered with 


board, chicken wire and plaster, and 
painted. Lights 
carriage lamps on either side of the arch 
effect of th 


Heads peering over the wall were 


the whole was 
way added to the dramatic 
display. 
actually hat 
they 


displayers—and, incidentally, 


created much comment. Puffs of spun 


—Upper left, by Ray Bianchi, Goldblatt's. 

. . « Upper right and lower left, by Angelo 

Onofrio, The Fair Store (Oak Park)... . 

Lower left, by Clement Bradley, Carson Pirie 
Scott & Co.— 





bac k \ all 


Hhoated 
effective 


glass clouds against the 


\nother 


depicted a 


same 
Dorm,” 


good ad- 


display at the 
store scene “In the 


featuring lounging apparel to 


vantage, and at the same time giving pla\ 
to all the thousand-and-one things the coed 
take 


French 


want to along for her roon 
The 
| 


frosted plastic material, and a 


would 
at school door was covered 
with a blue 
light behind it lent a 
the scene. 

\ dual job of display 
Herb Farm Shop at Carson 
Co. in one of the 


both, Clement Bradley, new display directo1 


pleasant glow t 
repeated the new 
Pirie Scott & 
store’s windows. — For 
used two shades of vellow-gree! 


blended 


dee per shade 


green a 


into a chartreuse, and a 


For the window display, the 


which 


floor was covered with square blocks of the 


darker green and of white. One person 1s 











TOBER, | 


‘ 


to 


ind 
added a lone mannequin attendant 


Wan 


a 


tH 


l-y¢ 


4] 


} 


cl DS 
hip 


Schlademan, 


ie 


Sse 


it 


ors 


7 


LOOT 


the 


for 


interest. 


used ] 

ttings 

from 
in t 


fall 


( olors 


to ceiling 


arre 


repea 


947 


Herb 


the w 


TI 


d 
le 


seel 


arge 
as 
ply woo 
he red 
Uprig 
in the 
to 
inged 1 
ted the 


ives and uprights. 


nos 


t 


la 


Farm 
indow s 
she p 


1¢ 


d 


Oo! 


isplay 
aves 
1 here 
1 and 
ht 
fall 
support 


color 


sh 


18] 
Same 
Gloves 


Shop 


p< 
vellows, 


boards, 


in the 
hop set-up 


is pictured 


Tot 
his 


irector 
one ot 
The 


1inted 


leaves 

with 
browns, 
painted 
ades, stood 
the 
patterns 


leay es 
on 
shades 


as 


and acces- 


items in the deeper tones of tall were 
effectively on the leaves or on the 


irms which reached surrealistically 


Ie 
an 
1] 

i 
in 


1 
1i¢ 


vit} 
t 


a 


s from the wooden uprights. 


entir 
tones 
ged a 
W 
effect 
the 
black 


‘ely 


treated 


Series 


hooded coats 


Was 


low garret 


wood 


different 


t¢ 
in Woo 
ot 


that ot 


Iraming 


windows 
in bright 


el 
d, 


and yet 
Schlade- 
to dis- 
shades. 


an artist's 


windows achieved 


suspended 





DISPLAY WORLD 


the 
on 


and below 
mounted 
the still- 
tones a slice 
all ot 
wood 


the wall 


wood 


at angle from 


ceiling. 


all 


Large panels 


for 
fruits 
watermelon, 


easels served canvases and 
lifes ot in vivid 


of 


were 


pears, pineapples 


wood mounted on the boards. \ 


panel on the backwall was surmounted with 


card read, 
lighting 


small 


wooden 
=e ol ir 
de me 


figures, too. The copy 
life.” The 
through 


comes to was 


from overhead, open- 
ings in a ceiling panel 

Out at Madigan’s, John W. Nugent turned 
to the fall his motif and grape 
tree as a prop for an interior display stand 
the floor, shown. The 
ground off-white, the tree 
with purple grapes, and the box base 
the Fruit 
bucket which had been weathered with gold 


for used a 

back- 
natural 
for 


on main 


as 


Was an 


tree in green. poured from a 


The mannequins wore two 
of 


poured over it. 


different shades wine. 


—Upper displays, by Reed Schlademan, The 

Fair Store. Lower left and center, by 

John W. Nugent, Madigan Brothers. . . . 

Lower right, by Bruce Elliott, Chas. A. Stevens 
& Co.— 


used a large wheel fixture 
of Elizabeth 


background 


Nugent 
for display 
metics. The 
blue to contrast with the pale 

the 
tones. 

racks 
tall 


as a 
\rden’s cos- 
i pale 

the 
were 


a 
ot a 
pink of 
wooden props 
Shelves of 
for the merchan- 
completed the 


was 
merchandise, and 
leit natural 

served display 


in wood 
as 
dise. Leaves in shades 
design. 

Elliot, display for Chas 
& ( unusual story 
State street that he 


a complete wardrobe with dawn-to 


Bruce manager 


\. 
for 


Stevens o., used an 


his windows, in 


set up 
dark ensembles, all 
As for 


wrought 


from one manufacturer 
Elliot 
IV) 


framing these sets, used a 
design 
sides the 


illustration 


edging in 
two 

in the final 
of white 
that 
shadows onto the backwall, which 
(ne 
on a 
the 


iron 
the 


seen 


all 


around and ot win 


Phe 
] 


large 


top 
dows 


as 


fixtures were reed, being a 


interesting 
ina 
window 


open-work screen threw 


Was 
¢ ach 
] 


blue-gray. mannequin in 


low reed also 


floo. 


was seated stoo il 


white, and was covered witl 


ground cork. 


The following displays pictured 


[¢ 


are not 


ontinued on page 


aS 
LOOK A 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This smart and sophisticated Christ 
mas display consists of two definite units in pleas 
ing arrangement. 


Properties: The winged horses are three dimen 
sional paper sculpture or papier mache, one in 
white, the other in red. Paper scroll suggests the 
lei Mannequin's attire reflects the silhouette 
Gibson Girl era. Copy card with 


ic shown in lower left forearouna. 


pray 


y 


Arrangement: 
this Christmas 


Properties: A 
partly shown 


attired in 


against chair. 
suspended over 


r 


“ara 


lay con 


Arrangement: Another sophisticated dist 


istina various elements tormina a sinale nit. 


trame the 


Fir trees 


Irranged abo 


ay. 


Properties: 
smartly 1tti 


1dened | 


manne 


lounging 


OCTOBER, 


Regal elegance is the keynote of 


display consisting of two units. 


arge fir-tree is gaily illuminated and 


at right of window. Mannequin 


pajamas, appears to rest 


Elaborate crystal light fixture is 
Copy 


the head of mannequin. 


is flanked aaainst tree. 
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COMING UP 


Arrangement: One definite unit is noted in this 
Christmas window. 


Properties: A striking and elegant effect is the 
result of the elaborate gold frame with blue 
background set against a red panel. The suits 
and their related accessories are _ pleasingly 
arranged within the frame. Copy card is dis- 
played at right of frame. 


Arrangement: Several elements are arranged to 
form a single unit in this display for the home- 
loving man. 


Properties: A break in the paper reveals a con 
tented man attired in lounging robe, surrounded 
with all the comforts of home. ‘No better way 
to say Merry Christmas’ reads the caption on 
streamer across display. A jolly, fat Santa appears 
to look in on the scene. 


Arrangement: This traditional family scene at 
ite . ; P . 

Christmas time is made up of various elements 
torming a single unit. 


Properties: The display takes on a modern touch 
through the use of paper sculpture applied to 
fireplace, hanging wreath and fir-trees outlined 
against the window to act as a frame for the 
setting. Large round holes may be cut into the 
trees to resemble Christmas baubles. Gifts for 
the family should be shown. Copy card _ is 
placed at lower right. 
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Los Angeles Reporting 


By JOHN L. COONEY 


Hk. important dress the in 
Wintes 
readet ied by 


Golft in a 


1 
colot 


portant 

was the Displa 
bank of tive Ve 
Milliron’s Phe 
hat Mulliron’s 


iengeths Bal 


cto! Tony 


windows at series 


“New 


against a 


W calls the 


winter brown 


keround ot Hunter's green, and the dis 
] 


were used Il thie 


MmayvS 


store's fall opening 


Golff used a rather unusual theme in this 


Bacchus, the jovial Greek god 


ti wine In the background was a_ beige 


Jored grape vine from which hung large 


bunches of purple 


grapes \ large, gnarled 


grape stump was placed in one corner ot 


the window, and a big 
I the 


papier mache mask 


wine god was suspended from. the 
ceiling 


Suitable 
| 


rround§ the 


AaACCESSOTICS 


were grouped 


grape stump. Both the stump 


Brown” 


he mask were light 
this 


fHuorescents 


painted gold. The 


i 11¢ 
ing added to the autumnal feeling ot 


interesting series. Kelly green 


were used, the merchandise being high 
ighted with amber spots. 

\t the J. H 
Paul ( 
(stuffed, of 


alligator 


Robinson ( ompany, 
Smith 


course) in his 


Display 


Director used a real alli- 


gato! very un- 


usual shoe promotion. In the 


center of the window, pictured above, Smith 
framing a large 


with 


got a shadow-box effect by 


green-brown tree stump large panels 
ot rough-edged burlap, sprayed with green 
the natural color of the burlap 
—Upper left, by Anthony Golff, Milliron's. 
Upper right, by Paul C. Smith, J. W. Robin- 
son Company. . . Lower left, by Roger Pickett, 
Rathbun's. . . . Lower right, by Aubrey Maley, 


The Broadway-Hollywood— 


through. Hanging from the tree 
stump were lengths of steel wool painted 
simulating trailing moss. 
from the foliage at the base 
was the aforementioned alli- 
On each side of this central display 
another alli- 
gator shoes, in green, brown and red, were 
Green lighting in the shadow- 
box emphasized the swamp-like setting of 
the display, making this quite an 
eye catcher. 

Pickett did an 
promotion at 


showing 
green, lengths of 
Peering out 
ot the 


gator. 


stump 


Was smaller stump on which 


displayed 
window 


Fuller 
Rathbun'’s in North 
Hollywood. The reader carried the caption, 
“Fuller Tillett.” In 
the center of the window, a papier mache 
artist 
work on 


Roger amusing 


fabric 


Fabrics designed by 


with a 3-foot brush was hard at 


a framed enlarged reproduction 0! 
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ot the fabric designs. A length of 
ic was fastened to a large white easel, 
another length of a different print was 
ned at the left of the window. Another 
reproduction of one ot 
prints was fastened to the back wall, 
le a third enlargement of a 
ic design was placed on the floor. 


ned enlarged 
framed 


he new fall fashion fabrics received 
share of attention with a fine display 
\ubrey Maley at The Broadway-Holly- 

id, as illustrated. The background was 

iy seamless paper set in a natural wooden 
me covering the entire back of the win- 
Immediately in front of this back- 
round was a large maroon frame edged 
with rope and fastened to two upright 
maroon colored spiral poles. In this frame 
was the upper half of a mannequin, painted 
gold and speckled with the autumn colors. 
The mannequin wore a headdress of multi- 
Also in the frame 
was a tree stump, colored gold and spotted 


colored autumn leaves. 


with browns, reds and greens, and patterns 
of some of the new fall fashions. Three 
blue, 
green, were suspended from the ceiling in 
the back of the 
around one ot the 


different tabrics, royal beige and 


window, winding down 


poles and out through 


VIiSPLAY WORLD 


the frame, passing over the hand of the 
mannequin and then sweeping up in grace- 
ful curves to the front upper corners of 
the window. 

“Charm’s Girl of the Year’ contest came 
in for a nice plug in Paul Smith's inter- 
esting display at J. W. Robinson & Co. 
The background of this display was black 
paper on which were mounted 
photographs of Los Angeles business girls. 
The pictures were framed in calendars of 
1947. On one side of the window was a 
huge photographic blowup of a calendar. 
Suspended from one corner of the blowup 
branch of black and white oak 
leaves and acorns. Black and white oak 
leaves and acorns were also scattered on 
the floor Needless to say, the clothing 
displayed was also black and white. 

Tony Golff's secondary bank of fall open- 
ing windows at Milliron’s featured medium- 
styles. A Hunter’s green back- 
ground was used, with three-quarter length 
mannequins in gold frames as seen here 
Fastened to the upper corners of the frame 


seamless 


Was a 


priced 


—At right and immediately below, by Paul 
C. Smith, Robinson's. . . . Below, by Anthony 
Golff, Milliron's— 


SUAL DRESS 
adle with accessor gy Seay 
P 2° rs 


were brown and wine colored branches of 
The reader in the foreground was 
lettered in gold on a green background 

At Robinson’s Paul C. Smith 
“Cavalier series of fall 
windows. 
highlighted in 
flowers in the Cavalier colors, were stretched 
across the windows in graceful curves. In 


ioliage. 


featured 
Colors” in his 
brown 


Garlands ot processed 


leaves, gold, with velvet 


the center of each window was a shield, a 
suit of armor, or groups of weapons dating 
back to the days when knights were bold 
The coat of arms on each shield was, of 
course, painted in the Cavalier Colors, the 
shield being silver. Leaves were scattered 
on the floor beneath the shield \ wooden 
shield, painted silver and edged in gold, 
served as the reader. A single mannequin 
was used in each window. 

The following displays are not illustrated 

On the subject of upholstery 
Director William Lambert did a 
“Covered To Order” 
\ large gray 


fabrics, 
Display 
nice job with his 
windows at Barker Brothers 
paper scroll, carrying the words “Covered 
To Order” in green, was fastened to the 
back wall. \ large, 
was on one side of the 
fringe-trimmed chair on a platform was on 
the other. 
rics were suspended from the ceiling, drop- 
chair and onto the 


fringe-trimmed sofa 
window, and a 


Several different upholstery fab 


ping down over the 


platform, the free ends resting on the floor 


One length of fabric was carried across the 
floor, up over one cushion of the two- 
cushion sofa and dropping over the arm of 
the sofa to the floor. The strong, dramatic 
lighting of this display 
appeal. 

At The May Company, Display 
Stanley Thompson did another one of his 


heightened its 
Director 
simple, but very effective, accessory dis- 
plays, this one being under the title “Hot 
Weather Fashions.” Out here in God's 
country, September is the hot weather 
month, although, as both the All-Year Club 
and the Chamber of Commerce will verify, 
it never really gets hot just warmisn. 
A large, natural wood frame flush against 
the glass window gave a shadow-box effect 
[Continued on page 112] 





White's 
College 
Shop 


By ALBERT C. SMITH 


—Twin papier mache oaks stand at each side 
of the entrance to the shop. . . . Casual spot 
displays are used extensively throughout the 
shop; here a feminine mannequin stands be- 
neath a tree. Note the impression of 
depth in the window display below, obtained 
by the photograph blow-up in the back- 
ground and seen through the open gates— 


ISPLAY 


his. fine 


Director James Gosling and 
staff at R. H. White & Co., 

Boston, have local, as well as 
New England, College Shop 
that is as charming as it is beautiful and 


given 
students a 
efficient. Keynoting the campus theme are 
that ris¢ 


through 


the sturdy oaks (papier mache) 
majestically trom floor to ceiling 
shop area \t 


the College 


out the each entrance to 
Shop, twin oaks support a rusti 
that may be 
floor 


settings 


identifying 


from all 


seen 
thes¢ 
behind a 


wood 


sign 


spots on the Beside 


entrances are niche-like 


simulated window casement Inside is an 


attractive college girl looking out from a 


modified 
furniture 


study room arrangement the 


accessories, of course, being from 
the store’s home 


\long the 


miniature 


departments 
College 
figures ot 
cloud-studded — blue 
Here and 


upper rim of the 
sketched 


against a 


Shop 
colle LC 
pose d 


background there alone 


1 


this border have been inserted the names 


Ol popular schools and colleges The lowe! 


portion of the border is decorated with 
regulal 
holding 


Scotch 


wide red ribbon from which, at 


spacing, are suspended plaid bows 


such school equipment as pencils 
tape, note books, and the lke 


\ friendly 


the College 


informality is achieved = tor 
creation ot 

Attractive 
under the 


mentioned, 


through the 
spot 


Shop 


numerous casual displays. 


mannequins are posed waiting 
shad ot the 


seat d 


previously 
the \ 


trees 


upon luggage as await a bus 


or a train, enjoying a bit of gossip or music 


trom a portable radio, and in similar set 


tings Kach such spot display 


Lives a 
both 
trom 


timely reason tor the coordination of 


ready-to-wear and_ the things 


other 


many 
departments that are so necessary in 
college I1fe 


Pie-in street window displays have been 


very successtul in) bringing hundreds ot 


i ee 
= ae 








ae Se 


people to the College Shop. An interesting 
angle to these window dis- 
depth de- 


and impressive 


plays has been the illusion of 




















veloped through the use of photograph 
blow-up scenes of college buildings peeking 
out through gatewa) 














ACH department in the store should 
Ek have its own styles of lettering as well 
as well as a different technique of 
window display For instance, we would 
not use the same type of display to adver- 
tise lawn mowers and _ ladies’ lingerie—at 
least we should not if we would derive the 
most benefit, via the customer's pocketbook 
and so it is with’ lettering. Lettering can 
be so drawn as to influence almost any 


niche in society that we might choose. It 
can bespeak the inherent quality of the 
product for sale It can reflect the char 
acter of the store It is all done by creat- 


ing the right quirk in the mind of the 
potential buyer 

Probably the most difficult and yet most 
important mood tor the department store 
cardwriter to capture in his lettering is 
that of fashion, and yet once captured it 
can give that certain look to his lettering 
when advertising wearing apparel that sets 
his store above the others in this category 

There is no “best” way to create the 
fashion mood The most suitable style oOo! 
lettering depends upon our expected mar 
ket and the article we are advertising. I 
should say that a particularly dashing 
eroup of hats might call for the “racy” 


= , 
wi & 


FASHI 
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The Fashion Mood In Lettering 


By STEPHEN X. McMAHON 
Illustrations For Advertising, Chicago 


or “piquant” mood. An average group of 
cloth coats might best be sold by using a 
simple dignified sans-serif or Roman letter 

the reason being that the type of woman 
who is the natural market for average cloth 
coats is generally a practical person who 
knows she is not buying mink and would 
not care to have it hinted that she is so 
unintelligent as to think so. She is buying 
the coat mainly for warmth and protection, 
although of course style and apparent value 
always are a factor. 

In the case of the men’s shop, all the 
styles of lettering shown here can easily 
be executed in a bolder stroke to combine 
the original mood with that of masculinity. 

The teeling of modernism in_ lettering 
scems always to be in vogue as it is basic 


—The importance of keying the type of letter- 
ing used on the showcard to the mood of the 
display and the merchandise itself is obvious. 
In the lettering types shown below, McMahon 
shows a variety of interpretations of the 
fashion theme, with the reasons for their selec- 
tion outlined in the accompanying article— 


the third in a series— 


FASHION 


rect mood in the shopper's mind determines 
extent, I believe, customer re 
The cardwriter has a wonderful, 
interesting and important job to do in con 


place to buy. He can do it through neat, 
cards—but more important, cards 
the mood of the display, th 
product and the potential market. 
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that people love to feel the 
something new and _ exclusiv: 


meaning of the word, howev 
suggests to us that in 1957 a different sty! 
of letter will be the general conception 


Spontaneity, no doubt one of the most 
styles of lettering today, evolv 
from the current trend to get 
away entirely from that “printed” or “type 
appearance in lettering. So many 
typefaces have been created in th 
years. that it was natural for 
artists to pounce upon anything 
tvpesetter could not do. This is 
basic reason behind jumbled let 
ters, loose script and letters on a curve. 
Coming back to the original purpose oi 
this article, let us sum up the reasons fo: 
its having been written. Creating the co1 


customer that his store is the 


% SPONTANEITY 


¥ PROPRIETY - ELEGANCE 





ef NICETY -FEMININITY 


i 


& 2867 
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#y PATS Te NOR 
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MODEL M2228 
Capacity 22" x 28" 





MODEL MK1422C 
Capacity 14" x 22" 


rom. THE BIG PESe 
Et i ee ee ee a 


;, wn merchandising programs increase the 
demand for Point-of-Sale advertising . . . Sign 
printing must not only carry the message but be 
of a Standard which upholds the quality of the 
merchandise and the store. 


Equipped with the latest Sign Department Units 
. . these Line-O-Scribe Operators produce high 
quality signs, that are... clear... forceful... 





voices of your visual merchandising program. 


May we send you complete details? 


THE MORGAN CO. 


3966 AVONDALE AVE. CHICAGO 4! 








—Note the actual tree sawed in half lengthwise in this display by K. Jespersen, display manager for Modepalaeet. 
play by A. Jahnke, Havemanns Magasin— 
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AOTHON 


"0 Guttman 


At the upper right is a dis- 


Display In Denmark 


I WAS this writer's great pleasure to 
speak to the Danish Displaymen’s Asso 
ciation in 

“American Displays.” As most of the men 

read DISPLAY WORLD, there 


much I could tell them they weren't already 
with, but their 


Copenhagen this summer on 


Was not 
interest in what we 


familiar 


ire doing over here was plainly manifest 
In turn, what goes on in Danish display 
should worthy 


4% first mention is the Danish Displaymen’s 


interest us. Perhaps most 


\ssociation, unlike any displaymen’s organ1- 
zation in America in that the manufacturers 
ilso belong to it; this seems definitely to 


strengthen the profession. This Danish 


group won a contest from the Swedish Dis 


By PAUL GIESSING 
Levy Brothers, Elizabeth, N. J. 


playmen’s Association a few months ago— 
affair sponsored by Junex, a 
sportswear manufacturer similar 
McGregor here. In this con 
each of the two clubs contributed a 
number of sketches of window display ideas 


a unique 
Swedish 


to Sacony of 
test, 


tor Junex retailers, which were then judged 
that company. After the 
contest, Junex supplied all its retailers with 
a portfolio of the winning sketches and 
prices of the necessary display material, at 


by officials of 


cost 

The Danish displayman today is supported 
in his work by a small but growing industry 
of suppliers and manufacturers, but is 


hampered by a shortage of merchandise 


instance, light 
unlamented 
“brown-outs”. regulation 
seems to be the white back 
grounds and floorings which one sees used 
so extensively in Denmark. 

The prevailing display technique there is 
very modern, and the photographs show the 
imagination and ingenuity of the display 
men, considering the handicaps. the 
work under and the limited resources of a 
country not yet on its feet after the war. 

In Denmark there is the same _ fervent 
enthusiasm for display that we have 
even if the finished window or in- 
terior has a different style than ours. 


and by restrictions on, for 


ing — resembles our 
This lghting 
cause of the 


which 


men 


ovet 
here, 


—Imported coconut fibre mats from India were dramatized as seen below by S. Mortensen, display manager for Daells Varehus and president of the 


Danish Displaymen's Association. 





Mortensen also did the Christmas scene pictured here— 

















1947 r cCcTOBER, 1947 DISPLAY WORLD 61 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud New Courtriuction 


Available 3 OTe gee RS: Di Send for 
NOW Ror 3d Fr 





Catalogue 
Blueprinting 
Seventeen 


Basic Designs 
Available 


DESIGN 
1-24 








Illustrating Structural Bend Backgrounds and balance treatment — One 
window of a large series created for H. & S. Pogue Co., Cincinnati. 











Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible... easy to cut... construct... finish and install 
a . . . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
A POPULAR DESIGN available in 8 foot and 12 foot lengths ... Any height... any shape ... any size area 
WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 
PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
8 long . . . 21” wide . . . durable ... modern... extremely practical ... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs... Place your order now! DESIGNS AVAILABLE 
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DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 

















» 4S 


the Nature’s Best! 


a\ 


: XMAS WREATHS, TREES and ROPINGS 


ent PRESERVED e FLAMEPROOF 


in- NATURAL HOLLY STATIS 
ITALIAN RUSCUS BRUSH PINE FIBRE 
" PRINCESS PINE BALSAM 
BABY’S BREATH BIRCH BRANCH TIPS 
(Gypsaphilia) (open top wreath) 
In natural green, pastel shades, or frosted. Wreaths mounted 


on heavy wire frames; ropings on heavy cord. 





GLASS TREE ORNAMENTS SPECIAL ORDERS | 
Imported and Domestic. From 2 inch | | Skillfully made from your sketch or speci- 
Ball to 8 inch diameter. | fications, to your requirements. 


Write for price list, or, better still. visit our showrooms. 


ARTS AND FLOWERS 


MANUFACTURERS — CREATORS — IMPORTERS 
43 West 56th Street (near Fifth Avenue), N. Y. 19, N. Y. 
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Chicago Club Celebrates 


HE Chicago Display Club has long 
prided itself on its annual golf tourna- 
ment, but the one held on September 14 
most successful of all. 


developed into the 


Held at the Acacia Country 
of the suburbs of the city, the tournament 
had a total of 125 golters teeing off during 
High 
players, 

four and 


Club, in one 


the course of the day. scores: “were 


the rule, even for expert because 


of impossibly fast greens; even 


green were not uncommon. 
this handicap, John 
manager for the State street 
Roebuck & Co. and perennial club 
champion, managed to shoot a 79 and retain 
Low 


five putts to the 
In spite ot Courtney, 
display store 


ofr Sears, 


another 
shot by 


the championship for year. 


score of the day was jerry 
first 
Mrs 


manager for Morris B 


OTOSS 
honors among. the 


Les Barotsky, wite 


who won 


with a 74 


Lavin, 
guests 


of the display 


Sachs Company, placed first in the women’s 
division. In addition to winning the 
championship cup, Courtney won a 
beautiful set of matched luggage. 

Colored motion pictures of the tournament 


also 


—Upper left, Les Barofsky, president of the 
club, congratulates John Courtney on winning 
the golf championship once again; in the 
background, Marie Vee and William Cahill; 
Mrs. Barofsky, who won the women's division 
tournament, looks on . . . Upper right, R. C. 
Kash, editor, DISPLAY WORLD, Wally Kra- 
mer, master of ceremonies, and Les Barofsky. 

Inset, Hildon H. Haney, R. C. Kash and 
Jack Pollari; in the background, wearing the 
dark shirt, is Phil Goldberg and beside him is 
Roy Staulcup. . . . Lower left, part of the 250 
members and guests who attended the dinner. 
Lower right, a small portion of the prizes 
valued at nearly $1,800 which were awarded 

at the golf tournament— 


were taken by Fred L. Cordier, Corval 
Studio, and will be shown at a meeting of 
the Chicago club in the near future. 

After finishing their 
members and guests were entertained with 
free airplane rides in a Piper Cub. 

Immediately following dinner, which was 
attended by about 250 persons, golf prizes 
valued at nearly $1,800 were distributed for 
the best The prizes were donated 
by Chicago stores or display firms, or were 
purchased at cost by the display club from 
various factors in this 
field. Wally Kramer, Silvestri Art Manu- 
facturing Company, acted as master of 
ceremonies during the distribution of prizes, 
assisted by Les Barofsky, president of the 
club, and William Cahill. 

The day brought to a with 
dancing which continued until a late hour 


golf round, many 


SCOFres. 


cash donations by 


was close 
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Go ‘West or Go South 


but our Winter Travel Ideas are the Most Exciting, 
Colorful and Imaginative you will find anywhere. 


"y a * 
Beka tel 





Pictured are 3 from our dozens of items. 


Yucca Fence, 6 ft. long, 15 inches high $ 9.00 each 
Yucca Cactus in Cactus Green, 24 inches 9.00 each 
Yucca Cactus in Cactus Green, 30 inches 12.00 each 
Smoke Tree (in background) Natural, about 40 inches 1.25 each 


PALM TREES, PALM LEAVES AND 
GORGEOUS TROPICAL FLOWER UNITS 


More Displays Medford, One. 





















DISPLAY 





...on and off the record 
































—All but two of the sales force 
of Garrison- Wagner Company, 
St. Louis, are in this group. Back 
row, Tom Hughes, Joe Mercurio, 
Jack Ramsey, Elmer Broll, Al 
Wingrove, Bill Wottrich, and Les 
Wipperman, Jr. Front row, Elmer 
Fink, Henry Lambach, Flint Vier- 
heller, Bill Coslow, Jay MacMillen, 
and Joe Ryan. George Krotz and 
Irv Vierheller, Jr., are the two 
missing salesmen— 























—John Courtney, 
display manager for 
the State street 
store of Sears, Roe- 
buck & Co., Chi- 
cago, gets ready for 
a golf match. On 
Sunday, September 
14, Courtney won 
the championship of 
the Chicago Display 
Club at the annual 
golf tournament at 
the Acacia Country 
Club — no novelty 
for him, since he 
has held the cham- 
pionship for several 
years— 





















—H. Norman Taylor, left, and Jack Jackson, of the dis- 
play staff of Lewis's, Birmingham, England, are photo- 
graphed in the William Shakespeare Memorial Gardens 
at Stratford-on-Avon, Warwickshire, while on vacation— 


—On a sweltering night during St 
Louis’ heat wave, John Stoppenbrink 
C. E. Williams Shoe Company and 
treasurer of the St. Louis Display 
Guild for the past nine years, stands 
before the microphone to acknow: 
edge the silver life membership card 
presented him by the Guild. Ralph 
Daver, Cunningham's, who made the 
presentation and who is an ex-presi- 
dent of the club, and Joe Mercurio 
Garrison- Wagner Company, vice: 
president of the Guild, look on— 


—William E. Bruney, of the 
store planning and display de- 
partment of Goodyear Tire & 
Rubber Company, holds the 
company's Medal of Merit 
presented annually to the em- 
ploye submitting the best sug- 
gestion during the year. In 
addition, Bruney received a 
cash award of $1,500. At the 
right is P. W. Litchfield, chair- 
man of the board, and W. C. 
Wright, of the Goodyear Serv- 
ice Pin Association, stands at 
the left— 
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“WONDERFORM KIDS” 


@ Sensational new mannequins representing tots from 


four to seven. 


Of airfoam sponge latex covered in flesh colored 


rayon and cotton fleece ... with rayon yarn wigs. 
Completely pliable and marvelously versatile. 


The perfect mannequins for your tot size merchandise. 


For further details write for the illustrated “WONDERFORM KIDS” folder. 
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STRIPED BEVY BOARD 








a The newest board in the display field! 

A Rob e 4' x 8' PANELS’) e 100 pt. FIBREBOARD 
expe e HEAVY EMBOSSED STRIPES 3" APART 

vie e CAN BE EASILY BENT ALONG ANY STRIPE 





Both sides are finished alike with beautiful white Satin- 
sheen. Ready for immediate use in your windows or 
interiors. Striped BEVY BOARD is ONE OF the new 
family of 5 BOARDS manufactured by Greggory, Inc. 
Write today for our 12-page catalog and secure full in- 
formation about Striped Bevy Board, Block Bevy Board, 
Curvo Wallboard, 28-Ply Curvo, 


















Flexit. fee LAM TED 
~ PANELS 
= » for BISPLAT 








2929 S. WABASH AVE., CHICAGO 16, ILL. “nrc 


o Te-PUr Lent 
















GREGGORY, INC., Dept. 10 
2929 S. Wabash Ave., Chicago 16, Ill. 


Please send me your 1!2-page illustrated catalog describing your family of 
5 new display and construction boards. 






Address 







Name 


City 





DISPLAY WORLD OCTOBER, 1947 


Grom the Sheichbeok 


6 Use Som 


CHRISTMAS NEGLIGEES 


Frame of window, approximately 
14 inches wide, is constructed of 
chicken-wire covered in Princess 
pine. Nestle large American 
Beauty roses into Princess pine 
clusters over the entire frame. 
Backwalls painted muted blue- 
violet, spattered in white. Deer 
heads at either side of window 
made of papier mache with elec- 
trified antlers giving candlelight 
effect. Garland, of Princess pine 
and red roses, is swagged from 
antlers of the deer. Place man- 
nequins off center. Bank floor 
with artificial snow. Copy writ- 
ten on large gift box. 


CHRISTMAS STORY FOR 
FATHER 


Entire window painted midnight 
blue. Large book constructed of 
compo-board is placed in center 
of window. Give thickness a false 
perspective. Left page of book 
is constructed to form five oval 
shadow-boxes, lighted from rear. 
Display actual gift merchandise 
in shadow-boxes. Paint a sug- 
gested Christmas garland around 
exterior of the five ovals. 

Right page of book is made 
into a miniature window through 
which can be seen children drap- 
ing neckties on Christmas tree. 
Use actual children's mannequins 
in the shadow-box. Other gift 
items are shown spilling out of 
the book onto the floor of the 
window. 
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From New Orleans 


From the Crescent City come these five displays, the two at 
the top and the one in the center by Leonard M. Pons, D. H 
Holmes Company. and the lower two by Charles Merrill, 











Godchaux's 


Pwenty-five windows, changed weekly, make up the batter) 
at the Holmes store, and the three pictured here are representa 


tive of the type display used 


\t the lower leit, Merrill used) panels covered with black 
jersey and an old post and railing draped with a garland ot 
autumn foliage. Anthony Blotta’s new sleek, long torso suit in 
polished black broadcloth was the merchandise. 


Nettie Rosenstein’s bouffant silk taffeta skirt with a long 
sleeved tight bodice ot imported French lace clothed the feminine 
figure in the final display. Background panels were covered with 
black jersey, and the post and railing theme was likewise used 
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M. +i-Color Signs 

Die-Cut In Quantity 
ing advantage of the ease of die- 

“Plexiglas,” the Rohm & Haas 

\I | Shop, Philadelphia, has developed a 
d of producing unusual multi-color 
in quantity. The desired patterns or 
ias are die-cut from each of two 
ntly colored plastic sheets. The cut- 
ortions are then interchanged and 
back into the openings of the design. 
signs in opposite color combinations 
oduced. No material is wasted. 
variety of combinations can be ob- 


ta by selecting suitable colors from the 
wide range in which “Plexiglas” sheets are 
supplied When translucent colors are 
the signs are particularly effective 
hack-lighted by natural or artificial light. 

Phe size of the design which can be pro- 


duced by this method is limited by the 
size of available presses and by the fact 
that unequal expansion or contraction in 
either the cut-out section or the blank may 
appreciable difficulties of fit. 
square are practical, 


result) in 
Signs up to 2 feet 
however, and larger signs could be made 
by modification of the above technique. 


Lighting Dimmers Covered 
By New Booklet 

\ complete line of “Powerstat” theatre 
dimmers for control of lighting is fully 
described and illustrated in Bulletin 347 
just issued by The Superior Electric Com- 
pany, Bristol, Connecticut. 

Types of dimmers to handle everything 
from a large auditorium or theatre to a 
store window are described and illustrated. 
Ratings of all types of dimmers shown in 
the ulletin are listed and, in addition, 
further information regarding 
ustom built dimmers for unusual 
Bulletin 347 are available by 
Superior Electric 
Church street, Bristol, Conn. 
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Many Brooklyn Stores 
Ban Motion, Sound 


Following the plan of the Fifth Avenue 


\ssociation, New York City, which’ bars 
motion and sound from display windows, 
stores in Fulton street, Brooklyn, have 


adopted a set of regulations which elimi- 
nate live models in windows, animated dis- 
plays of all types, sound effects, changing 
electrical effects, and the use of perfumes 
spread through ventilating systems and into 
the street. 


Kathe Now With 
Demery's, Detroit 


Nlowing her resignation from the dis- 


p! staff of the J. L. Hudson Company, 
it, Katherine Kathe has joined Demery 
\ Co., of the same city, as interior display 
manager. H. W. Weaver is display di- 


for the store. 
Faye Perm Moves 
New Location 
e Perm, display fixtures and materials 
t Montreal, is now located at 8 St. 
rine street, East, having moved to a 
ind larger showroom. 
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KRYSTALITE 


FOR YOUR CHRISTMAS WINDOW DISPLAYS 


SNOW WHITE — FEATHER LIGHT — WASHABLE 


Glo-Brite Dimensionals are a 


windows — jewelry stores — showcases and interior display work. 
Their light weight will amaze you. 


display spaces. 


“natural” for Fur and Winter Season displays —eye level 
String them across your 
They're sturdy enough to be used as 


displayers for numerous small items such as cosmetics, stationery items, jewelry, etc. 


KRYSTALITE STAR 





Electrically Illuminated 
KRYSTALITE STAR 
No. 1520—Size: 10” x 10” x 2” thick. Complete 
with colored lamp, electric cord and lamp holder. 


Star lights up. Colored light diffuses through 
center and all five points of star. Choice of 
lamp celors determines effect created. Lamp 
colors, White, Blue, Red and Amber. Boxed 3 
to a shipping carton. Price, complete, with 
colored lamp and lamp holder, each-—$2.00 


OTHER KRYSTALITE DISPLAYS 


No. 1595 -Illuminated Krystalite Xmas Bell —12” 
x 12” x 2”. Price each $3.85 

No. 1575—Krystalite Dimensional Snowman — 6” 
x 5” x 3”. Price each 90¢ 

No. 1535-—Fabri-Glass Snowflakes. Set of 25 
sizes 10” x 10” to 4” x 4”. Price per set of 


25—$3.25 
Write for 
FREE Photos and Descriptive Material 


ORDER NOW! 
PROMPT SHIPPING 


KRYSTALITE TREE 





KRYSTALITE TREE 


No. 1505--Size: 18” x 10” x 4”. White tree, 
trimmed with green or red contrasting metallic 
jewels and sparkling silver foil garland. Green 
Plastic Coil Trunk. White base 4” x 4” x 2” 
thick. Fully dimensional. Each tree individually 
boxed. Price—$3.25 


ATTRACTIVE ARRANGE- 
MENTS TO DISPLAY 
DEALERS. WRITE FOR 
PHOTOS AND PRICES. 


GLO- BRITE PRODUCTS, INC. 


6415 N. California Ave., Chicago 45, Ill. 


o9 























Let “REZ-NAT“ 


—SLEEVE FORMS— 


Put the punch in your clothing display. 


A Sure Hit! 
PROVEN BY THE RESPONSE 
$4.50 pr. — Without Springs 


$4.75 pr. — With Springs 
F.O.B. Everett 


TANZER DISPLAY CO. 


6 WALNUT STREET 
EVERETT 49, MASS. 

















HE first display is by E. J. Jordan, 
it a, display manager for Goldstein’s, 

Murfreesboro, Tenn., who comments as 
follows on the value of good display to a 
store in a small community: “Murfreesboro 
town of about 12,000 located 32 miles 
Nashville. Up until the opening 
of our new store about a year ago display, 
in the sense that we know it, was unknown 


is a 
south of 


—Immediately above, by E. J. Jordan, Jr., Goldstein's, Murfreesboro, Tenn... . 
plated washer —the millionth produced by the 


Here And There 
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here. Since that time we have endeavored 
to install the type of windows usually asso- 
ciated with much larger cities. The re- 
sults have been favorable in the extreme. 
Due mostly to the contrast with other local 
store fronts, our windows have brought us 
so much free word-of-mouth publicity that 
we believe they would justify their cost 
even if they didn’t sell a nickel’s worth of 


—For a “Treasure Hunt" style show for college and high school girls, C. G. Blake, Harrys, 
Mobile, used this stage setting, complete with papier mache rocks, pilings, and chest— 








Upper right, the president of Bendix stands beside a gold and silver 
company — supported by a giant hand— 
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merchandise directly. All in all, we are of 
the opinion that the small town store 
actually benefits far more from good dis- 
play than does its sister store in the 
metropolis where interesting windows are 
the rule rather than the exception.” 

In the particular display pictured, silver 
and white against a deep blue-gray back- 
ground was used. A fantastic tree with a 
silver trunk and snow-flocked branches ex- 
tended from behind the wall at the left 
center. Blue floods were used for overall 
lighting, supplemented by the yellow glow 
of the two lanterns. 

An interesting use of display was made 
by Bendix Home Appliances, Inc., South 
Bend, when introducing to a sales meeting 
the 1,000,000th Bendix automatic washer— 
gold and silver plated. Judson S. Sayre, 
president of Bendix, stands beside a gigan- 
tic hand holding the washer. (Bendix, inci- 
dentally, has just announced a nation-wide 
display contest, details of which are to be 


found elsewhere in this issue.) The three- 
dimensional hand extended from a deep 
blue background, flecked with white to 


represent the sky, which was surrounded by 
a large gold frame. A metallic cloth curtain 
extended below the frame. 


At the left is a view of the stage setting 
which was used by C. G. Blake, display 
manager for Harry’s, Mobile, Ala., for the 
store’s style show entitled “Treasure Hunt”; 
the affair was held in conjunction with the 
magazine “Calling All Girls.” Nancy 
Pepper, fashion editor of the publication, 
was guest commentator. The show was 
conducted along the lines of a stage show 
and the papier mache rocks, pilings, cut- 
pistols, treasure chest and_ back- 
drop were all constructed by the store's 
display department. 
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Charles Of The Ritz Uses 
Plastic Counter Unit 


counter display and sales unit of 
“Plexiglas” has been especially designed for 


Charles of the Ritz to show the rainbow 
of shades used in the blending of face 
powder in the company’s exclusive shops 
throughout the country. 


[he plastic display unit, easily assembled 
and easy to clean, consists of two L-shaped 
blocks of 4-inch thick plastic with especially 
drilled smooth-surface wells to accommo- 
date 12 powder shades: a U-shaped base 
with bevelled edges that reflect light in 
eye-catching brilliance; and a center base 
block to support a polished metal powder- 
weighing scale. 

Covers for the powder wells are lathe- 
turned with a concentric ring pattern that 
causes a rippling light effect within the 
solid plastic blocks. Cylindrical plastic 
handles on the decorative covers permit 
easy removal by the Ritz consultant. Align- 
ment of handles when covers are replaced 
is assured by keyways cut into the top of 
the powder wells. 

One of the first applications of 4-inch 
thick “Plexiglas” for counter display, this 
attractive unit provides a clear view of 
each subtle shade of powder without dis- 
tortion or color adulteration. Each shade 
is identified by an engraved tag attached 

» the back of the plastic block. The con- 
veniently placed scale permits accurate cus- 
tom blending of powder to order with a 
minimum of effort for demonstrators and 
sales personnel. 

The unit was fabricated by Steiner Manu- 
facturing Company, Long Island City, N. Y. 





Twenty-Two Model Rooms 
On View In Chicago 


Twenty-two full-size model rooms, com- 
pletely furnished and decorated by the in- 
lividual stores showing them, have been 
ypened to the public by 13 Chicago stores. 
The rooms are based on prize winning 
entries in the Chicago Tribune’s “Better 
Rooms for Better Living’ competition. 
Stores showing them are the New Boston 
Store; Montgomery Ward & Co.; Pakan 
Furniture Company; Marshall Field & Co.; 
Rusnak Brothers; Petersen Furniture Com- 
pany; John A. Colby & Sons; Wieboldt 
Stores, Inc.; Sears, Roebuck & Co.; L. 
Fish Furniture Company; John M. Smyth & 
Co.; The Fair Store, and Mandel Brothers. 


Solution Preserves Flowers 
For Indefinite Period 


Many display uses are seen for a flower 
preserving material called “Res-Ro Process 
Powder” announced by Amsco Company, 
Le Center, Minn. In solution, the powder 

its the petals with an invisible, flexible 

er of plastic, and the flowers are said 
retain their original beauty indefinitely. 

package of the material will treat 
eral dozen blooms. 
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Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 




















INTO/YOUR STORE 
K-144 SMALL TROPICAL PLANT (Petussia Leaf)—42" x 24". 


Leaves entwined around natural cedar bark upright, mounted 
in green wood tub with green grass covered base. With cloth 
leaves: $16.75 ea. With fire-proofed paper leaves: $14.50 ea. 
K-145 MEDIUM TROPICAL PLANT (Petussia Leaf} —60" x 32". 
See K-144 for description. With cloth leaves: $21.75 ea. With 
fire-proofed paper leaves: $18.50 ea. 

K-146 LARGE TROPICAL PLANT (Petussia Leaf)—84" x 36". 
With cloth leaves: $33.50 ea. With fire-proofed paper 
leaves: $28.25 ea. 

Order your plants by number, today. 

Southern and Cruise Wear Displays are now ready! 

Be sure to visit our New York Showroom during December Mar- 
ket week. 


GENERAL DISPLAY CORP. 


140 WEST FOURTH ST. 500 FIFTH AVE. BLDG. 


CINCINNATI 2, OHIO (Lower Level) at 42nd St. 
NEW YORK CITY 
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bathed in the glories of sunshine but also 
used color inits most exciting form; Mexico 
was chosen as a spot which conjured up in 
minds all things for which we 
were looking. 


our those 


The main slogan was then coined: “We've 
captured the sun,” and luckily for us nature 
was kind during the period that these win- 
dows were in and we experienced some of 
the hottest days that we have had in these 
Isles during the last six years. 

Each window contained a miniature fig- 
ure enclosed in a very decorative cage which 
was hung with a garland of colored gourds. 


Each model took a phase of the colorful 
and lazy life which we felt should be the 
rule and not the exception on hot days. 
These figures, done in the studio by our 


artists, were then finished to give the im- 
highly glazed ceramics and 
judging by the reactions of the public they 
achieved their object. 

Later, when the 


pression ot 


windows were being 
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planned for their last details, it was decided 
that the mannequins which we normally use 
would be entirely out of place with these 
settings, and so we experimented with stray 
but changed to raffia with a skeleton of old 
piping. The rafha was worked so that when 
dressed it gave us the perfect summer figure 
—light and airy and definitely cool looking, 
Coconut matting rugs of gay 
spread about the floors, large sombreros of 
plaited straw matting made to hold 
accessories, cacti were produced to be used 
in conjunction with the location, and slogan 
cards and plaited ropes of raffia, chairs and 
other accessories made in the studio 
so that everything was complete to the 
last detail to tie in with the scheme. 


colors ere 


were 


WEEE 


Particular attention paid to. the 
millinery window; here large raffia cacti 
were used and the culminating point of 
each branch was a millinery form on which 
vas placed one of the summer's gayest hats, 
together with matching gloves placed to 


Was 


Mexico Comes To England 


HE whol 


of windows was that the average store 


story underlying this series 


considers, when the summer sale is 


over, that it is time to bring autumn stocks 
forward but, as the sale in our organization 
at the end of July, it was much 


hard winter 


took place 
too early, considering — the 
which had been experienced in England, to 
people of the more inclement 
that lies Also, the outlook 


regarding fuel is still not bright and there- 


remind 


weather ahead. 


fore we wanted to draw the attention of 
the people to the fact that holiday wear 
and holiday time were still with us and 
that color could still play a very cheering 
part in our daily lives. 


This series of windows was conceived 
last February when it was decided that 
once again we should make the summer a 
festive season throughout the store; the 


We 
that not 


sun was the theme chosen searched 


the globe tor the country 


only 


By L. J. PRYER 
Bentalls, Kingston-On-Thames, England 
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give the impression that the hats were being 


adjusted. In this window we used a rather 
beautiful flamingo as the central point of 
the cage. This did receive large acclamation 
from the people who thronged around the 
glass while this series was on view. 


—Faced with the same difficulties encountered 
by every retail displayman in England today 
—lack of materials of all sorts —L. J. Pryer 
contrived to bring a touch of Mexico to his 
windows through miniature Mexican figures 
made in the store's display department and 
given a ceramic finish; each figure was differ- 
ent, and each portrayed a real or imagina- 
tive segment of Mexican life. The manne- 
quins were made of raffia moulded around 
discarded piping and were used as seen in 
the complete display above. The holiday 
theme is continued in the display at the left— 
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December Market Week 


To Open On Sunday 
| sav Market Week, scheduled for New 


York City in December, will depart from 
t stomary Monday opening day and 
ex t rooms will open on Sunday, Decem- 


. . ~ | 
nstead. According to Sylvan Freund, | 


nt of the National Association of 
Dis Industries, “this will enable ex- 

to be prepared for the early influx 
rs who have always been in the 
d circulating through the rooms _ be- 

actual opening of the show.” 

details concerning the December 
sho an be obtained from D. W. Carlton, 
sale manager of the Hotel New Yorker. 
While the forthcoming Market Week has 
no official sponsor, it is planned by the 
NADI to make these shows a_ sponsored 
the future and to operate them 
the office of the association at 11 
Walton Place, Chicago 11. 





Millinery Display Contest 
Judges Selected 

Phe Millinery Fashion Bureau, 19 West 
44th street, New York City, has announced 
idges for a nation-wide display con- 
test previously reported in an earlier issue 
ry mmittee is made up of Estelle Ham- 
Mary Kelley, director of the 


Bureau; Morris Welch, visual merchandis- 
ing director for the Associated Merchandis- 
ing Corporation, and Lester Gaba, display 


ultant. 
Deadline for entries to reach the Bureau 
October 31. Prizes are $100 for first 
place, $50 for second, and $25 each for 


ind fourth. 





Nickeloid Announces 
New Metal Pattern 


ican Nickeloid Company, Peru, IIL, 


nounced a new. pre-plated metal 
pattern called “Crimp Metal,” available in 
coils in steel and zine base metals. The 


pattern consists of a round embossing on 
lished side of the metal, running 
parallel to the coil. The metal is recom- 
for packaging, display, trim and 


ral use. 


American Fixture 
Appoints Marinell 
Marinell has been appointed staff 
of the New York City office of 
Fixture & Mig. Company, St. 
with headquarters at the Salmon 
building, 11 West 42nd street. 


An an 





Ochiltree Leaves Dunlap's 
For New Bond Store 
Ochiltree has resigned as display 
tor Dunlap Clothes Shop, Cincin- 
head display for the Bond Stores, 
ranch in the same city. The latter 
Will soon move into its new head- 
in the Terrace Plaza hotel build- 


Morcella Joins 

Dermer's, Fresno 
| J. Marcella recently became dis- 

Dermer’s Suit 


manager tor House, 


Calif 
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THER @ > 
THREE 
TO Sie} 


1. Fifth Avenue, aglow 
with Christmas win- 


dows. 


2. Hotel New Yorker, 
center of market 
week activity. 


» x & Decorative Plant's 


Showroom... where 
Spring begins with 
a never ending 


DECORATIVE PLANT 
CORPORATION 
27th St. at 9th Ave., N.Y. 1, N.Y. 
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| Title Registered. U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE; President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





% OUR PLATFORM 
1. The Promotion of Display. 
2. More Display Cooperation by Manufac- 
| turer and Merchant. 
3. Advancement of the Display Business. 
‘4. Practical Service to the Display Profession | 
and industry. 
5. Greater Appreciation of Display's Power in 
_ Merchandising. 
Absolute Independence of Our Editorial 
Columns. : Te oe i : 











VOL. LI 


OCTOBER, 1947 No. 4 


Boston's Tribute 
To Display 

Almost unprecedented in the relationship 
between display and institutions of art is 
the action taken by the Institute of Modern 
Art, Boston, in arranging a visual presenta- 
tion clinic as described elsewhere in _ this 
issue. The clinic will include six lectures 
by three outstanding men in the field of 
contemporary design—Gyorgy Kepes, As 
sistant Professor of Visual Design at the 
Massachusetts Institute of Technology, 
Morris Ketchum, Jr., architect, of Ketchum, 
Gina & Sharp, New York City, and Will 
Burtin, art director of Fortune magazine. 

In tacitly assuming that visual presenta- 
tion, or display in more ordinary terms, is 
an art as well as a merchandising function, 
the Institute is paying tribute to the entire 
field. At the same time it is acknowledging 
its belief that there should be a_ better 
understanding of the things which go to 
make up visual presentation and its place 
in the merchandising scheme of things 

The Institute of Modern Art, in keeping 
with its policy of encouraging creative 
ability, increased understanding and wider 
interest in the contemporary arts, has 
arranged a very fine program. It is to be 
regretted that it was not publicized more 
widely and earlier so that more displaymen 
could have arranged to attend. 

Speakers and the topics for discussion 
were chosen with a view toward making 
available a clear, forceful and concrete 
presentation of design principles and work 
ing methods for use in_ effective visual 
presentation, with special emphasis on store 
planning and store window and_interio1 
display. 

Art museum administrators and business 
leaders both recognize the importance ot 
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keeping a freely flowing exchange of in- 
spiration and ideas traveling back and forth 
between artists on the one hand and mer- 
cantile and industrial establishments on the 
other. Institutions devoted to the further- 
ance of the contemporary arts are, perhaps, 
best suited by experience to coordinate the 
functions of designers, artists, educational 
institutions, trade associations and indus- 
tries, and this step on the part of the 
Boston Institute indicates its alertness to 
this fact 

A small number of artists and designers, 
over the past 30 years, have developed new 
visual languages and techniques which have 
proved powerful tools for directing the 
public eye and the public’s imagination. 
These techniques, no longer locked up in 
museums and advance guard publications, 
are now available to everyone who can 
use them. 

Public interest and confidence in what 
merchants and manufacturers offer are 
stimulated by informed and imaginative de- 
sign practice in the hands of competent men 
who use the powerful educational tools of 
window and interior display fully and cre- 
atively. 

Hence a happy fusion may be effected 
between the specialized vision of artists— 
operating in an ideal realm where no con- 
cessions are necessary to the public taste— 
and the practical vision of progressive mer- 
chants and displaymen, operating in a 
realm where the public choice is exercised 
and preferences are stated. The art insti- 
tute functions in two ways: In providing 
information to the merchant and displayman 
which helps them to strengthen their tech- 
niques for arousing public rseponse, and 
in elevating public taste and public selec- 
tion of merchandise. 

The Institute of Modern Art holds the 
opinion that the proposed forum will be a 
timely and effective means for crystallizing 
and stimulating ideas in the sphere of visual 
presentation. It is designed to assist those 
connected with merchandising to achieve a 
closer relationship with the public by in- 
creasing the flexibility and resourcefulness 
with which they attack problems in the 
display of merchandise. 

Watch Fireproof Angle 
For Christmas Displays! 

With the growing awareness of store 
management to the ever-present danger of 
fire, an increasing number of firms are 
checking their fire hazards, particularly in 
view of decorative materials to be used in 
connection with display. 

Gimbel’s, New York City, has added an 
ex-fireman to the store’s staff to check 
Other large stores 
have set up fire prevention squads to check 
various departments within the store and 
to recommend to management how fire 
hazards can be reduced. 

Recent efforts of various states to enact 
legislation controlling fire hazards are re- 
sponsible for part of this increased con- 
sciousness about store fires. At least 24 
states are reported to have legislation in 
work. Believing such movements to be of 
the utmost importance, the National Retail 
Dry Goods Association some time ago called 


possible fire sources. 





a number of conferences among representa 
tives of interested trade groups and pr: 
pared a bill designed to protect the ulti 
mate consumer from dangerously flammab}; 
fabrics and wearing apparel. This bill (the 
Flammable Fabrics Act) had hearings in 
the House during the last session, but final 
action will await the next session of ( 
gress. 

Also, for the first time in history, Pres; 
dent Truman called a fire-prevention con 
ference last May and recommended that 
each state have a fire prevention council. 
This was precipitated largely by the fact 
that during the five-year period between 
1942 and 1946 there was an increase of 
almost 30 per cent in the number of fires 
throughout the country, with the sharpest 
increase in 1946. Of these fires, an average 
of 40,000 annually occur in stores, costing 
the owners $50,000,000 per year — without 
taking into account the tremendous risk to 
human life and damage suits which might 
follow each fire. 

Additional evidence of the increased 
awareness of the need for fire prevention 
is seen in the numerous local ordinances 
passed to ban smoking in stores. 

Fires are naturally due to many causes, 
but one of them is the use of highly flam- 
mable materials in window displays. Some 
synthetics not only can be set on fire from 
the heat of window spotlights, but give 
off highly toxic fumes in burning. 

The foregoing timely reminder is made 
at the suggestion of Joseph Librizzi, Radiant 
Glass Fibers Company, New York City, 
who points out that all the products of 
his firm, such as glass fibres, glass netting, 
glass lace, and glass fabrics are display 
materials which are completely fire proof. 





Small Department Stores 
Spend .9% For Display 


A study made by Prof. Edgar H. Gault, 
University of Michigan's School of Business 
Administration, reveals that in both 1945 
and 1946 the average small department store 
spent 0.9 per cent of its total expenses for 
display. 

Twelve stores were covered in the study, 
doing an average of $2,822,872 volume in 
1946. The expense break-down for the two 
years are as follows: 

In 1946, advertising payroll, 0.4 per cent 
and other advertising costs 2.4 per cent, for 
a total of 2.8 per cent—compared with 
comparable percentages in 1945 of 0.4 per 
cent, 2.8 per cent, and 3.2 per cent. Display 
costs, 0.9 per cent in both 1945 and 1946 
3uying payroll, 3.8 per cent both years. 
Selling payroll, 8 per cent both years. 
Occupancy, 5.1 per cent in 1946 and 5.6 in 
1945. Administration and general, 6.4 per 
cent in 1946 against 7.2 per cent in 1945. 

Stores covered are located in cities 01 
50,000 to 100,000 population in the Great 
Lakes region. 


Macmullen Associates 
Leases Building 


Macmullen Associates, Inc., New York 
City firm which produces displays, conven- 
tion exhibits and commercial interiors, has 
leased the building at 360 West 11th street 
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PRINCESS PINE ROPING WITH RED BERRIES—We have 
sold tens and tens of thousands of yards during the 
past few years. 
3” to 4” diam. roping was 90c ayd.—now 50c¢ ayd. 
sg ‘i $1.25 - “ 65e¢ 
1.50 ” “St.” * 
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VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 


PLAZA 3-596 8 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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Smith Showrooms 
Near Completion 

According to an announcement by W. C. 
Hammel, vice-president in charge of sales 
and a director of Alexander Smith & Sons 
Carpet Company, the organization's nation- 
wide chain of dealer facilities will shortly 
include two new showrooms which are now 
being completed from plans created by 
Robert Heller Associates, Inc. of New 
York and Chicago. The larger of the two, 
at 900 East 62nd street, Los Angeles, is 
10,000 square feet in area. The other, lo- 
cated at 103 Federal street, Boston, involves 
5,000 square feet. 

Both showrooms feature the color scheme 
of beige, gray and forest green which has 
been made standard tor all modernized 
branches of the company. Various unusual 
features of these showrooms, such = as 
specially designed sample cabinets, rug 
racks, carpet rolls, and display facilities, 
have been adopted after having been thor- 
oughly tested out in the company’s model 
store in New York City, which, under the 
supervision of Robert Heller Associates, 
Inc., serves as an experimental laboratory 
in the development of new display and 
merchandising ideas for rugs and carpets. 
It is expected that the Los Angeles and 
Boston showrooms will be ready re- 
ceive the trade by November 1. 

Similarly construction is now under way 
for the Seattle branch which is being mod- 


ernized and it is anticipated will also be 


completed by November 1. 


Levy Participates 
In Apparel Show 

Natt Levy, display factor of Baltimore, 
was in complete charge of designing and 
planning the displays and exhibits at the 
recent Baltimore Market Show, sponsored 
by the Men’s Apparel Manufacturers Asso- 
ciation of Baltimore. 

Levy, who is the only displayman repre- 
sented in the MAMA group, not only 
assisted other sponsors of the show, but 
also featured his own exhibit of the co- 
ordinated fixtures and displays for men’s 
wear departments. 


Stan Puilman Joins 
Allied Display 

\rnold Janowitz, president of Allied Dis- 
play Materials, Inc., 65 Madison avenue, 
New York City 16, has announced the 
appointment of Stan Pullman to the com- 
pany’s sales foree. Pullman’ will cover 
Washington, Oregon, Idaho, Montana, Utah, 
Colorado, and British Colulmbia. He has 
been connected with the display field for 
the past six years, spending most of this 
time as a sales representative in the New 
York City area. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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So- “There NS something New. bd 
Even in Gloches 
| |WIE|L/D|B/L|O/K|S|_| 


Made from HARBORITE, the plastic-faced plywood product. 
Displaymen send us raves about these new 

blocks because they are: 

FEATHERWEIGHT, yet sturdy. 

INEXPENSIVE 

ADAPTABLE to a wide variety of display uses, 

both in windows and at points of sale. 

WELDBLOKS available in many shapes - many sizes. Use 
with natural, leather-color finish - or - finish to suit your color 
needs with cold water paints. 


COMPLETE CATALOG PRICE LIST ON REQUEST. 


WELDBLOKS as illustrated: MODERN PRODUCTS CORP. 


6x6x12 $2.50 6x6x6 2.00 
se as 308 Washington Street Seattle 4, Wash. 


BxBx4 2.25 8x8x8 2.50 
10x 4x16 2.85 20x20x4 4.830 CARL H. SHANK, Western Representative 


B8x4x12 2.60 
DISCOUNTS ON 10 OR MORE (ASSTD 5721 Vesper Avenue Van Nuys, California 











42-5 Shoes 
52-6 Shoes 


PRICE LIST 


Per Pair 

1 dozen pr 
3 dozen pr 
4 dozen pr 


SEND PAIR @ $1.25 
1 doz. small @ 15.00 
1 doz. large @ 15.00 
3 doz. small @ 13.50 
] 3 doz. large @ 13.50 
4 doz. small @ 12.00 


0 4 doz. large 12.00 
THE “INVISIBLE” SHOE FORM!  °“"** 
CLEAR PLASTIC! FITS EITHER SHOE. [_] Please send, without obliga- 


MAIL THIS CONVENIENT ORDER BLANK TODAY! tion, “Modern Design on Display” 
your catalog containing 60 illus 


F > i 
irm Name . as trations of modern fixtures. 


Street 
Trade Mark Registered* 


ROGER nent COMPANY ©... . Pbestics 


211 N. Seventh St. St.Louis | Mo.., 


City 





Do your own professional 


FELT FLOCK FINISHING - 


with complete spray outfit 

Now you can apply a_ professional, colorful felt 
flock finish on display backgrounds, shadow boxes, 
fixtures, picture frames, signs, etc. Excellent for re- 
finishing old or worn fixtures. Precision cut rayon 
fiber flock available in the following brilliant colors: 
brown, ivory, blue, taupe, red, green, silver, white, 
black and canary. 

Complete kit (as pictured) includes undercoat, choice 
of two colors of flock, solvent, brush, patented 
spray gun and instructions. 


Write for FREE circular and color sample card. Full price $9.25 postpaid 


BEROTT-ROSS - Dept. 100 411 No. Foothill Road, Beverly Hills, Calif. 
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Bendix To Make Awards 
In Display Contest 

A two-page, four-color advertisement jp 
the September 22 issue of Life magazine 
touched off a nation-wide promotion in cey 
appliance outlets featuring window displays 
with gold and silver replicas of the 1,000,0U0th 
3endix automatic washer. More than 475 
major department stores, utilities, furniture 
and appliance stores displayed the replicas 
starting the week-end of September 20. 

Bendix will soon announce the results of 
a display contest sponsored in conjunction 
with the promotion. The deadline for entries 
was October 10. Six prizes are being given 
in each of four geographical divisions, the 
first award being a Bendix automatic 
washer, a dryer and ironer; second, any 
two of the three, and third, any one of the 
units. Contest judges are Julian Elfenbein, 
editor of House Furnishings Review; Lester 
Moffatt, editor of Electrical Merchandising, 
and Alfred Auerbach, a merchandising con- 
sultant. 

At the conclusion of the initial showings 
of the replicas, they will be routed to other 
stores throughout the United States. Mean- 
while, other dealers are making a tie-in 
with the promotion by using in their win- 
dows a new top for the animated washer 
display introduced in the spring; it reads, 
“Now .. . 1,000,000 in use.” 





Point-Of-Sale Firm 
Is Formed 

A new organization, supplying point-of- 
sale displays, has incorporated under the 
name Worth-Green Displays, Inc., at 200 
West 57th street, New York City. The firm 
will specialize in laminated plaques but is 
geared to supply a wide variety of point-of- 
sale displays. President of the firm is 
George Worth with 15 years in the display 
business, for the last six of them as director 
of sales for Glassy Finish Process Com- 
pany, Inc. Secretary-treasurer is Lester 
Green, who was sales manager for Glassy 
Finish since his discharge from the army. 
Dick Harris and Guy Heiman have been 
appointed to the sales staff. Both men 
were also with the same organization. 





Philadelphia Group 
To Meet October 21 


The first autumn meeting of the Phila- 
delphia Associated Display Industries will 
be held the evening of October 21 in the 
Coral room of the Hotel Adelphia, accord- 
ing to Edward S. Arkow, Arkow-Lewis 
Associates, who is in charge of publicity. 
In addition to members of the association, 
display directors of Philadelphia and 
vicinity will be invited to attend. 


Lustra-Cite Adds 
Walter Enoch 

Long associated with the display industry, 
Walter Enoch has joined Lustra-Cite In- 
dustries, Inc., 225 West 28th street, New 
York City, in a sales capacity. The firm 
manufactures a comprehensive line of plas- 
tic displayers under the trade name of 
“Lico Creations.” 

Lustra-Cite has also announced a new 
20-page catalogue featuring 150 stock items 
for every type of business. Copies of the 
catalogue are available on request. 
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New Showcase | ain U/ yf 
Of Plastic 
— 2 eye-appealing solution to the ever- 
magazine present merchandising problems of stock 
a ind display is found in a new showcase 


Pr tYs features transparent, shatter-resistant 
4 - 

YOU, 000th plastic Compartments for ready - to - wear 
than 475 eee? 
furniture " 


(ARDBOARD 


ALL ROADS LEAD TO 








sign of the display case is completely 
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= functional. It eliminates the waste space 
mie and solid barriers imposed by conventional Te 
esults of a | or metal Prins shelves; the dark, ° YY, WAST 
UNCtion inaccessible corners of ordinary storage ie / Yi WI | 
= lrawers; and permits full view of merchan- [° I} /// Yip) ‘a ae 
ng given lise from the sales floor at all times. . x a a 
cou Lis tag y wlexighas ‘Grameen, Bi iene, <t0 a pe? ” a, e re) we 
inches by 15 inches by 3% inches deep, are gone co 3° “© . a < 
nd, any sized for lingerie, men’s shirts, children’s yy pt ww? es & “ @4 ~ 
_ the wear and other folded apparel. The plastic ch yt eo oO” Re 1 > 
Itenbein, ‘overs can be left in the showcase when wee ot? AY oS a re) 4 
é Lester trays are removed. ov" em Fs, Cy PI ~ “ 
ndising, Use of easily-formed, durable plastic in R\ s e o a 
— lisplay cases and other merchandising aids % Pp "2 Ry 7 3 7] 
| saves space and gives store areas a modern ye rd (2) S rat 
ede. look that attracts customers. This par- ss Ss F s } 
look tna I > a) [s) =< fe} 
to other ticular case was fabricated by Merchandise * st & c& ad 
Mean- Presentations, Inc., 42 East 51st street, New o x ua a 
a pe York City. We are specialists in precision die cutting, 98 2 a $ 
2 - . sat lining, sheet cutting, embossing, “ 
Rice Greeting Card Displays posting, easel mounting 3 co = 
Used More Extensively < = = 
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lime was when Christmas cards and per- 
haps valentines were the only greeting cards 
onsidered worthy of feature windows by 
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i most display managers. But the great up- 
oint-ol- surge in public interest in greeting cards— 
der the ‘oupled with the growing importance of 9 Cc CARDBOARD MANUFACTURERS « 72 Greene St., N. Y. 12, N. Y. CA 6-5020 
_at 200 yecasions such as Mother’s Day and Father's 
he hrm Day are now making greeting cards an 

but is effective window display subject. 

oint-ol- Perhaps the most significant recent dis- 

hirm 1s overy is that feature windows of special | 

display types of greeting cards more than pay | 
lirector their way even in valuable window space. 

} Com- One of the largest Philadelphia department 

Lester stores recently discovered that a window 
Glassy full of greeting cards created so much 

army. favorable comment and drew in so much 

e been extra business that it remained in for nearly 

h men two months. 

. Greeting cards are also being used as 
‘xpressive props in many windows, particu- 
larly those for gift merchandise. The 
presence of attractive greeting cards puts 

Phila- across the gift suggestion idea effectively 
-s will ee ed 
in the Melnicove Promoted 
ccord- By Hecht's 
- Lewis Hareld K. Melnicove has been made mer- 
blicity. chandising presentation director by The 
1ation, Hecht Company, Washington, D. C., with 

and vhich firm he has been for several years as 

lisplay manager. His new duties include 

th of department location, building prob- 

ler and the like. Members of his depart- 

nt have stepped up accordingly, but the 

lustry, statf still functions under Melnicove’s direc- 
te In- tj 

New 
> firm Son Is Born 

plas- To Feigins 
ne of a P 

son weighing 7 pounds 5 ounces was 
_ to Martin Feigin and Mrs. Feigin 
items srael Zion hospital, Brooklyn, on Uc- 

f the - 7. He has been named Leonard Neil. 

in is a sales representative for Fred- 
Weinberg, of Philadelphia 





























































































































































































NICE WORK 
And You Can DoIt! 


Here is the first completely 
illustrated manual _ entitled 
“Applied Papier Mache, 
Figures in Full-Round Relief'' 
by the country's leading au- 
thorty. 


Because of the great demand for Papier 
Mache in Full-Round Relief, Snap 
Wyatt Studios has prepared their own 
graphic, step-by-step procedure in man- 
ual form and now make it available to 
you. Written and fully illustrated by 
Mr. Wyatt, the country’s leading au- 
thority in the field, this manual covers 
every detail of full-round relief in 
Papier Mache. Suitable for commercial 
display, window decorating and adver- 
tising, or for your own entertainment 
as a fascinating and profitable hobby, 
Mr. Wyatt’s simple procedures are 
GUARANTEED to produce better, 


more lifelike results. 


Display Studios—Window 
Decorators — Artists — 
Teachers — Hobbyists 


Write Today... 
Don't miss this in- 
troduction to a 
NEW, FASCINAT- 
ING and PROFIT- 
ABLE art. Add 
this valuable man- 
ual to your refer- 
ence library with- 
out delay. 


MAIL THIS COUPON TODAY! 





ee ee ee re ee 
g SNAP WYATT STUDIOS ' 

| 
; 1608 Franklin St., Tampa, Florida . 
& Enclosed please find $3.50 for which RUSH : 
- a copy of ‘‘Applied Papier Mache’’, postpaid r] 
t | 
. ee ™ . 
' | 
‘ | 
u Addres a 
a a 
1 | 
a City. State r 
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By VICTOR GRUEN,* 


WAS asked to speak today on modern- 
izing store fronts. Well, to begin with, 
let me say I am against it. 

In other words, I don't 
the store fronts alone should 
be modernized. Store modernization should 
A store front 1s 
indivisible unit. 
generally, in 


believe that in 


average case 
be done in one procedure. 
part of the 
and exterior 


only a whole 
Interior 


modern 


have 


architecture, become so closely 


connected and interlocked that to design 
one without the other can never lead to 
satisfactory results. 


The development in store design in this 
respect is parallel with the development of 
generally. Traditional archi- 
often handled exterior and 
interior of a building as independent units. 
paid the bulk 


architecture 


tecture has very) 


The architect in fact mostly 


ot his attention to the so-called “facade” 
and the interior somehow was_ arranged 
behind this “facade.” Contemporary archi- 
tecture has realized that the exterior of a 
building is only the reflection of the = in- 
terior. 

The same is true in commercial archi- 
tecture and therefore as I speak about 


store fronts, | want you to understand that 


I don’t advocate the modernizing of a 
store front as such, but that I just talk 
about certain problems of store design in 


general which happen 
the end of the 

If we consider the treatment of 
the which 
and the 


avoid 


to occur mostly at 
front store. 

that 
neighbors 
(you 
the expression 


por- 
the 


see 


tion of store 
contains 


trying to 


street 
how I 


entrance 
am 


address the Store Modernization 


New 


From an 
Show, 


given at 
York City. 


Gruen & Krummeck Associates, Hollywood 








decide at 


first 
which of the three basic solutions we want 


“store front’), we have to 
to use: 

Solution show windows 
parallel to the street and near the build- 
ing line, or 

Solution 2—No show 
cases at all but a glass 
the street and store, or 

Solution 3—Which allows for use of more 


1.—Showcase or 


windows or show- 


wall between 


show windows or showcases than could 


be arranged along the building line, 
and which leads to the introduction of 
an arcade. 

There are, of course, possible solutions 


which combine features of these three basic 


solutions. Let us say the introduction of 
an arcade and in addition to it a_ glass 
wall between store and interior, or some 
show windows on the. street line and a 


glass wall between exterior and interior, ete. 

The question is asked 
whether the trend goes toward any of these 
solutions and | 
tisements that the trend is toward the open 


very often as to 


read very often in adver- 


front. I would question the existence of 
any trend of this sort very seriously. I 
certainly would not recommend an_ open 
front for a chiropodist where one could 


watch the cutting of corns from the outside, 
or for a high-class jewelry 
beauty 


store, or for a 
“exclusive” 
turn 


with 


parlor, or a_ so-called 
inside 
people, 


others 


which doesn't want to its 


Generally 
which 


store 
out. have, as 
Introverts and 
which The introverts don't 
want to expose their insides to everybody. 
The problem of which the three 

[Continued on page 84] 
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—Massive columns make a good foil for the delicacy of fine fabrics in this display by Louis 
Banks, The White House, San Francisco. Folds of cloth are held by giant round-headed pins— 
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"Eashion Front" 

Stirs Interest 

rd & Taylor, New York City, recently 

over its Fifth avenue windows to a 

s of “Fashion Front” displays in which 

t settings remained on view for three 
although the 

eed frequently. 


merchandise was 


gold and white arch of antlers and 


bi hes lent emphasis to a_ surrealistic 
effect in the first window. This was further 
itened by soft chiffon drapery, back- 
lighted, which fell in back of the stairway 
vhich five mannequins were posed. <A 
stood below the stairway. In the 

st d window, three mannequins stood in 
niches as a three-dimensional portrait gal- 
ler Two more figures viewed the fashions 
just as they were being seen from Fifth 
avenue. The quiet architectural detail of 
the gallery was superbly executed. All of 
the charm of the Beau Brummel days was 
brought out in a duplication of shop fronts 


in Bath with “window shoppers” strolling 
by the charming 18th century facades. This 
window and the surrealistic window were 
less tormal in arrangement and, as a result. 
all tour gained effect. Finally, the excite- 
ment of the opera was portrayed by a 
double-tiered balcony elaborately decorated 
in plaster which had been molded by hand 
while wet. Contrasting with the rough finish 
of the white pillars and balconies was the 
deep richness of the velvet backdrop. 

The merchandise in the windows was 
changed twice a week while the display 
remained in for three weeks straight. Lord 
& Taylor reported the sales results as 


phenomenal. Henry Callahan, display di- 


rector, and Cecilia Staples, Staples-Smith, | 


Inc., collaborated on the setting. 





Printasign Bought 
By Reynolds Pen 


Milton Reynolds, chairman of the board 
lor Reynolds Pen Company, Chicago, an- 
nounces the purchase of the Printasign 
Corporation of America for a reported price 
of $900,000. The showcard printing device 
will be manufactured by a division of the 
pen company, with Reynolds as chairman, 
Franklin Lamb as president, Julian Levi as 
vice-president and secretary, and Henry 
Koukol as treasurer. 


Tallman Replaces Riley 
At Lord & Taylor 


Edear T: , ; : : 
gar Tallman has been named _ interior 


play manager for Lord & Taylor, New 
' rk City, in addition to his duties as 
ctor in charge of planning and design- 
new units. He replaces Robert Riley, 
resigned a short time ago. 


Wilkins To Leave 
Pizitz Post 


irmerly Kerr's, 
homa City, and for the past several 
in charge of display for Pizitz, Birm- 
im, L. L. Wilkins has announced his 
‘nation from the latter position. His 
plans will be announced soon. No 
essor has been named by Pizitz. 


display manager for 
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SPEEDTAG NEEDLE The modern, streamlined answer to the 
SNAP-IN TAG NEEDLE = tagging problem. Threads string. cot- 
ton and yarn in a jiffy with your eyes shut. 

CARD AND TICKET HOOK ® Nickel plated steel with extra strong 
toothed clasp to grip firmly and hold securely. Slotted front to 
hold price card. 

“RUDOR” SILK AND HANDKERCHIEF HOLDERS @¢ Especially 
desirable for fragile or easily damaged merchandise. Grips firmly 
with no teeth to tear or mar. With or without hole. 

DISPLAY TICKET HOLDER , Add display value to chinaware. 
“RUDOR” ECONOMY CLIP _~_ shoes, handbags, etc. Ideal for 
notion counters and display racks. Nickel or oxidized finish. 
“RUDOR” SHOW CARD STAND ® Fiat firm base lends itself to 
all flat surface display needs. 

TICKET HOOK e A small, convenient universal ticket holder. 
LONG PIN CARD HOLDER @ Round double wire holds inserted 
price card securely in an upright position. 

NEW STYLE “RUDOR” ALARM TILL @ Combination lock burglar 
alarm rings if tampered with. 32 combinations. 5 new deep type 
built in coin compartments, 5 bill spaces and 1 check space. Size 
with cover — 47/3" x 181/4” x 161/2”. 

JEWELRY STAPLES @ Lacquered brass to display jewelry on pads. 
“HANDI-TOOL” DISPLAY HAMMER e Three tools in one — 
hammer, nail puller, and screw driver. The tools most needed, in 
one convenient form that fits into the vest pocket. 


JOBBER AND DEALER DISCOUNTS 
Write for complete illustrated price list. 
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RUDOLF ORTHWINE 
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S. SOBEL DISPLAY FIXTURE CO., Inc. 


143 GRAND STREET 


“The Plastique Line” 


Goed ta huow ---That you 


can order and get immediate deliveries on any of our style numbers in 


PLASTIC — WOOD — CHROME 


We carry the largest quantities of each item in stock. 


Any size order will receive prompt shipment. 


NEW YORK CITY 
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Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics @ 
Allcock Mfg. Co. © Allied Display Materials 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis Associates @ Arrow 
Dec. & Fixt. Co. @ Austen Display @ 
C. Barrango Co. @ Bliss Display Corp. @ 
Bonafide Disp. & Dec. Co. @ Botanical 
Decorative Supply Co. e Eve’ Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley 
Dunton & Co. @ The Carrata Co. @ L. J 
Charrot Co., Inc. @ Chelix, Inc. @ James A 
Cole Co. @ Columbia Display Materials Co 
@ Colonial Decorative Display Co. @ Com 
bined Industries @ Cook & Meier @ Crown 
Mark Paper Corp. 


New Dealer Merchandiser 
For Light Bulbs 


A new way to merchandise light bulbs 
and help dealers boost sales has been an- 


SUN FADED G000S nounced by Sylvania Electric Products, Inc., 
“ with the introduction of a “three-in-one” 
¥ carton merchandiser containing an assort- 
NEEDLES j ment of 120 of the most popular size bulbs. 
area loss Each carton, when set up by the dealer 
according to simple directions, is a complete 
display and sales unit and encourages the 
sale of five bulbs at a time instead of the 
one or two bulbs usually purchased. 
Packed complete with the bulbs in the 
factory to permit the sale of three fast- 
moving types of bulbs in one case, the 
unit eliminates the need for repacking and 
assorting the bulbs by the dealer. The 
entire unit takes up less than 13 by 21 
inches of counter space and contains a 
multiple purpose display card which 1s 
used to reinforce and decorate the back of 
the merchandiser and identify its contents. 





Emil Corsillo, Inc. @ Coy, Disbrow & Co 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Ine. 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Bazaar, 
Inc. @ Display Effects @ Display Equipment 
Corp. @ Display Mannequin, Inc. @ Display 
Products Co. @ Display World (Associate) @ 
Doerr and Associates @ Durable Displays 
Inc. @ Duran Style-Rite Mannequins e@ 
Everetts - Frederiksen - Soper Co., Ine. 
@ Facil Fabrics Co. @ Feder Industries 
Inc. @ Frankel Associates, Inc. @ Frankel 
Display Fixture Co., Inc. e Fren-Zee 
Store Equip. & Fixt. Co. @ Gardner Displays 
Co. @ Garrison-Wagner Co. @ Earl W. Gast- 
hoff Co. @ General Display Corporation @ 
General Display Studios @ Grant & Silvers, 
Inc. @ The Greneker Corp. @ Victor Haida 
Displays, Inc. @ David Hamberger. 


Blain Takes Over 
At Hochschild's 


Joseph Blain has joined Hochschild, Kohn 
& Co., Baltimore, as display director. He 
was formerly in charge of display for Foley 
Brother, Houston, and succeeds Charles 
on all Lenhart, who is now head of display for 
a J Arnold Constable & Co., New York City. 
display erniu 


merchandise 80-Page Catalogue 


For Podgor 
Jos. E. Podgor Company, Inc., 618 Market 
street, Philadelphia 6, has released an 
elaborate 80-page catalogue covering a 
OU can stop this needless full line of display and art supplies, ranging 
from brushes of all types through screen 
process materials and mouldings Copies 
are available on request. 


Halsen Mfg. Co. @ Hexco Products, Inc. @ 
W. C. Hurlock @ B. A. Jacobs Co. @ Jay 
Howe Studio, Inc. © Irving Kaley e@ 
Kaplan Products & Textiles, Inc. @ Lee 
Plastics @ London Displays @ A. Lutz @ 
Lynn Display @ Magnani Statuary Company 
@ Maharam FabricCorp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @MGM Displays, Inc. @ Milec 
Mannequins @ Modern Displays @ Moortgat 
Studios @ More Displays @ Mutual Disp. Mfg 
Co. @ Naegele-Horner, Inc. @ Natural Crea 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc 
@ Oltmanns. 





loss through the use of Trans- 
parent Shades. They protect win- 
dow goods from color-destroying 
sunrays,keep merchandise 100% | ai : 
saleable. What's more, Transpa- Palmetto Display Service 
rent Shades give complete visibil- Is New Company 
ity to valuable window displays The Palmetto Display Service, 1120 Cherry 
(no awnings, blinds,canvas strips). | street, Vicksburg, Miss., has been opened by 
Mail this coupon today for your James Purcell and Julius Riegler; the 
free copy of "Sun Protection plus former is president and Riegler is business 
re - manager. 
nae sin eR at Purcell has been in the display field for 


OE OR NE 15 years, most of which time was spent with 
repre ! F : ; : : 
PORES ee See Senne department stores in the mid-West. He is 


a veteran of the Army Air Forces, serving 
for nearly three years and being stationed 
at various bases doing training aids work 
for fighter pilots. Riegler is a native of 
Vicksburg, and this is his first venture into 


RANSPARENT display 


SHADE COMPANY Change Of Location 


For Helms Chemical 
501 No. Figueroa St, Phone TR 0851 | Formerly located at River Forest, III, 
Los Angeles 12, California the Helms Chemical Company has moved 
a a ee ee ee its offices and factory to Brook, Ind. The 
Dept. DW10, Terminal Annex, Los Angeles 54, company produces rug dye for the display 
field. 





Paper Manikins, Inc. * Pen Displays 
@ Leo Prager @ R-Tex Co. @ Radian 
Glass Fibers Co. @ Reflector - Hardware 
Corp. @ The Reyburn Mfg. Co., Inc. @ 
Rip Studio @ Royal Paper Corp. @ Gustave 
Rubner, Inc. @ Sales Paper & Supply Co 
@ Schack’s, Inc. @ Scheuer Creations, Inc 
@ Shenker Displays @ Sherman Paper Pro 
ducts Corp. @ Sherman-Weir, Inc, @ Frederic 
Shipman @ Shoe Form Co. ,Inc. @ Nat Siegel. 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Standard Cellu 
lose & Novelty Co., Inc. @ Starkman Dis 
play Center @ W. L. Stensgaard & Asso 
ciates, Inc. @ Swivelier Co., Inc. @ Sylvania 
Electric Products, Inc. 





Tabery Corp. @ Taffel Bros., Inc. @ Tally-He 
Display Studio @ Timbertone Decorative Co.. 
Inc. @ Timely Service Co., Inc. @ Tri-Allied 
Creative Displays @ Jas. B. Williams, Inc. @ 
Frederic Weinberg @ Wolf & Vine @ Zaria 
@ W. M. Zeppen-Field Studios 


PROGRESSIVE 


TRANSPARENT SHADE COMPANY 
P. O. Box 2135, Dept. DW10, Terminal Annex 
Los Angeles 54, California 

Please send me your 16 page illustrated . 
booklet “Sun Protection Plus Visibility ; Don’t forget — send in your news 
very ys agg — " T want to see items about all happenings in the 
ow to cut sun adi osses . . . 
wad display field: births, deaths, marriages, 
name position changes of position, anything pertain- 


siiaiiis eeieae : __ a ing to display or displaymen anywhere. 














MERCHANDISE 
@ @ @ PRESENTATION @ @ ® 

















R, 1947 


ERS 


; Company 
Fabrics @ 
Materials 
/ Ankerum 
@ Arrow 
isplay 7 
Corp. e 
Botanica] 
Brueser 

» Bulkley 
eL. Jj 
James A 
erials Co 
@ Com 
@ Crown 


w & Co 
e Plastics 
an’s, Inc 
‘ive Plant 
ty Bazaar, 
quipment 
» Display 
ociate) @ 
Displays 
quins @ 
Co., Inc 
ndustries 
Frankel 
Fren-Zee 
Displays 
W. Gast- 
ration @ 
- Silvers, 
or Haida 


, Inc. @ 
. @ Jay 
aley @ 
@ Lee 
Lutz @ 
Company 
‘reations 
smore & 
@ Milec 
Moortgat 
isp. Mfg 
ral Crea 
. @ New 
ays, Inc 


Displays 
Radiant 
[ardware 
Inc. @ 
Gustave 
»ply Co 
yns, Inc 
per Pro 
Frederic 
t Siegel 
\rt Mfg. 
‘iate) @ 
d Cellu 
an Dis 
& Asso 


sylvania 


‘ally-He 
ive Co. 
‘i- Allied 
Inc. @ 
® Zaria 











NATIONAL ASSOCIATION 





DISPLAY WORLD 






































LOW BUDGET 


Ya got what it takes ‘fella 


. in the game every minute and in there slugging to win. Yes, sir, when a merchant 
wants a real ball carrier, DISPLAY is ready and willing. So why not feed him 
properly and get greater results? Or at least feed him sufficiently to get the results 
you should normally expect. Invest at least 1/3 of your promotional dollar for 
Display. 


*Display is generally credited with influencing 70% of Retail sales . . . It’s the 
promotional tie-in and clincher . . . Display generates “impulse buying” to get those 
extra sales . . . 85% of all buying is through the eye (Display) . . . Display and 
sell . . . don’t take our word for it, ask the Merchandise Promoters, the Buyers. 
the Salespeople. 


It’s worth repeating: Invest at least 1/3 
of your promotional dollar in DISPLAY. 


PROGRESSIVE 














of DISPLAY INDUSTRIES 


For list of NADI members, write Nathan Silverblatt, 
MERCHANDISE 1209 Sycamore Street - - - Cincinnati 1, Ohio 


®eeeoeeess#?eeeseees @ PRESENTATION eeeee1ee8tedeese8t 8 @ 
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WIGS 


of Top Quality in 
e STYLE e MATERIAL 
e WORKMANSHIP 


Wigs make the mannequin and you can't 
afford anything but the best. Long ex- 
perience in producing only the best wigs 
in style and workmanship is your assurance 
of satisfactory service. We invite a trial 
order to prove the merit and superiority 
of our wigs. 


PAPIER MACHE 


Our original custom-built papier mache display units and 
specialties have won the approval of many progressive 
stores. The Christmas display shown here is a beautiful 
creation for this season. Tell us your requirements and let 
us submit sketches and prices. 


JEANS WIG MFGS. 


as New and Larger Quarters at 
~@@® 109 S. 11TH STREET ST. LOUIS 2, MO. 











CLEANER, WAX & BURNISHER 


To Maintain 
Original er 
A 


aL 
Sen 


{BILITY — 























LUCITE “%>°THR DISPLAY 


PLEXIGLAS suraco FIXTURES 


HANDY KIT CONTAINS: ‘Plastic surfaces attract film and dust. These were ex- 
° 1 qt. Cleaner pressly made to clean and enrich all plastic surfaces. 


° 1 qt. Wax These handy kit aids protect and beautify, intensify 

¢ 1 qt. Burnisher the transparency, keeping displays ever clean, bright, 

Plus smoothing paper and sparkling, making constant dusting unnecessary. 

and soft cloth. The wax gives a tough, transparent film; the burni- 

$4.50 Complete F.0.8. Pgh. Sher removes marring scratches and haze; the cleaner 
Mail Orders Filled takes off dirt, oil, grease, fingermarks, etc. 


ART R. COHEN CO. 3:10 Penn Ave., Pittsburgh 22, Pa. 








Your FREE Copy 
AWAITS YOU USE THE 


Write today for Catalogs on OPPORTUNITY EXCHANGE 
e Christmas Displays 


e Menswear fixtures and 
mannequins For any WANT AD purpose: 


e Chrome Racks 
e Hangers 


e Children’s mannequins USED DISPLAY EQUIPMENT FOR SALE 


MIDW EST REPRESENTATIVES WANTED 
MANNIQUIN DISPLAYS §@ ° 


$3.00 Per Column Inch — CASH WITH ORDER 





POSITION WANTED POSITION VACANT 


532 N. WATER ST. MILWAUKEE 2, WIS. 
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MODERNIZED FRONTS 
[Continued from page 80] 


main solutions or any combinations 
them shall be used depends on_ the 
and character of the store, its price | 
the size of the store (you can't mak« 
arcade front if you don’t have enough 
terior space left), the exposure of the s 
toward the sunny or shady side, chara 
of the street on which the store is locate 
and so on. 

The demand for a lot of display space 
on the outside is very often made by store 
owners in main shopping sections. The 
eagerness to get as many show windows as 
possible often leads to solutions which pro- 
vide a lot of show windows but no one to 
look at them. Let me give you a few 
examples of such store fronts: 

There is Type 1, which we will call the 
“eat-the-cake-and-have-it-too front.” These 
fronts are built on the store owner's rea- 
soning that he would like to catch all the 
street traffic he possibly can, but that he 
would not have enough with show windows 
on the street and therefore needs _ besides 
that a lot of show windows in the arcade. 
The result is that the street show windows 
are not quite as big as they could be if 
an arcade hadn't been built, and the ar- 
cade, which is only accessible by a com- 
paratively narrow entrance, remains empty 
of onlookers. Display for all windows is 
a’ steady expense and the sales effect is 
poor. 

Type 2, “The Bottleneck,” is based on 
similar desires by the store owner who 
feels that once he has gotten the window 
shopper through the relatively narrow neck 
of the bottle he is caught and can't get 
out. The window shopper, feeling this 
instinctively, knows better and doesn't go 
into the bottle. The next species is the 
“tunnel.” The store owner has a_ 15-foot 
wide store but desires 60 feet of show 
windows. He therefore reasons that if he 
has a 5-foot depth show window on both 
sides there is still 5 feet left as passage, 
(which he says is plenty because his bed- 
room corridor is only 4+ feet in width, and 
with his wife and four children they can 
easily manage). If he, therefore, would 
make the arcade 30 feet deep he would have 
30 feet plus 30 feet of show windows and 
can sell practically as much as a store with 
a 60-foot front. It won't work. People 
wont enter such long tunnels. They get 
claustrophobia. There has to be a healthy 
reaction between width and depth of an 
arcade and I would say that this area 
should be such that in no case would the 
depth be more than the width. Another 
species is the “labyrinth.” This system 1s 
figured out by especially smart people who 
can provide in an arcade more show win- 
dow space than anybody else. The result 
is that even people who have made up their 
minds definitely that they want to make a 
purchase in that specific store, wander 
around for weeks without finding the en- 
trance door and are found starved and ex- 
hausted by the night watchman. 

So if we are planning an arcade front, let 
us remember that one can not sit on two 
chairs at the same time and that if we 
want large display areas in an arcau 

LContinued on page 89] 
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with WOVEN-WOOD SCREENS 


Here’s the screen of a thousand uses . . . truly 
the window dresser’s dream. It’s easy to achieve 
an unlimited variety of dramatic displays with 
versatile Woven-Wood Screens. Their graceful 
contours sweep away the monotony of uninter- 
esting backgrounds. Rich in color, they are 
ideal for floor and table mats. Unsurpassed for 
partitioning display areas. Striking effects are 
attained when these screens are used to support 
transparent or opaque table tops. 


Woven-Wood Screens are lightweight and port- 
able, easily arranged by one person. 


For distinctive displays that cause shoppers to 
stop, look and buy, use fluid, flexible Woven- 
Wood Screens. 





7’ wide. in a wide 


Each 


Standard size, 6 high by 
selection of stock colors or natural finish. 
$28.50 F.O.B. San Francisco. 


FOR PROMPT DELIVERY 
SEND US YOUR REQUIREMENTS NOW 


TROPILRAFT 


535 Sutter St., San Francisco 2, California 























NOT THIS 


—— 


ESIGN 10—2 Sizes 
Gold on White 


DESIGN 20—2 Sixes 
Seafoam Green on White 





WLS comura 


ADHESIVE BLANKS 


APPLY IDENTIFICATION AND SELLING COPY 





DIRECTLY ONTO MERCHANDISE 


Pertinent facts about the product . . . important to selling . . 
the Appliance in a modern, decorative, styled manner. Eliminate clumsy floor stands that inter- 
fere with traffic . . . copy brackets that are easily mixed or misplaced. Use Comura Adhesives. 


WLS COMURA ADHESIVE BLANKS ¢go on in a jiffy . . . off as easily . . 


. can now be applied directly onto 


. can be 


applied to any surface ... will not mar. Use any type of sign writer’s paint, chalk, japan, 
ink, water color or press to apply copy. Waterproof. Use over and over again. 


sizes 


and 


DESIGNED, PRODUCED AND DISTRIBUTED EXCLUSIVELY BY 


W. L. STENSGAARD & ASSOCIATES, INC. 
321 N. JUSTINE ST. 


Brochure giving complete 
information on all designs, 


opplications, 


sent FREE on request. 








_ = 


DESIGN 30—2 Sizes 
Maroon on White 





Available in 13 Practical Sizes 
ODER erERE TIGAAES 3 oda viicede ewes cme at 5 Pleasing Colors 
Get acquainted with this new WLS product. Send for 
Starter Set No. 200. 
38 Comura Adhesive Blanks in assorted designs and sizes 


Only $4.55 





CHICAGO, ILLINOIS 


"oT 
( | 


4 
y \ 
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DESIGN 50—3 Sizes 
: Bive on White 





DESIGN 40—2 Sizes 
Orange on White 
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PAPIER MACHE 
SANTA HEAD 





sJeautifully Sculptured in Deep Relief 
Overall Size — 25” x 14¥,” 


$5.00 each 
LUXURIOUS PAPIER MACHE 


HERDIE 





In either White/Gold or Flesh Kraftex 


Finisl Amazingly Low Priced $3.00 ea. 
Any single or duo-toned color combination 
lade tc your specification in minimum 
iantities of 12.5 ORDER ONE—EXAMINE 


rHIS VALUE FOR YOURSELI 


Jobbers Inquiries Invited 


TRIM-RITE CO. 


315 Clinton Avenue, Newark 8, New Jersey 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 








$3.00 Per Column Inch — CASH WITH ORDER 
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WAI To Exhibit 
In Chicago 

Window Advertising, Inc. and associate 
members sponsored an exhibit at the Hotel 
LaSalle, Chicago, during October 12-17. 

WAI has elected a cooperative committee 
headed by Sol Fisher, Fisher Display Com- 
pany, Chicago, as chairman. Other mem- 
bers are Frederick L. Wertz, Window Ad- 
vertising, Inc., New York City; W. W. 
Stevenson, Los Angeles; Mel Myers, Myers 
Display Service, Louisville; L. Clements, 
United Display Corporation, Boston; W. S 
Newhouse, Memphis, and L. E. Clark, 
Houston 


""Speed-O-Card" Writer 
ls Announced 

“Speed-O-Card” is the name ot an auto- 
matic showcard printer being brought out 
by Schulz Manufacturing Corporation, 3440 
North Knox avenue, Chicago 41. Advan- 
faster operation through 
the elimination of type setting and type dis- 
tribution, and inking; two ink mechanisms 
to permit changing from one color to an- 


tages claimed are: 


other by flipping a lever; handling cards 


OCTOBER, 194 


from 1 by 2 inches up to 22 by 28 inche: 
automatic spacing; motor drive. 

Space for 152 characters is provided 
the type drum, while a storage compar 
ment in the base of the machine provid 
room for extra drums as well as _ sho 
card stock. 





Change Of Location 
For Tunick 


Herman Tunick has moved into new ai 
larger quarters at 111 Ellis street, San 
Francisco, with a complete line of display 
specialties. The firm was formerly located 
at 150 Powell street. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 











TRADE PERSONALITIES no. 56 


by Tony Brinker 











Wis BORN IN LEIPZIG, GERMANY 
WHERE... WITH HIS FATHER... 
HE OPERATED A DISPLAY FIRM 
MANUFACTURING CUT-OUT AND 
EMBOSSED BACKGROUNDS AND 
PRICE TICKETS . AFTER HITLER 
CAME INTO POWER, AUSTEN 
MOVED TO SWEDEN WHERE HE 
OPERATED A DISPLAY BUSINESS 
FOR SEVERAL YEARS. HE CAME 
TO THE UNITED STATES IN 1940 
AND WENT INTO BUSINESS FOR 
HIMSELF IN 1942. 


Mt AUSTEN 


AUSTEN DISPLAY 
NEW YORK city 





IRM SPECIALIZES IN 
OUTSTANDING NOVELTIES 
AND DOES QUITE AN IMPORT 
BUSINESS IN EUROPEAN ANO 
SOUTH AMERICAN ARTICLES 
ANO MATERIALS. AUSTEN'S 
HOBBIES ARE TRAVELING IN 
FOREIGN COUNTRIES, AND 
FOREIGN LANGUAGES ... OF 
WHICH HE KNOWS FIVE. 
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Chicago Club Members 
In Technicolor 

nder the direction of Les Barofsky, 
president, members of the Chicago Display 
Club met on October 7 to see the “premiere” 
showing of a new motion picture in color, 
entitled “Murder on the Golf Course’— 
filmed during the club’s annual golf tourna- 
ment described elsewhere in this issue. 

\lso appearing on the program were 
“Two-Ton” Baker, radio and_ recording 
artist, and G. R. McSwain, special agent 
of the Federal Bureau of Investigation, who 
gave an interesting talk on methods of 
crime detection. 

rhe meeting was held at the dining room 
of the New Boston Store. 





Chelix Anniversary 
ls Observed 

The first anniversary of Chelix, Inc., 361 
West 58th street, New York City, was ob- 
served recently by Chester Augenblick and 
Felix Dunlap, both of whom commented 
with pleasure upon their initial success in 
the design and production of papier mache, 
wire sculpture, plastic and fabric displays. 

One of the major problems encountered 
by the firm was the difficulty in shipping 
papier mache units so that they arrived in 
good condition. This was solved by work- 
ing out an ingenious method of packing. 

Chelix will show its new = spring line 
during Display Market Week at the Hotel 
New Yorker, New York City. 





Stensgaard Active 
As Speaker 

Elsewhere in this issue appears an out- 
line of the talk delivered by W. L. Stens- 
gaard, W. L. Stensgaard & Associates, Inc., 
Chicago, at the Association of National 
\dvertisers’ convention in Atlantic City on 
October 7. 

Stensgaard addressed the National Sta- 
tioners’ convention in Chicago on October 
2 and the Louisville Advertising Club on 
October 3 


Friedman Appointed 
Kent Jobber 
Friedman Display Company, 404 Norton 
building, Louisville 2, has been appointed a 
jobber representative for the Roger Kent 
Company, St. Louis. The Kentucky organi- 
ition will service all accounts within an 
S0-mile radius of Louisville, in addition to 
southern portion of Indiana, on all 
vindow and interior store display require- 
ents in plastics. 


Brager-Eisenberg 

Names Loehnberg 
Rudolph Loehnberg, formerly assistant 
play manager for The Hub and for the 
st three years in charge of display at 
iyer’s, Inc., is now with Brager-Eisen- 


ro 


g, Inc., Baltimore, in a similar capacity. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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WHITE 


FROSTED TREES 


Selected winter-cut, birch trees spray painted with 
our "Double Spray" process and sprinkled with 
plenty of sparkle. Used for banking in windows or 
in interior settings, etc. 6 to 7 feet high $4.00 
per dozen. 
$7.50 per bundle of 25 
$27.50 per 100 


also available in Natural, 


UNPAINTED 


$3.95 per bundle of 25 
$14.95 per 100 


SVOW FLAKES 


Display's nearest substitute for real snow—can be 
used over and over again. Fireproof and will not 
attract mice or insect life. Does not discolor— 
remains clear white. Brushes easily from fabrics. 
Bags “approximately 7 Ibs." 


$ 4.50 


(Bag covers about 25 sq. ft.) 





Buy Now for Xmas and January Displays 


NN 


Nn 















Do you have a copy of our New 
Enlarged Fall and Winter Catalog? 


123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 














EXCELLO-SHEEN 


Cellulose acetate mounted to paper in beautiful 
colors and black. Widths up to 50 inches. 


FOIL TO PAPER OR BOARD 
A fine selection of colors both plain and embossed. 
LEATHERETTE 


We invite requests for samples and prices. 


THE FLOYD A. HOLES COMPANY 
BEDFORD, OHIO 
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FIREPROOF — LIGHT WEIGHT — CUTS EASILY — CLEANS EASILY 


Simple as A B C to make any size or shape. U.S. Pat. No. 1890127 
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WINDOW 
DISPLAYS 


FROSTEE DISPLAYS will stimulate interest and 
maintain the urge to buy merchandise which is on 
display while the viewer gazes with admiration 
upon the realistic Frostee Synthetic Sno setting. 
Frostee Sno is a display material that is flexible 
in its uses. The same Blocks can be used many 
times for holiday and winter merchandise dis- 
plays. Because of its adaptability to these two 
seasons, an elaborate, Frostee Sno display will 
cost you less than you think. 






Manufactured by a ) wy ge: 
. | fron Me mM HAS 


FROSTEE SNO CoO. Onder IX JOB 


ANTIOCH. ILL. 





FROSTEE SNO BLOCKS AND FLAKES IN STOCK 
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a MODERNIZED FRONTS 
[Continued from page 84] 


then we want to make sure that people 
will enter this arcade. In order to be 
successful, we have to have a_ certain 


minimum length of store front to work 
with; I would say about 20 feet. Further, 


Carry Stock of | we need a certain minimum height so that 


people are not afraid of entering a kind 


of underground cave. In order to make 
sure that people visit our arcade we don't 


want to give the show away by letting the 


passerby see the entire display from an 
an unfavorable angle from the street. Arcade 
show windows should be organized so 


that the passerby finds his curiosity aroused 


ALABAMA MISSOURI OHIO 


\Mobile—Dunhill 


ARIZONA 


enix—Arizona Window Adv. 


CALIFORNIA 


Bakersfield—American Display 


Company 


Angeles—House of Aladdin, 


Maharam Fabric Corp. 
lakland—Oakland Displays 

Francisco—C. Barrango 
Sylvan Cohen Display 
Sales Paper & Supply Co 
Herman Tunick 


San Bernardino — Jinkins Dis 
play Adv. 

CONNECTICUT 
lgeport—Conlin Company 
DELAWARE 
Wilmington—Delaware Display 

Center 
GEORGIA 


—Garrison-Wagner 


Jersey City—Harold Berens 


Newark—Display Center Corp 


Island City—Majestic Cre 


Akron—Semler Co. 
Cincinnati—Cappel Display 
Supply 
General Display Corp 
Reinerman Fixture Co 
Cleveland—Advertising Display 
& Dec P 
Consolidated Display Service 
Pribil Display & Supply 
Superior Textile Company 
Wayside Display Service 
Dayton—Bert L. Daly 
Merchandise Displays 
Leroy Fryman 
Madeira—Grover Display Service 
Youngstown — Kolesar Display 
Service 
OREGON 
Aumsville—Westwood Displays 
RHODE ISLAND 
Providence—C. C. Oakes 


SOUTH CAROLINA 


by a glimpse of the displayed merchandise 
units from the street and is forced to enter 
the arcade if he wants to take a real good 
look at the displayed goods. Another pos- 
sible solution is an arrangement where the 
corner display can be seen from street and 
arcade, but where the rest of the display 
can only be viewed from the inside of the 
arcade. In the mild climate of California 
we have the opportunity of giving an 
arcade such height that it gets the char- 
acter of a side street. 

Now a few words about the area which 
most often exists above the entrance to 
the arcade or above the show windows ot 
a store, a so-called “sign area.” Some 
people seem to think that the principle in 
putting signs on a store is “The bigger the 












































\tlanta—Fulton Paper Company Brooklyn—National Sawdust 


; ‘are sp 0 better” and “The re » merrier.” Fr 
Melvin Roos Original Salon Displays Columbia—Carolina Display ¢ etter” and “The more the merrier. From 


_ ILLINOIS Staples-Smith TENNESSEE | this way of thinking results what I would 
d ( “yf sine Wagner New Rochelle—Salzers Displays Memphis—Wray-Williams call the “literary front,’ which obviously i 
n Botanical Decorative Supply — — Display Knoxville—Ed Williams tries to educate people in the art of read- 

Cook & Meier Supply studio De PRR ee ; mre : Pe 
n alg yg aC New Veeck Cie as She . TEXAS | ing. This front contains so much lettering 
J Dazian’s play & Decorating Co. Dallah—Marshall E. Moody that most people would not even notice it it 
4 Display Products Co. Eve Bruesser Studio Houston—L. E. Clark Display | one of . aie ee. ee eee oe 
. Midwest Disctay Prcdkuts Sema Ac Cle Ce — one of the signs on a credit jewelry store 

United Display Service, Inc L. J. Charrot Co would read Hot Dogs” and the reaction 


og \urora—Dunlap Studios Arts & Flowers Co. Austin—Harold Eichenbaum 


Waukegan—Matson-Naden Decorative Plant Displays = people will be Don't talk —_ 
5 Display Art Service VIRGINIA much; you make me nervous. \ sign does 
Oo ; INDIANA Display Products Co. ’ =e not c : ’ | > let ring l | i‘ 
Indianapolis Display Supplies Display Production Center Norfolk—L’n’ E Display service Oo consist ot the ettering on Vy. t con- 
ll M R. A. Minear Display Display Manufacturers Mart WASHINGTON | sists of the lettering plus the background 
hmond — Richmond Display pa neon Seattle—Champion Display Ma and the relation of the two to each other 
Nid vervan Company terials : ? re : , 
aNEE Kaufman Displays WASHINGTON, D. C will determine the effectiveness of the sign 
WA fexkraft Sales Co anne é Small lettering placed just right on a big 
Moines—Geo. Kuchara Louis Schneider Display Center, Inc . . ; é ; 
x Cite Wack Ubley Park Lane Fabric Co Modern Displays sign area made of an interesting material 
1X l Bs © » ES f Jist » Jisplav Co ‘ » —" P 
MARYLAND Windo Art ms a pn will be often much more effective than a 
B Itimore - Baltimore Display NORTH CAROLINA Chisitessenteet Biale large one which spreads over the entir¢ 
ndustries ; _— = —“——- St 
Becker Sign Supply Co. Charlotte—Southern Display WISCONSIN place. - 
MASSACHUSETTS ee Milwaukee—Ellsworth Green Repetition in the handling of sign areas 
Boston — Dashoff Window Dis- PENNSYLVANIA Since. Shudons is often more effective than large signs 
‘ play Serv. ax bi 7 ace > - ic : -ecce ; 
i Fe sae Trimming Co Allentown—Rileigh Display lo plac c one word which « xpresses the 
: Marcus Window Display Serv service CANADA necessary imtormation on a large empty 
i New England Dec. Supply Co. Erie—Giles Display Service , , sign area is more effective than to write 
Window Art Display Company | —W. C. Hurlocl Brantford—Dominion Signs Ltd ; s : : 
ckton—Plourde Display Co Wilkes-Bar -—Croll ry Montreal—Landry & Perry the entire inventory of the store on the 
Worcester—London Display Co ag il al cas Ottawa—Fred Gallaher & Son sign. In this respect, good signs are simi- 
MICHIGAN Philadelphia—Advance Displays Toronto—Bingham Display lar to good newspaper advertisements which 


Jetrol displ: ‘reations ° 1D 
: It Display Creation Arrow Decorating & Fixture Supply 
Michigan Display Supply Co : E. Harris Company 


use a lot of white space and therefore form 
Associated Display Service 





MINNESOTA Free Lance Display Service HAWAII a contrast with the closely printed page. 
luluth—Johnson Display Serv Se : ene ee Co ices eee Wei Now a word about window display: We 
lineapolis—L. E. Hier Jos. Podgor Co ee store designer te fer ( ains 
Shur-Nuff Display Materials Pittsburgh—A & B Smith Co pany Ltd ya designers: otten soy unt - pain 
rri-State Window Display Cappy & Co when we examine a store designed by us 

Ne \rt R. Cohen = eaten 3 after an opening. We find the show win 
Paul—Twin City Mannequin DeWeese Display Equipment Johannesburg—Charles Field & . S: : : : 
Shopp. John G. McGurk Company dow often crowded full of merchandise and 





mannequins The store manager assures 





us that this is necessary as he has to show 


e e ' . . 
Ask your display jobber's salesman to show you dozens of sales stimulating everyitiie- te kee. in: tb abled ia en ae 


winter and holiday displays for windows or interior that can be made with dow. The only thing which keeps him 
Frostee Fireproof Sno. If you are located in a metropolitan city listed above, from crowding the windows even more is 
visit your jobber's show rooms and get desired information about the popular | the physical impossibility of placing man- 
Frostee display items. | nequins closer together. We are, there- 


fore, respectfully submitting our invention 
[Continued on page 103] 
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The quality of your work is 
>| greatly determined by the 
quality of your tools. DUO- 
IES FAST Compression Tackers 
— help you build better displays 


... faster. 


ASK ABOUT OUR FREE 
SERVICE & PARTS POLICY 


| = Write the 


-- FASTENER CORPORATION 
5 848 Fletcher Street 
> Chicago, Illinois 
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to top off your 
mannequins 


aatural 
attractive 
display 


WIGS 
Arranjay’s Wig Co, 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 


$2 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 
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Testing A Display 


(The following brief article describes an 
actual count of a display’s pulling power 
for a medium sized men’s wear shop in 
South Africa, and is reprinted with per- 
mission from Man’s Shop, house organ of 
the African Clothing Factory (Ensign) Ltd., 
Cape Town.—Ed.) 


S A result of the window display cen- 
A sus, even more significant facts con- 
‘cerning the reactions of customers to 
the display were disclosed, and it is these 
must be examined by every 
men’s wear retailer 1f he is to get a clear 
picture of the potentialities, strength, and 
weakness of his present display. 
It has been emphasized that the primary 
job of a window display is to attract cus- 


facts which 


tomers into the shop. Only in so far as it 
succeeds in doing this does it justify itself. 
The question therefore arises: How can 
the display’s power of attracting customers 
be tested? How can a window’s “pulling” 
capabilities be measured? j 

This census mathe- 
matically precise method of calculating this 
power, at least one that is accurate enough 
to enable a retailer to pin down any weak- 
ness that may be present in his display and 
to readjust his accordingly. The 
method can, in other words, eliminate a lot 


provides, if not a 


plans 


of guess-work 

The man taking the census remained out- 
side the shop for eight half-hour periods, 
altogether four hours of “census 
During these four hours the censor 
recorded the movements of 3,942 people who 
passed by and into the shop, excluding, of 
course, people in vehicles and passing on 
the opposite side of the road. How these 
people reacted to the window display may 
best be appreciated by a study of the fol- 
lowing table. 

Of these 3,942 people: 

(a) 3,205 passed without looking at the win- 
dow (82.8 per cent.) 

(b) 408 glanced casually at the window and 
passed on (10.3 per cent.) 

(c) 183 studied the window 
passed on (4.7 per cent.) 

(d) 53 studied the window intently, and 
entered shop (1.3 per cent.) 

(ce) 33 entered the shop without looking at 
window (.8 per cent.) 

The first point that emerges from this 
analysis is that by far the majority of 
people who passed the shop did so without 
glancing in its direction. The fact 
that so large a proportion as 82.8 per cent 
of the passing population did this may or 
matter of concern. It is 
quite evident that no matter how compelling 
a display might be the proportion of those 
who will not notice it will always be over- 
whelmingly greater than those who will do 
so, due to a large number of factors quite 
outside the retailer's control, and which it 
would be beyond the scope of this article 
to discuss. 

On the other hand, it might prove salu- 
tary to reflect upon the possible causes of 
such a high percentage with a view to re- 
moving them. Further research might prove 
that this percentage is materially irreducible. 


making 
time.” 


intently, but 


even 


may not be a 





The second point about the above analysis 
is that groups (d) and (e) comprise those 
people who actually entered the — ship, 
whether they noticed the window or not 
These groups total 86 people, or 2.1 per 
cent of the entire 3,942, which gives a 
ratio of 1 in just over 46. In other words, 
to every person who entered the shop, 46 
passed it by. 

Here again, the ratio seems a high one, 
but it is bound to be so, in the nature of 
things. Faced with such a ratio it is up 
to the retailer to decide for himself whether 
it can be considered a satisfactory one, and 
to act accordingly. 

The third, and actually the most signifi- 
cant, deduction to be drawn from. these 
figures is this: Group (c)—including the 
people who “studied the window intently but 
passed on”—totals 183, or 4.7 per cent of 
the whole, which means that there are over 
twice as many people in this category as 
those who entered the shop. Group (b), in- 
cluding those who “glanced casually and 
passed on,” may safely be ignored for the 
present purpose. Clearly, a “casual glance” 
might signify anything—or nothing at all 
But an “intent study” means much more 
than this. It means that the person was 
either looking for something that he already 
had in mind, or that the display had 
definitely attracted his attention. 

The fact that such people, in 
their study of the window, 
on, suggests a fruitful field of inquiry in 
this direction, although here again other 
quite beyond the control of the 
retailer may sometimes be responsible for 
the non-activity of these people. But since 
these factors can never be apparent or cal- 
culated, it is safer to ignore them when 
seeking failure. Speculations 
on this or that possible reason for a certain 
person’s lack of response to a display is 
guesswork at best, and tends to blunt the 
retailer’s own sense of self-criticism. 

In such circumstances it is more to the 
point for the retailer to say to himself: 
“Such-and-such a person was attracted to 
my window or was studying it because he 
was in the market for buying something 
He didn’t even come in. Why didn’t he? 
What have I failed to do that might at 
least have brought him into the shop?” 


spite of 


close passed 


factors 


reasons for 


Every time a men’s wear retailer happens 
to notice a possible customer turn away 
from his window he wants to ask himself 
such questions as these: Have | 
shown a sufficient range? Have I concen- 
trated too much on the high-priced stuff— 
or, conversely, on the lower-priced goods? 
Is the window too crowded so that it 1s 
not easy to study? Is it too drab? Isn't 
the arrangement of the “exciting” 
enough? And so on. 

The census described can be operated by 
any men’s wear retailer who cares to take 
the trouble to do so. Its value is not so 
much in what it reveals in itself—though 
that is by no means negligible—but in the 
stimulus which it will provide to your self- 
critical faculty, your powers of analysis, 
and finally your powers of creative display. 
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Three Win Trips 

To California 

ilifornia Apparel Creators has  an- 
nced the names of the three winners of 


the organization’s first window display con- 
test based upon “Something Wonderful 
Happens When You Wear Clothes From 


California.” 
he winners, according to Fred N. Cole. 


chairman of CAC, were Lee W. Court, of | 
Joston; Leo St. Claire, of Buck‘s, | 


Filene’s, 
Inc.. Wichita, and James Garrett, display 
manager of Leonard Hopkins 
Anchorage, Alaska. The selections 
judged by Ray Smith, executive vice-presi- 
dent of the Los Angeles Downtown Busi- 
ness Men’s Association, in that order. 
Fach of the three winning contestants 
will receive a $1,000 trip to California for 
one week. Date for the trip has been set for 
November 17-24. The winners were chosen 
from over a group of 200 entries. All 
merchandise in the display was confined to 
manufacturer members of California Apparel 
Creators. The eontest was originally de- 
signed to coincide with the launching of 
the Creators’ first national consumer ad- 
vertising campaign which opened in Life 
magazine May 5, and to stimulate interest 
in the California Apparel market at a time 
when many buyers were feeling apathetic 
toward the West coast. 

“We can only call the contest a success,” 
Cole says. “The range of apparel which 
the entries showed certainly tended to prove 
the versatility of California manufacturing. 
lively imagina- 


Display managers showed 


tion in their displays. 


“Because of the interest displayed in this | 
Creators | 
intends to continue its bid for | 


first contest, California Apparel 
definitely 
fashion supremacy through various promo- 
tions of one type and another.” 

winners were judged on a 
The three categories were 
population centers of half a million or 
more; 100,000 to half a million; and centers 


of up to 100,000. 


lhe contest 
population basis. 





Edwards Heads Display 
For San Antonio Firm 


Succeeding R. Rochambeau, who resigned 
a short time ago in order to go to France, 
ruce Edwards is now in charge of display 

Wolff & Marx Company, San Antonio. 
le had been assistant display manager at 
rost Brothers, of the same city, which 
been filled by Gonzalo Ramirez. 
imirez was formerly with J. C. Penney 
(ompany, and the position he left vacant 
has been taken Jose A. 
recently with Joske’s. 
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Arnold Constable Account 
Resigned By O'Clare 


Display at Arnold Constable & Co., New 


‘ork City, is no longer being handled by 
con- 
For the past several months O’Clare 
d his staff had planned the store’s interior 
d window displays, following the resig- 
ition of Constable’s display director, with 
€ installation being done by the store’s 


ana O’Clare, well-known display 


Itant. 


splay staff. 


Company, | 
were | 


Garza, 
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SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL £lactic sno 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 


WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 


RODUCTS CORP 


2943 E. Warren Ave. 
Detroit 7. Michiaan 


STUDY \\ 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 


how to do every phase of window 

display work. Carry out our instruc- 

tions in your own windows and 

learn while you earn. 

Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, Il. 
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Along Miracle Mile 


AMED as a shopping center, the Miracle 
Mile is situated in Los Angeles on the 
primary artery of the city—Wilshire 

boulevard These photographs of the 
Miracle Mile’s Christmas 
1946 taken early in 


yeal 


decorations of 
were December of last 

In actuality, this Fifth 
West extends from the Pacific ocean to 
the heart of Los Angeles. At approximately) 
Wilshire boulevard, 
the cooperation of the merchants 
located there, symmetrical, silvered Christ- 
mas trees covered with multi-colored lights 
and spangles welcomed the holiday shopper 


avenue of the 


the mid-point of 
through 


“Kris 
1946 


used 50 


Claus to 
During the 
the boulevard 
Plans for the coming 
even larger number. 


and Santa 
meter”. 
tion of 


Kringle’s Kilo- 
this sec- 
such 
include an 


season 
erees. 


season 


Downtown Los Angeles takes great pride 
in its annual holiday decorations, and the 
merchants of Wilshire’s Miracle Mile take 
an equal pride in their contribution to the 
Christmas spirit of the community. 

In the photograph below, Richard B. 
Terkel, of Phelps-Terkel, chairman of the 
1946 Christmas decorations committee, 
supervises the placing of ornaments on one 
of the trees. 
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/ MANNEQUINS 












Mannequins styled by Jean Leslie for Mileo 
in a modern version of the Victorian mode. 
Carefully conceived to high-spot the new 
styled garments. 


The NEW Look 7 


The feminine | 
shoulder 


Of genuine featherweight construction. Un- 
breakable hands beautifully modeled. Strik- 
ing hairdo's of newest materials. Variety of 
true skin textures. 


The slender | 
waistline | 





The rounded 
hip Send for photographs if you can't come in. 
A complete showing of Infants, Children, 
High School, Prep School, Teen-Age, Flirts, 


Misses, Juniors and Men and Women. 


Midwest Representative: 
Smiley & Co., 234 S. Franklin St., Chicago, III. 


Canadian Representative: 
Morgese, Soriano Co., 431 King St., Toronto, Can. 


A MILEO MANNEQUINS, 7 W. 36th St, New York 18, N.Y 


Two Doors from Fifth Avenue 


he 


he 








: At Last the Life Size. . . 


ANIMATED SANTA 
.. . that You Aluays Wanted 


Here is the animated Santa that you have always wanted for your window 











interior or special displays. He rolls his eyes from side to side; he moves 
his right hand up and down; he moves his lips in a life-like speaking move- 
ment enabling various recording devices to be used. 





The Santa is sculptured in 3/4 round of laminated fibre and mounted on 
a heavy wooden base. His costume is red flock trimmed with white plush 
with an extremely realistic beard made of imported wool. Height 65"; 
width 32''; depth 20": motion secured by a 110 volt, 60 cycle a. c. motor. 
Shipping weight, 140 Ibs. 


ONLY $225 f.0.b. Mpls. 
* 


TRI STATE DISTRIBUTING CO. 
12 No. Washington Ave. Minneapolis, Minn. 














METROPOLITAN 
MECHANICAL 


DISPLAY CO. 


50 WEST 22ND ST. 
NEW YORK CITY 10 


OR. 4-4667 


Large stock of Reconditioned Mannikins 
and 19th Century Period Mannikins. Also 
Mechanical Attractions for Show Win- 
dows and Displays. 
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THE STAR of the DAY 
Starbright modernistic 
stars Packed 48 to a pack- 
age of acolor with 12 
stars of each size, 4”, 6”, 
8” and 12”. These Stars 
are bright color two 
sides and come in gold, 
silver, light blue, red 

and white. 


Write or call, Sales Paper 
& Supply Co., 760 Mission 
Street, San Francisco 3, 
California, Exbrook 5251, 
or see your nearest jobber, 














DISPLAY WORLDS OCTOBER, 194? fe) 


HE second annual Los Angeles Display 

Market will be held in January, 1948, 

under the chairmanship of Fred J. 
Tabery, head of the Tabery Corporation. 
Other officers include Leo Weyman, sec- 
retary, and the executive board is made up 
of the foregoing, plus Harry A. Silvers, 
who headed last year’s market committee, 
\l Halverson, Richard Fitzgerald and Emil 
Corsillo. 

The latest in California display creations 
will be shown in the individual showrooms 
of the participating firms. While display- 
men, buyers and merchandisers are invited 
during the entire month of January, a 
special week of activities is being planned 
to start January 19. 

“The displays of tomorrow are being 
entwined with the glamour of Hollywood 
for the benefit of visitors to the market,” 


according to a spokesman for the group. - 
The Los Angeles Display Committee has 
been formed into a permanent organization h 


and will not only promote the annual Janu- 
ary market, but also united showings and 


promotional activities for the Los Angeles —Fred Tabery, Chairman ’ 
display industry throughout the year Los Angeles Market Week Committee— 


Los Angeles Market Week | 


“The Los Angeles Display Market,” points natural that fresh, modern ideas originate 
out Chairman ‘Tabery, “assumes special in the home of Movieland, where creative | 
significance when we consider that Los artistry is at its best. 





\ngeles is recognized as one of the ‘Big “Tomorrow's display headlines are being 
Phree’ in display Throughout the country, written in glamour-packed California. To 
promotion-wise executives are hailing the keep ahead on the exciting displays of the 


utilization of California products as good future, to absorb the unmatched atmosphere 
merchandising. Smart, distinctive, original yital for successful promotions, it is essen- 
creations by California display firms are tial for promotion-wise firms to be repre- 
making a deep impression throughout the — sented at the Los Angeles Market during 
nation, whether in a separate California January, particularly the week beginning 
shop or in a storewide event It is only January 19. 

“Here you can learn how to put new, 
sales-stimulating punch into your displays. 
Here you can absorb, first-hand, the in- 
spiration of the creative artistry which has 


—Members of the executive committee. Left 
to right, Richard Fitzgerald, Emil Corsillo, 
Fred Tabery (chairrnan), Al Halverson, and 2 Pee = ene 
Leo Weyman (secretary). Harry A. Silvers, Contributed such a wealth of originality and 
last year's chairman, is also on the committee— distinctive display. Here you can capture 
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eas designed for sales-interpretation of 
morrow. 
“We therefore cordially invite all dis- 
aymen and women, buyers and merchan- 
isers, as well as store owners, to plan a 
sit to Los Angeles for our Display Market 
xt January.” 
The following display firms have already 
enified participation in the Los Angeles 
isplay Market: Fitzgerald Display Com- 
inv; Grant & Silvers, Inc.; Al Halverson; 
A. Jacobs Company; Maharam Fabric 
orporation; California Display Studio: 
arrata Company; Coast Flower Company ; 
mil Corsillo, Inc.; Crystalline Plastics 
Corporation; Decter Mannikin Company: 
Lor Sales Company; Pacific Promotions: 
Silvestri Studio; Tabery Corporation; 
[fransparent Shade Company; W. M. Zep- 
pen-Field Studio, and Bell Photo & Display 


Service. 


New Store Opened 
By May Company 

Eagerly awaited by the residents of tnx 
Crenshaw area, as well as the rest of Los 
\ngeles, The May Company - Crenshaw 
opened its doors to the public on October 10. 
This new store, located on the northwestern 
intersection of Crenshaw boulevard and 
Santa Barbara avenue, has already been 
cited by architects and store designers for 
its modern appearance and has_ received 
commendations from merchandising experts 
for being one of the most practical and 
brilliantly planned stores in the country. 

This new three-storied edifice is situated 
mm some seven acres at one of the busiest 
intersections in the Los Angeles areas. It 
is in contemporary style. The massive 
white expanse of the building is broken 
with a huge ribbon of sparkling clear glass 
stretched around the street floor for a far 
reaching view of the store interior, except- 
ing where show windows have been in 
stalled. 

Facing the Crenshaw-Santa Barbara in 
tersection are rounded, tiered galleries on 
each of the three floors, which is the only 
break in the smooth surfaces of the build 
ing. In each of these tiers selected shrub- 
bery and greenery have been planted to lend 
an element of California decor, which allows 
for added beauty in the blending of greener) 
and architectural form. 

The building itself is 324 feet long and 
207 feet wide, and contains 425,000 cubic 
feet of concrete. Over 1,200 tons of re- 
inforeed steel were used in the construction 
of this new store. To break the concrete 
surfaces, 8,600 square feet of plate and 
reeded glass were used. Indicative of the 
size of this building, the total floor space 
devoted to selling and service is 263,760 
square feet, or approximately six acres. 

One of the novel features of the store is 
the clock over the Crenshaw boulevard 
entrance on the inside of the store. This 
lock can be seen from any point on the 
street floor and is the only one of its kind 
In existence. Prisms have been substituted 
for the standard flat plane numerals to be 
found on ordinary clocks. Two numerals 
are placed on each of the two planes of 
each prism so that anyone can tell the time 
even when seen at right angles. 


| 
| 
| 
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ROTOCHROME 
SPOTLIGHT 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed — Absolutely Safe — 
Completely Automatic — 6 Continuous 
Color Changes — Adjustable Beam Size 
Ideal for Store Windows, Displays, Exhibits, 
Conventions, Shops, Theatre and Hotel Lobbies, 
Restaurants, Night Clubs, Cocktail Lounges, 
Ballrooms. 


Send for Bulletin No. 471 


GoldE Manufacturing Co. 
1222-A West Madison St., Chicago 7, Ill. 








—PLYWOOD 


for your HOLIDAY NEEDS 
and ALL OTHER OCCASIONS 


‘Select from country's largest stock and variety of plywoods— 
in sizes up to 48" x 192", practically any thickness. 


AETNA is famous for its plywoods for store and display 
fixtures. From simple boards to modern show window work 
and streamlined display panels, AETNA PLYWOODS ARE 
BEST. Find out what many display men know — our price 
and quality are unsurpassed — and our service slogan is 


ORDERED TODAY — ON THE WAY TODAY 








TN PLYWOOD & VENEER COMPANY 


1741 ELSTON CHICAGO 22, ILLINOIS 


AETNA PLYWOOD & VENEER CO., 1741 Elston, Chicago 22, Illinois 
Please send free the latest issue of the Plywood Buying Guide, The Teleply Ticker, to: 


Firm Name 
Attention of Address 


City State 
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| First Fall Meeting S 


G j Di | M t rials — os | For Milwaukee Club N 
ranu ar ISp ay a e EW - | Meetings of the Milwaukee Display Clu! 


discontinued for the summer, were resume 

. @. S. Pat. Of. ere 
LATEST XMAS COLORS ; Tretumeek Reg. VU. 5. Ps at the Ambassador hotel on September 1 
Snow — Tinsels — Diamond Dust — Mica — Wood Flakes, Etc. Clarence Picard, Stuart’s, opened the sessii 
with a tribute to George Lane, a clu 





Prompt shipments. They create color and effect. Ideal for creating many effects. Also ,; 3 ; 
manufacture Lawn Grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, | Me™mbe! who died a short time ago. 


s ° 4 H 4 be | rec] > en attal : i > ave seel; 
sea shells, fibre glass, ete. Can be used for exterior or interior displays. Good around tree | President Barwind appointed Dave Seeli 
trunks, pots, pedestals, ete. It’s first choice in leading stores from coast to coast. | as chairman of the nominating committe 


to select a board of candidates for th 
coming election; others on the committ 
are Shirley Denning, Smartwear; Georg 
Gerloff, The Boston Store, and Elmer Gau 
thier, Schuster’s. Ralph Neveling, chairma: 
of the committee for the annual Christmas 
party, reported on preliminary plans. tj 

A talk on the local Community Chest 
drive was given by William Wagner, while 9 
Kinar Larson, Gimbel’s, discussed the dis d 








play angles of the campaign. Lieut. Michael h 
: | Walke, junior delinquent officer of the v 
No. 6—Wood Chips No. I—Flat Wood Flakes 182P—Wood Kubes | Milwaukee police department, thanked the p 
| club for its efforts in behalf of the Junior 
NATIONAL SAWDUST Cco., Inc. Display Dept. Club of the city. i 
We sell by weight, not per bag or cubic feet, which costs more. | Guests at the meeting included Phil Gold | 
65 NORTM 6th ST. BROOKLYN II, N. Y. | berg, Hildon H. Haney and Jack Pollari | 
“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. be ce ‘nee ae pore so Pg R. ( 





™ Refreshments were served at the meeting's 

f end, through the courtesy of Schack’s 
Announcing ... A New Smash Hit for your Christmas Displays! | Sdihadda aia : 
Glass Company "Conspiracy" 
Charged By Government 


The Justice department has filed a civil 





Revolves Three Times a Minute 





. anti-trust suit against Owens - Corning ; 
ElecDric CHRISTMAS TREE TURNER | 003 (rnin! usin Cie 
ee ene Pie t 
| Company, both of Toledo, and Corning , 
. ’ | Glass Works, Corning, N. Y., charging a 
Delight your Customers with the Spectacular | “conspiracy to monopolize” glass fibre | 
Beauty of your Lighted Tree in MOTION manufacture in this country. Entering into 


“cartel agreements with the principal for 
eign producers ... to buttress their mon 
opoly in the United States” is also charged 
by the Justice department. 

A denial statement was immediately made 
by Harold Boenschenstein, president of 
Fiberglas, who called the anti-trust charges 


OUR Christmas displays 
will be doubly festive 
with this new KASSON 
Electric Turner. It not only 
makes the tree go ‘round 
and ‘round it has a built 
in two way receptacle for 
the tree lights! It's sturdy, 


all metal, adjustable to al- ‘“ mA : 3 . 
: baseless” and who said that foreign con 


most any tree, and easily : : 
turns a fifteen footer. The nections were discontinued more than seven 
powerful little A.C. motor vears ago. He also stated that (Owens 


is a self-starter designed to 





i carry up to 200 Ibs. Corning Fiberglas Corporation was formed 
3 The KASSON Electric Christmas Tree Turner packs tremendous pro- nearly 10 years ago only after discussing 
motional appeal. Let it turn a full size tree with lights twinkling, in } Major steps with the government. 
the department and in your windows:. . and watch the traffic! | ere 
Write us NOW for literature IMMEDIATE DELIVERY | 


Laminated Fibre Santa 
Offered By Tri-State 


A three-quarter-round light weight Santa 
Claus of laminated fibre, hand-moulded on 


a wooden base of modern design, is being 

aA oO L D & D offered the display field by Tri-State Dis 

tributing Company, Minneapolis. Dressed 

PL Tl LETTERS traditionally, the figure is animated, rolling 

FU. ht the eyes, moving the right hand up and 

a ; down and moving the lips as if speaking 
F. Translucent or opaque in 





GENERAL DIE AND STAMPING CO., Dept. M « 267 Mott St., New York 12, N. Y. , 











wide selection of colors English Firm Desires 
and sizes. Special phrases | American Representation 
and styles reproduced to One of England's largest display fixturs 
; of. Hon and mannequin firms is seeking distribu 
FEE Spee ene tion outlets in the United States, offering 


a complete line of mannequins, forms, dis 
WARNER INDUSTRIES INC. | players, metal fittings, and plastic and 
1125 BANK STREET | metal fixtures. The company is Harris & 


CINCINNATI 14, OHIO | Sheldon, Ltd., of 31 Stafford street, Birming 
|} ham 4, England. 
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Seneral Electric Offers Dealers 
New Display Fixtures 
Merchants who sell General Electric lamps 
their stores and who desire to modernize 
eir store interiors with smart, stream- 
ed display fixtures now have the chance 
do so by taking advantage of an offer 
e Lamp Department of the General Elec- 
ic Company is making to its agents. 
Called “G-E Irwinner Line of Fixtures,” 
e patented store merchandising displays 
vere developed at the Lamp Department's 
‘leveland headquarters so that the six basic 
nits can be combined into counter dis- 
lays, wall, corner, platform and window 
lisplays in more than a hundred combina- 
tions. They are made of sturdy fir ply- 
vood, % inch thick and finished with flat 
gray paint. The units are shipped knocked- 
down with all holes pre-drilled and small 
hardware required for assembly included 
with each unit. Only a screwdriver and 
pliers are needed to assemble the units. 
So that its dealers may have the counter 
units at the lowest possible price, General 
Klectric has absorbed development costs, 
patent costs and all promotional costs, and 





the units are being sold without profit. 


Units range in price from $3.33 to $38.78. 





Sutorius Appointed 
By lvel Corporation 


Ivel Construction Corporation, exposition | 


and exhibit builder of New York City, an- 
nounces the appointment of Edward P. 
Sutorius as assistant sales manager. Su- 
torius comes to Ivel from General Electric 


(company, lamp department, Cleveland, where | 


tor many years he directed the General 
Klectric exhibit program as show manager. 
He will be located in the New York execu- 
tive offices of Ivel at 211 West 6lst street 





Fashion Show Empiiasizes 
Display Techniques 


More than 1,000 buyers and merchandise | 


men attending the breakfast fashion show 
eld October 7 at the Ambassador hotel, 
Los Angeles, saw demonstrations of how 
to display corsets and brassieres. A display 
init, 40 feet long, took its theme from 
Calitornia wildflowers and was used as a 
sackground for actual display demonstra- 


tions of the merchandise. Later the unit | 
vill be made into a traveling display, either | 


Ss separate sections or as a whole, for 
tores which wish it. The fashion show was 
rranged by California Contour, Inc. 


Artistic Latex 
Changes Quarters 


\rtistic Latex Form Company, Inc. is 
? 


w in larger space at 27 Quincy street, 


rooklyn 5. The firm manufactures display 
rms, miniature mannequins, rubber re- 


roductions, glove hands and hosiery forms. 





Birmingham Firm Names 

interior Display Head 
Homer C. Parsons has been given entire 
large of all interior displays at Loveman, 


seph & Loeb, Birmingham, under the 


ipervision of Joseph Apolinsky, display 
Irector. 
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Our Complete Christnas Catalog 
of Artificial and Preserved 
Materials, Ornaments and Dec- 
orations is NOW IN THE MALL 


THIS YEAR'S PRICES ARE LOWER 
WORKMANSHIP AND HANDLING ARE BETTER 


PRINCESS PINE ROPING 


Natural Preserved and Flameproofed * 
Decorated with Red Berries or Pine Cones 


Pastel 
Green White Shades 

Diameter Lengths Yd. Yd. Yd. 
3" to 4" WS yds. «= $45 $75 $1.25 
4" to 5S" 25 yds. 55 1101.65 
5" to 6" 10 yds. 85 1.70 2.50 
* te 7” 10 yds. 1.10 2.00 4.00 
7" to 8" 10 yds. 1.65 3.00 5.00 





PRINCESS PINE WREATHS HOLLY WREATHS (Domestic) 


(Lycopodium) Natural Preserved and Flameproofed* 
Natural Preserved and Flameproofed* Decorated with Red Berries 
Decorated with Red Berries or Pine Cones Half Round — Full Wreaths 
24 inch 30 inch 24 inch 30 inch 


$28.00 per doz. $3.50 each $36.00 per doz. $6.00 each 





HOLLY WREATHS (Imported) SNOW BRANCHES 


(offered first time since the war) Cut Birch Trees. Sprayed a Glittering 
24 inch 30 inch WHITE — 5 to 7 ft. 
$4.00 each $7.50 each Bundle (25 Branches) 

Per Bundle $ 5.50 

Per 100 Branches....... 20.00 








* All our Flameproofed Materials Comply with Fire Underwriter's Requirements. 


ORDER GREENWICH NURSERY PRODUCTS FROM YOUR JOBBER OR FROM 


NURSERY CO. 


217 GREENWICH STREET... NEW YORK CITY, 7 









Christmas 
SIGNS THAT TALK 


Colored Wood Letters and Blocks 
In Christmas Colors 


SHOP TO DAY 










SIERY | 


eaeenenrene re 





INTERIOR 
STORE SIGNS 


wooD 
LETTERS 


Disptay Crart 


963 LAKE DRIVE S.E. 


GRAND RAPIDS 6 MICH. § 






























4 Headquarters for 
BAMBOO RATTAN 
J MATTING 


All types and sizes for every IE 

purpose. Featuring South Seas 

Motifs. Largest selection of 

quality display material. 
Priced reasonably 
Immediate delivery 

Send today for latest price list 


Pacific Bamboo 


| Products, Inc. =| 
1188 South LaBrea Avenue 
Los Angeles 35, California 
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= NE of the most valuable floats ever 
constructed” and a miniature re- 
production of a famous waterfall 


to demonstrate the water-resistance of a 
certain make of watch are the unusual fea- 


tures of these two displays from S. Jacobs 
Company, Minneapolis jewelry firm. Both 
tied in with the annual summer festival in 
Minneapolis, the Aquatennial. They are 


the work of Verne Engstrom, of the same 
city 

Part of the excitement of the Aquaten- 
nial is built up around a gigantic parade of 
elaborate floats. Engstrom built the minia- 
ture garden float seen in the upper illus- 
tration, the store calling it “Our Garden of 


—A miniature parade float in the display 

above was heaped with stones valued at 

nearly half a million dollars. . . . Below, the 

Falls of Minnehaha were reproduced in mini- 

ature to demonstrate the qualities of water- 
resistant watches— 

















Unusual Jewelry Display 
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Jewels”. On the float was a_ dazzling 
collection of fabulous and unusually fine 
gems having a total value of almost half a 
million dollars—hence the description of 
the tiny float as “the most valuable in the 
Aquatennial”. The exhibit was written up 
in local newspapers, and crowds were con- 
stantly before the window. In three days’ 
time an actual count of those stopping 
before the window reached a total of 
more than 10,000 persons. 

The large “diamond” ring in the same 
display was made of plastic and looked so 
real that many people thought it was an 
actual jewel. 

In the other window was a recognizable 
miniature of Minneapolis’ famous Falls of 
Minnehaha. A motor pumped the water up 
and over the falls, and water-resistant 
watches on lily pads and even under the 
water 
withstand 
mersion 


showed how the timepieces could 
spray and even complete sub 
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—A very simple, effective back-to-school display for boys; against a plain background appear _b 
pennants, globes, and similar props. In the foreground are large books used to display 
accessories— + 
Ig Revolving Sphere Five new lathes and a new electric con- > 
. ° : e 
le Used For Show touring device were introduced by this com- 
4 \ revolving sphere which carried out the Pany at the show. Ten established LeBlond ~ ‘ 
yt theme of the LeBlond booth at the Ma- lathes were also displayed. 2 a 
os chine Tool Show, Chicago, created a con- 5 tae ae h 
iP siderable amount of interest and curiosity. Architect Designs Exhibit — 
J This animated display, made by Burton- For Kurt Versen _ - 
: Rodgers, Inc., Cincinnati, out of transparent For the second International Lighting AS = a 
8 plastic in the shape of the world, rotated Exposition, to be held in Chicago, Novem- a ~, 
“ steadily and mysteriously without the aid ber 3-7, Kurt Versen Company, Englewood, = rly a= 
gears or belts. The motivating influence N. J., will display an exhibit outstanding in oh Sy 
. was supplied by an oscillatory motor con beauty and contemporary functional design, : 
# aled in the base created by Victor Gruen of Gruen & Krum- Y af -* ) 
. The theme of this company’s exhibit was  meck Associates, Hollywood. The dominat- —< a | f 
LeBlond Lathes Turn the World Over,’ ing theme will be lighting that is beautiful, » ite cx , C> 
2 is based on the fact that the company’s that is efficient, that sells Seven vivid omen i *, 
i athes are used daily in every country of colors in ultra-modern blending point up a N= 
7 world. the key note of the Versen booth aie \ 
| 
d 
aa 
S 
=) 
eee 
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—For a local display contest, H. A. & E. Smith Company, Hamilton, Bermuda, used this display. 
The mother, in slacks, holds the play skirt of the daughter on the bicycle. A typical local scene 
is oil painted on the background— 
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CRESCENT 
Qual 
BOARDS 


s. 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoaro Co, 
670 W. WASHINGTON BLVD.CHICAGO 
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Feather-Weight Blocks 
Introduced To Display 


Functional display helps in the form of 
wooden blocks which are feather-weight but 
sturdy are being introduced to the display 
field by the Modern Products Corporation, 
Seattle. The blocks are called “Weldbloks” 
because the mitered edges of plywood are 
adhered together by a special electronic 
process. The plywood used in their manu- 
facture is “Harborite,” a plastic-faced ply- 
wood product which can be used in natural 
leather-color finish or can be painted with 
cold water paint for individual color re- 
quirements. The welding technique is used 
on both the plywood and hardwood blocks 
of walnut, birch and oak. “Weldbloks” are 
available in a variety of sizes and shapes. 

Central and Western territorial represen- 
tative of Modern Products Corporation is 
Carl H. Shank, Van Nuys, Calif., for many 
years a salesman for various display pro- 
ducts; entering the selling field 
Shank was a well-known displayman. 


before 


Davis Leaves Pizitz 
For Luke Brothers 

After four years in charge of display and 
advertising for the Pizitz Department Store, 
Tuscaloosa, Ala., Robert Davis has taken 
a similar position with Luke’ Brothers, 
Valdosta, Ga. At one time Davis was with 
Loveman, Joseph & Loeb, Birmingham. 


Special Displays Welcome 
Miss America 


\n elaborate homecoming welcomed the 
Memphis girl who was voted Miss America 
at the Atlantic City contest a short time 
ago. A large part in the preparations fell 
to the lot of Andrew Riley, display director 
for Bry’s, who, as a member of the Junior 
Chamber of Commerce which sponsored the 
Memphis contestant, was appointed chair- 
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man of a fashion pageant which was puzrt 
of the celebration. 

Bry’s display department decorated ‘he 
hall in which the pageant was held, and 
the store’s windows showed replicas of the 
wardrobe presented Miss America by Bry’s 
On September 20 the merchandise in the 
displays was removed to the store’s booth 
at the mid-South fair, where Mrs. Riley 
interviewed Miss America and her soro: 
sisters at intervals during each day. 


co a 


The photograph shows Riley and members 
of his staff at work on the special settings 





Krochmal Now With 
Sample, Inc. 

John Krochmal, formerly in charge of 
display for David’s in Rochester and Buffalo 
has joined Sample, Inc., of the latter city, 
as display manager. 





Hilda Sherey Resigns 
Cavendish Position 


For the past year coordinator for display, 
publicity, fashion and promotion for the 
Cavendish Trading Corporation, New York 
City, Hilda Sherey has resigned. Her fu- 
ture plans are unknown. 

The position, which has been a part of 
the Cavendish operation for the past three 
years, will not be filled; according to store 
officials, member stores will take care of 
the department's duties. 





Claude Adams Leaves 
Decorative Plant 


Claude D. Adams has severed his con- 
nections as sales representative for Decora- 
tive Plant Corporation, New York City. 
He will continue to call on retail display- 
men with a line of display items and store 
feature promotions. Also he will represent 
seven helicopter companies in publicity and 
feature flight operations. 


—Front row, left to right: Twyman Lineburger; Wade Zaricar; Wayne Foster, and Andrew 
Riley. Second row, Sue Elliot and Helen Reynolds. Back row, Rufus Thomas— 
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Campbell Leaves Carson's 
After 27 Years 


W. “Bill” Campbell has resigned as 
display director for Carson Pirie Scott & 
( Chicago, after 27 years spent with the 
f He joined Carson’s immediately after 
leaving school and was at once placed in 
{ department of which he later became 
the head. During his long tenure as dis- 
{ director for Carson’s he became recog- 
nized as one of the nation’s top displaymen. 
I resignation came unexpectedly to his 
friends, although Campbell had been con- 
sidering it for a long time. 

Campbell is a past-president of the Chi- 
cago Display Club and was active in many 
civic enterprises. While h‘s future plans 
not been disclosed, it is reported that 
he will enter the interior decorating field in 
British Columbia with a business of his 
own 

Succeeding Campbell at 
Clement C. Bradley, for the past 10 years 
in charge of fashion apparel, millinery, and 
ecessories display for the store. Bradley 
had resigned from the Chicago store in 
order to head display for The Boston Store, 
Milwaukee, but returned when the display 
directorship became open. He will be 
assisted by John C. McMahon, who will 
have charge of interior display, and who 
was formerly in charge of display for the 
He replaces Marshall L. 


Carson's is 


downstairs store. 
Williams, resigned. 





New Visual Selling Aid 


Features Transparencies 

A new portable Kodachrome transparency 
display illuminator, which salesmen can 
conveniently carry, is announced by Vuette, 
Inc., 366 Madison avenue, New York City. 
This unit, it is claimed, enables salesmen 
to demonstrate life-like reproductions of 
their product in brilliantly illuminated 
natural color. The device displays an 8 by 
10-inch film transparency evenly illuminated 
from behind. No dimming of lights is 
required, as in usual projecting devices. 
Films can be changed in rapid succession. 





Balloon Parade Planned 
By Cincinnati Stores 

Balloon characters ranging from a two- 
headed “Felix the Cat” to a 60-foot horned 
bug will have the stellar role in the first 
annual Christmas parade of the Fourth 
Street Area Merchants Association, Cin- 
cinnati. To be held on the evening of 
November 10, the parade will include 
several bands, an airplane carrying Santa 
Claus, clowns, and $50,000 worth of the 
gigantic balloons. The parade wil mark the 
pening of the Christmas season for the 
turth street area. 





Display Contest Sponsored 

By Allied Knitting Mills 
\ window display contest is being spon- 
red by Allied Knitting Mills, 1238 Broad- 
ay, New York City, and full details can 
had by writing the company. Windows 
ust show the firm’s product and pictures 
the display must be sent to the address 
iven above by November 1. First prize 
$100, with $50 for second and $25 for 
ird award. 
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A MAGNETIC DEAL IN as 








GIVE YOUR 














x405 “HAPPY BOY” MOTION DISPLAY 


SIZE: 38” HIGH, 48” WIDE, 7” DEEP 


Add motion to a colorful display setting and you have that magnetic 
eye-appeal that attracts maximum attention. X405 “Happy Boy” 
motion Display is the colorful eye catching magnet to stop the 
crowds at your Christmas promotions. Made of rigid white display 
material expertly silk-screened in eight brilliant colors. Shipped 
completely assembled with mechanism and electric cord, ready for 
immediate installation Ea. $35.00 


DISPLAY Reyburns MATERIALS 


THE REYBURN MANUFACTURING CO. INC. 


MAIN OFFICE: PHILADELPHIA, PA. 
FACTORIES: PHILADELPHIA 32, PA., ROYERSFORD, PA., CHICAGO, ILL. 











PLASTIC SNOW BLOCKS 


“FLAME PROOF” 

Available in four sizes 
t* «10 3 36"... each $ .75 37's 10" s 36" each $2.25 
2” + IO" x 36° each 1.50 4" x 10" x 36° each 2.75 


These Snow Blocks are very light in weight. Christmas Designs, etc., may be easily cut from 


ee PLASTIC SNOW 


Save $3.50 by buying Plastic Snow. 3 bushels to the bag, weight 10 Ibs. 
snow. Will not pulverize when walked on. Special, per bag........... 
CHRISTMAS CATALOGUES! 


Write us if you are not on our mailing list. 


IMPORTERS & EXPORTERS, 


Glistens like real 


$8.50 


200 FANNIN BLDG. 
HOUSTON, TEXAS 


SOUTHERN 






















@ FOR ROOM SIGNS @ OUTDOOR SIGNS @ 





























SERVING SANTA 


Bat od pd 


make every sales story 


EASY TO READ! 


MITTEN'S LETTERS — Inexpensive! Easy to use! 
Third dimensional— dramatic! White perfection! 
Pin back, Sanded back and track letters in 14 styles. 
Also gay borders and Mitten Hlustro Figures. 


Write for name of nearest dealer 


of 


@ FOR WINDOW DISPLAYS @ FOR INFORMATIVE SIGNS @ FOR BULLETIN BOARDS 
@ SAVIdSIC MOGNIM YO4@ SYOLVIIGNI LNIWLYVdSG YO4 O@ SNNIW UVE-HIVEA YOd 























Redlands, California 


_ 2226 5th Avenue ° 


ar 
















Early 19th Century Calico Dress 


Costumes of Yesterday 
For Special displays and 
rental prices write 
KATHERINE BURR FLEMING 
76 Rogers St. Branford, Conn. 


Circular on request and please 
state period for photos desired. 











| New Curve Drawing Instrument 


DISPLAY WORLD 


ls Announced 
\ new and inexpensive device for draw- 
ing curves has just been announced by the 


Cook Specialty Co., Green Lane, Pa. This 
instrument, called “Infinarc,” is based on 
an entirely new principle. The desired 


curve is obtained with especially tempered 
wire torms whose shape is. altered by 
moving either or both of two adjustment 
screws along slots. 

“Infinarc’ is now available with a 12- 


inch base and four pre-formed wire curves 
which it is possible to produce almost 
any shape desired, including reverse curves; 
are easily and quickly inter- 
over the 


with 


the four wires 


changed by snapping loops ends 


1 
ot the 


adjustment screws 


Lenhart Heads Display 
For Arnold Constable 


Charles E. Lenhart, who resigned as dis- 
Hochschild, Kohn & Co., 
long ago has joined Arnold 
& Co.. New York City, in the 


same Capacity 


play director for 
Baltimore, not 
Constable 
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Sharp Takes Over 


At Beekman's 

Dick Sharp, who has been on the ri 
as a representative of Natural Cretions, | 
joined Department Store, N 
Orleans, as display manager. He repla 
George Alonzo, now with Rubenstein B 


Beekman’s 


thers, of the same city. 


Point-Of-Sale Campaign 
For Lyon's Toothpaste 

As part of an advertising campaign c 
ing $1,500,000, R. L. Watkins Company, a 
division of Sterling Drug, Inc., plans 
use 25,000 window displays, 35,000 store 
interior display pieces, 35,000 counter cards, 
and 35,000 individual display pieces. 


Christmas Price Tickets 
Listed In Brochure 
A colorful 


brochure showing the firm's 


line of Christmas price tickets for the 
season ahead has been issued by Display 
Marketers, Inc., 227 South Fifth street, 


Philadelphia 6. available on 


request. 


( Ople Ss are 


by Tony Brinker 
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JOINED THE BOSTON 
STORE FOUR YEARS AGO 
FOR INTERIOR DISPLAY 
WORK ANO WAS LATER 
PROMOTED TO DISPLAY 
FASHION COORDINATOR. 





NN 
HOBBIES... INTERIOR DECOR- 
ATING ANO MUSIC... HAS A 
COLLECTION OF RECORDS 
RANGING FROM BACH TO 
BOOGIE. LIKES OUTDOOR 
SPORTS AND RECENTLY 
TOOK UP FISHING. 
“CARRIE” IS MARRIED TO 
JIM LOGAN, WELL- KNOWN 
DISPLAY SALESMAN. 
PLANNING A BELATED 
HONEYMOON TO FLORIDA 
ANO HAVANA IN DECEMBER. 


DISPLAY FASHION 
COORDINATOR , 


THE BOSTON STORE 
MILWAUKER 





A NATIVE OF MILWAUKEE. STUDIED 
ART FOR FOUR YEARS AND ENTERED 
BUSINESS WORLD AT GIMBEL BROS. 
MILWAUKEE , AS CLERK IN THE JEWEL- 
RY OEPY. _. TOOK MORE INTEREST 
IN THE DISPLAY CASES THAN IN 

~* ° SELLING ANO WAS OFFERED A 
CHANCE IN THE DISPLAY OEPT,, 
WHERE SHE REMAINED Two YEARS. 
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MODERNIZED FRONTS 
[Continued from page 89] 


e “lap mannequin” which will improve 
capacity of the show window by 200 
ent (patent applied for). 
believe that 
ws is one of the most flagrant mis- 


Seriously. 

over-crowding of show 
The effect of one piece Ol displayed 

handise kills the other and the result 
opposite of the one desired. 


to the esthetic and practical aspects 
tore design, there is a tendency to 
ver an overall trend which could be 
In order to be helpful in 
respect, I propose the following recipe: 

In order to cook up a good and tastetul 
take — the 


Five long vertical poles, three free-shaped 


followed. 


following ingredients : 
Is, seven vertical fins, 300 pounds oft 

glass, six rubber plants. Stir this 
ture well with a T-square, stew over tt 
artificial 
] 


10 minutes, add plenty of 

(chartreuse is always good) ane 
the whole mixture under fluorescent 
; with me—that this 


doesn't solve all problems, you are 


It you believe 


ht. The only trend in modern store de 

as in modern architecture generally, 
toward 
existing 
eh study of the 


ry to develop on this basis a design 


i trend serious and honest 
conditions and =a 


needs One should, 


Vses Oot 


+ 


\ . as in a musical composition, has a 
a basic idea, a strong conception, 
strictly carried through will give the 


esig@n character. 


uch a basic conception 1s missing, Its 
can not be camouflaged by dozens of 
called “mod 


It, however, the design contains such 


cute devices which are 


sic conception, such a strong idea, and 
ited with well worked out details 


DISPLAY WORLD 


end technically correct, then the result will 


Le sound, practical, and esthetically out- 


standing. 


Display Helps Available 
From Barbara Gould 


The cosmetic firm of Barbara Gould, Inc., 
35 West 34th street, New York City 1, 1s 
making available a series of display pieces 
for a “Pick-Me-Up” promotion. The fol 
lowing material can be had: 

\ graceful white basket to be used as a 
window unit; a yard of 54-inch cloth and 
two vards of ribbon are included, and a 


14 by 


card: a counter card which holds a “Pick- 


22-inch window or counter display 


Me-Up” package and which has a platform 
construction to hold two jars of cream 


Pe:fume Bells Decorate 
Tree Display 


York City, 1s to aid 
selling this 


Shulton, Inc.. New 


dealers with then 


(Christmas 
vear through a novel combined display and 
package. A display consisting of a color- 
fully decorated cardboard tree is hung with 
silver bells of cardboard on which “Early 
\merican Old bottles are 


mounted. Thirty-six bells and one tree are 


Spice” l-dram 


packed to a carton, and there is no charge 
made by the company for the display It 
requires about as much counter or window 


space as a toiletry set 


George Kahn Returns 
From Florida Visit 

Kahn, tree-lance 
New York City and New Jersey, has re 
turned from Miami Beach, where his parents 


George displayinan of 


celebrated their fiftieth wedding anniversary 
on September 15 





—Bringing a curved frame close to the window glass helps add interest to this back-to-school 


window by Fillmore Lash, Globe Department Stores, Los Angeles— 


| 





GLASS 
Sparklers 


FOR CHRISTMAS 
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No. 3149 — GLASS FINIAL STAR 


Consists of 12 sparkling 10” Glass Finials set 
in holes along rim of wood disc 114” thick x 6” 
diameter. Disc covered on each side with 6” 
light-throwing Convex Mirrors. 


. ... « $7.80 Each Complete 
9.60 Each Complete 


Silver... 
Colors. . 


No. 3150 — GLASS FINIAL PORCUPINE 
Consists of 17 sparkling 10” Glass Finials set 
in holes around a silver-painted 4” woodball. 


$11.80 Each Complete 
14.00 Each Complete 


Silver . 
Colors. . 


Both items provided with screw-eyes for easy 
hanging. Shipped knocked down ready for 


x 


assembly. 





31 WEST 31ST STREET -- 
27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL, 


NEW YORK I,N.Y 


































CARDBOARD 


WHITE COATED 
and 
COLORED SHOWCARD 
14 ply — 28 x 44 


Write for new booklet 947D 


FOIL DISPLAY BOARDS 


Bright Gold — Bright Silver 
Xmas Red — Xmas Green 
Xmas Blue 


14 ply — 25 x 44 


Write or phone for samples and prices 
° 


33 - COLORED FOIL PAPERS 
Stocked in 25' and 100’ rolls, 
26" wide 
Write for booklet 102D 
€ 


Manufacturers of QUALITY CARDBOARD 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WAtkins 4-5350 










































Hat Display Men of America Take 
Notice! Why Use Old Methods? 


Use The New Improved 


Alpern’s 4 AT- ST A 


Now available at your local Display Equip- 
ment Distributor. 


EIGHT GREAT features that make it im- 
portant that you use HAT-STA in your hat 
displays: 

SWIVELS TO ANY ANGLE 

CREASE NEVER DISTURBED 

HATS PERFECTLY CENTERED 

FITS ANY STAND 

ADJUSTABLE TO ANY HAT SIZE 
SAVES TIME AND LABOR 

LIFETIME CONSTRUCTION 

LOW COST 





Distributors coast to coast or 


ALPERN’'S 


134 9TH ST. PITTSBURGH 22, PA. 
Designers — HAT-STA Manufacturers 


Write for our new illustrated 
HAT-STA FOLDER 
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Visual Presentation Clinic 


Offered By Art Institute 


HE Institute of Modern Art, 138 New- 

bury street, Boston 16, is sponsoring a 

visual merchandising clinic which will 
consist of six lectures during the latter part 
of October and November. Registration is 
open to anyone interested in this field, at 
$25 for the entire course. Three outstand- 
ing authorities will give the lectures. Over- 
all planning for the clinic was done by the 
Institute of Modern Art, according to James 
F. Pfeufer, director of public relations, and 
with the advice of several leading mer- 
chants and the Boston Retail Board of 
Trade. 

An outline of the course follows: 

Lectures by Gyorgy Kepes: 

October 15—I. The Function and Mean- 
ing of Display. 

a. Visual communication in primitive 
cultures and modern industrial civil- 
ization. 

b. The purpose of display—bringing about 
the intended reaction. 

c. The elements of display—enclosure of 
space, organizing points, lines, shapes 
—balance and tension of forms—light, 
color, texture, motion. 

November 19—II. Display Techniques. 

a. Illusory expansion and contraction of 
the display space—open-closed space, 
tricks of perspective, optical illusions, 
mirroring, transparency, etc. 

b. Organizing the display space — focus 
and flow —handling display elements. 

c. Psychological organization—associative 
meanings, signs and symbols, scale, 
accent, repetition, surprise. 

d. Contemporary art as source material. 

Kepes was trained at the Royal Academy 

of Fine Arts in Budapest. He came to the 
United States in 1937 to head the Light and 
Color Workshop of the New Bauhaus, later 
the Institute of Design, Chicago. His ad- 
vertising clients include Container Corpora- 
tion of America, Fortune, and Abbott Lab- 
oratories. Displays include design of the 
art exhibition of the United Nations in the 
Art Institute of Chicago, 1944, panels in 
the exhibition of American Housing in 
Paris, 1946, Massachusetts Emergency 
Housing Commission Exhibition, Boston, 
1947. He is now Associate Professor of 
Visual Design at the Massachusetts Insti- 
tute of Technology. 

Lectures by Morris Ketchum, Jr.: 

October 22—III. The Shopping 
Street. 

Organization of the sales space within 


Indoor 


a store: 
Merchandise locations—customer traffic 
sales floor equipment—displays—at- 
mosphere — lighting — colors, materials 
and textures. 
October 29—IV. Coordination of interior 
sales and exterior displays: 
Functions of a store front—types of 
store fronts—show window displays 
and lighting — signs — materials, tex- 
tures and colors—stores in city shop- 





ping districts—highway drive-in stores 
—suburban shopping centers. 

Morris Ketchum, Jr., architect, is a part- 
ner in the firm of Ketchum, Gina & Sharp, 
New York City. A graduate of Columbia 
university and of the School of Architecture, 
Columbia university in 1928, Ketchum’s 
work has included commercial, institutional 
and residential architecture, product design 
and city planning. His work and that of 
his firm has included design, structure and 
equipment for more than 150 specialty shops, 
and over 175 chain stores. His firm is con- 
sulting architect for a great number of 
leading retail firms. 

Lectures by Will Burton: 

November 5—V. 

a. The dimensional possibilities of dis- 
play work —difference from a. static 
drawingboard - conceived organization 
of space. 

b. Influence of human motion (walking 
or driving by), distance and lighting, 
on shape, color, material, theme and 
text of display. 

c. Review of opinions by display special- 
ists from New York, Chicago and Los 
Angeles. 

November 12—VI. 

a. The importance of thinking through 
and designing with merchandise. 

b. How to go about designing a display 
—coordinating the previously  estab- 
lished facts—in view of the specific 
job to be accomplished. 

c. Differences between individually and 
mass-manufactured displays. 

Will Burtin is art director of Fortune 
magazine. Before coming to the United 
States in 1938, to teach advertising and ex- 
perimental design at Pratt Institute, Brook- 
lyn, he produced displays, booklets and 
motion pictures for the French-German 
Glass Syndicate, iron and steel companies, 
banks and municipal governments in Ger- 
many, France, Switzerland, Belgium and 
other countries. His work here has in 
cluded design and supervision of the Fed- 
eral Works Agency exhibition in New York, 
design of advertisements, booklets and dis- 
plays for Time, Life, Fortune, The Archi- 
tectural Forum, Scope (medical advertising 
magazine of Upjohn Company) and White 
Laboratory. Upon joining the army in 
1943, he designed and directed gunnery 
manuals for the Air Corps, developing new 
principles in the visual presentation of 
plane-to-plane combat and _ tactical prob- 
lems. Transferred to the OSS, he developed, 
as project chief, graphic presentation of 
economic and strategic subjects for the 
War Department's General Staff. He joined 
Fortune magazine as art director in 1945. 

The Institute of Modern Art will arrange 
the following, which will be made available 
to all subscribers to the lecture course: 

1. A comprehensive reference collection 
of books, pictures and other material 
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both in basic design and design of 
store windows and interiors. 

A bibliography for distribution to 
members of the course. 

A small but comprehensive exhibition 
which will provide a background in 
the history of display design. 
Publication of the lectures, with illus- 
trations, for later distribution. 

An information service to assist retail 
merchants and others in obtaining ma- 
terial, personnel or technical consulta- 
tion and advice in matters relating to 
the work of the lectures. 





CHICAGO DISPLAY SCENE 
[Continued from page 51] 

For an interesting display of Brewster 
“Classic” hats, Clement Bradley, Carson 
Pirie Scott & Co., used a whole grouping 
of fixtures which had been treated with 
marbelized color to achieve an old appear- 
ance. Even the mannequin heads had been 
given that same effect, as though of wea- 
thered statuary. The hats themselves were 
in dark fall shades. The floor was cork 
covered and the background was in neutral 
tones, painted with amber and green lights 
for the warm look of the fixture color. 

G. C. Bowen, display manager for Henry 

Lytton & Co., used purple tones for a 
ndsome fall setting. The floor was covered 
with a light purple or orchid felt, and the 
background was in the same tone. A sheet 


of copper screening was stretched in a 
large wooden frame colored a dark purple. 
Large metal oak leaves were covered with 
transparent velvet in two tones of the 
purple, while acorns were painted with the 
dark purple and covered with purple sequins 
and sequin glitter. More sequin glitter in 
purple was sprinkled on the floor. Bowen 
1 a series of five of these windows 
purple backgrounds as a foil for a 
nnequin in each, wearing a dress of 
Frést Sreen. 
In a series of Sherwood green windows 
at Goldblatt’s the green leaves on the large 
tree fixture were dyed to match the mer- 
handise. The tree trunk was made of 
plaster painted in a raw umber casein. 
Grape trunks were used for the limbs of 
the tree. Scatter grass covered the floor. 
\ long-bow to carry out the Sherwood 
rest effect was included by Ray Bianchi, 
ind arrows were thrust into the tree trunk 
and one into the Sherwood sign. The copy 
card said, “Join the merry band in Sher- 
wood Green, our new autumn hue.” 
lohn T. Chord, retail display manager at 
mtgomery Ward & Co., arranged an 
ittractive window display for foundation 
irments. Against a light gray wall back- 
und, torso forms and a frame which had 
n sprayed with a light blue were fea- 
ed, together with a white wicker display 
le. Plastic tubing was stretched from 
rious points around the window, center- 
‘ at a cut-out form in the back. Angel's 
was used on the floor, while the copy 
“Fashion begins with a foundation.” 


\f 


es Barofsky, display manager for Morris 
Sachs, achieved great dignity with a 
nal bridal setting using candles, calla 
. ferns, and satin. The copy card read, 
mm the Morris B. Sachs bridal shop.” 


| 
| 
| 
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Larger Projectors too! 
MODEL OA1 


Projects sharp 10 foot im- 
ages from 61,” x 61,” 
opening. Has motor cooled 
500-watt illumination. 
$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 watts of air-cooled 
illumination delivers bril- 
liant screen images. Has 
7," x 10” opening. 
$250.00 F.0.B. N. Y. 







Imagine the Convenience of this 


OPAQUE PROJECTOR 


Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


8’ cord and plug. $29.50 F.0.8. N. Y. 







ce 

a8 

Arruur Brown « ero., inc. a) 
67 West 44th St., New York 18, N. Y. 











5 Automatic Color Changes per minute 
from G.E. Spotlight or Floodlight Lamps 





Model 155 
110-Volt 60-Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 


only °17.75 











THE BEST DEVICES CO., INC. 


10516 WESTERN AVE. 


Spotlights @ Automatic Color Wheels @ Clip Up Type Lampholders 








@ Compact 


@ Full universal action 
"U" bracket for 
easy positioning. 


@ Attractively finish- 
ed in durable black 


wrinkle. 











CLEVELAND !!, OHIO 























FULLY COLORED 
HAND PAINTED 


PANORAMA 


On Sturdy Seamless 
87” High x 100” Wide 


No. 910 XMAS DOOR 
$29.95 


Available in panorette size 
51” high x 41” wide $9.95 
SPECIAL SIZES MADE 
TO ORDER 
Send for illustrations of other 
Xmas_ subjects. 


When in New York visit our 
showroom for novel ideas. 


WINDO-ART 


36 W. 26th St., New York, 10, N.Y. 

















106 





Re-Introducing: 


MANHATTAN 
MANNEQUINS 


You've seen our line for years, though 
not our name. 


We are now seeking wider distribution 
with an offering to the entire trade. 


Modern selection of Papier Maches from 
Toddlers and Children up through Teen 
Age, Junior and Misses. Also a select 
line of Millinery heads. 


Immediate Delivery 


Compare these prices! 
List Price 


Misses and Juniors. ...$100.00 


Complete Children's line from: 
PONS. ss kdeeeneses 


through all ages to 
Sixteen Year Old...... 75.50 
LIBERAL TRADE DISCOUNT 


Complete descriptive list 


49.50 


and photos upon request. 








MANHATTAN MANNEQUINS 


119 PRINCE ST.. NEW YORK CITY 12 

















(- \ 
SSSAVINGSSS 
FOR XMAS 


TINSEL CLOTH 83¢ yu. 


SILVER 


LEATHERETTE 59¢ yo 


COLUMBUS BRIARGRAIN 


FOIL PAPERS 7506 rou 


25 FOOT ROLL SILVER 
COLORS SLIGHTLY HIGHER 


JOS. E. PODGOR CO. ine. 


618 MARKET ST. 
PHILADELPHIA, PA. 


























KY 





J 





| 


DISPLAY WORLD 


OCTOPCER. 


Background and Education 
For the Displayman 


By D. McCARTHY,* 
Higgins & Frank, Detroit 


T IS presumed that most young people 
today have at least a 

high Many are col- 
lege graduates. As far as formal educa- 
high school is sufficient, 
degree helps, especially if 


entering display 


school education 


tion is concerned, 
though a college 

vou want to advance to executive 
But the fund ot 
the displayman acquires during his career 
and that can 


posts 


greatest knowledge that 


is what he goes after himself 


be considerable 


Display as a profession makes heavy de- 
mands on those who want to follow it. It 
requires a knowledge of many subjects and 
skills. It 1s a 24-hour job, for 
many of the displays that are installed in 
an eight-hour day were planned and sweated 


frequently 


over tor long hours at home and away trom 


the store This 1s one of the things man 


agement does not know. 


Most people in most lines of business can 


forget their work after business’ hours. 
This is not true of the progressive display- 
man He is ever on the alert for an idea 


It he goes to the 


movie, he scans the 


opera, a show or even a 
scenery, the costumes, 
the lighting effects, striking color combina- 
presented 


audience If he is out walking and 


tions and even the fashions as 


bv the 


ror ! dress elivered betore the Detroit 


sees a fine cathedral or building, he js 


impressed with its outstanding features of 
architecture. If he visits a home done in 
good taste, he notes the rugs, the furniture 


and decorative scheme. So—it would seem 
that his visual sense is working tor display 
all the time, and enjoying it, too. 

To have a knowledge of merchandise is 
important. You can best 
you handle the article 
handling 


acquire this as 
itself. If you are 
women's ready-to-wear, read up 
on the various fabrics, fashions and color 
trends. Ask the buyer if it 1s an original 
or a copy and who was it designed by 
This applies to any major merchandise. It 
is not unusual for displaymen to become 
merchants or buyers because of their knowl- 
edge of merchandise. 

The displayman should have a good m« 
should be able to 


handle tools and have a good idea of prop 


chanical sense. He 
construction. Few men are called on these 
days to build props—but even though you 
have them built, you must submit an_ in- 
telligent plan or scale drawing to manage- 
ment and the artisan who builds it. You 
must be absolutely accurate in you 
measurements. 

You should have a knowledge of paints, 


how they are mixed for the right color 
effects and drying speed. A knowledge of 
electricity in so far as it concerns your 





—For a display of children's cold weather wear, Donald Kester, Rothschild's, Kansas City, 
used a simple setting consisting of a display unit and a drape across the background— 
bringing out the merchandise by spotlighting— 
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ting system or mechanical displays is 
essary also. 
is assumed that the young displayman 
read up on basic display theories such 
color, balance, proportion, placement and 
like—that he knows all the fixtures, 
ir use and their care—that he knows 
at is available in fabrics, fixtures, flowers 
where to get them. 

You should do a lot of reading on sub- 

ts relative to display. Read the fashion 

igazines, house furnishing magazines and 
trade journals. 

Keep a file of everything you have read, 
lone or seen in display. It is a marvelous 
source of ideas. Clip pictures of good win- 
ws and file them by classification in 
phabetical order. 
his next request is very 
Make an appreciative study of the fine arts! 
Learn something about paintings, sculpture, 
architecture, period furniture, Oriental rugs, 
tapestries, ceramics and the like. 


important. 


\fy advice to the young person entering 
display would be to get in a department 
store. Secure as varied a training as you 
can on major merchandise subjects such as 
women’s ready-to-wear, millinery, the drap- 

: of yard goods, children’s wear, furniture 
and household goods, the smaller but im- 
irtant aCcessory groups such as handbags, 
loves, handkerchiefs. You will very likely 

asked to specialize on two or three 
groups, because specialization is best for 

department; however, if you are ever 
become a display manager or even among 


the top assistants, get as varied a_back- 
ground as you can. 
In quest of ideas you will sometimes hit 


you will spend hours think- 


irren spots; 
sketching and looking in your file, yet 
still not come up with a satisfactory idea. 


Now this is not time wasted. All these 
forts have registered in your subconscious 
nd. They will often pop up when you 


st expect them to. It may be while you 

out walking, or just before you fall 
leep at night but, whenever it happens 
whatever the idea, have a pencil and 
handy and capture it while it is fresh 
our mind because good ideas are elusive 


j 
} 
I 
] 
Q 


mce they escape. 

We have said much about the education 
Now let’s talk about 
outlook and what 


the displayman. 


the man  himself—his 
inagement and department heads think 
him. 


The displayman, because he is essentially 


artist, is likely to be a sensitive person 
ut oddly enough he is asked at times to 
‘pe with situations that would disturb a 
where his 


} 


position 
It is judged by the 
splay manager, the buyers and sometimes 

merchandise men, and the public. He 
ll come in for some praise and plenty of 


Sphinx. He is in a 
irk is on exhibition. 


iticism. The criticism, for the most part, 
ill come from the display manager and 
buyers. Don’t feel crushed or stubborn 


tut this situation; you will learn if you 
ll listen—especially to your display man- 
r. You must learn to take criticism 
ectively. To be able to do so is one of 
basic qualifications of a good display 
imager—so you may well cultivate this 
ulty now. 
I] large store 


ere is no job in a more 
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NOW \s THE TIME 


TO ORDER YOUR 


SNOW BLOX 


Superlight — Cuts easily — Colors beautifully — Carve it — 
Make your own letters and snow — Very Economical 

Order Your Requirements NOW 

Contact Your Jobber or Direct 





(a plastic material) 


Specify Delivery 





“SHIMMERY SNO” 


The nearest thing to natural snow — Can be walked on — Vermin- 
proof — Fireproof — Used successfully for years by leading 
stores throughout the States and Canada. 





MALROS COMPANY 


“The House of Colors” 
Factory: Center Grove Rd., Dover, N. J. 


Box 289, Dover, N. J. 








tug the Ell 


* DISPLAY YOUR CALIFORNIA merchandise the 


California way. California photo enlargements 


and transparencies are effective “bell ring- 


ers” for window and interior display. We 


make ‘em ANY size from our subjects 


or yours we've thousands of 
California scenes from which to 


choose . try them in black 


and white; sepia; or hand 


colored. 


See ad this issue for Los An- 


geles Display Market Week 


* BELL 


346 CLAY STREET 





PHOTO AND DISPLAY 


LOS ANGELES 13, CALIFORNIA 
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LIGHT THAT 
REVITALIZES 
ATTRACTS 


company 
ENCLEWOOD, N. J. 


WRITE FOR LITERATURE 
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difficult than that of the display manager— 
handling the various personalities involved 
in management, promotion managers, mer- 
chandise men, buyers and a display staff. 


To do this and the great multitude of 
other tasks necessary calls for unusual ex- 
ecutive ability. I have a lot of respect 
for an able display manager. He is first 
of all a sound businessman and a_ good 
organizer. He must be a top-flight display 
artist with a background of all-’round 


display that he can _ better 
appraise and select his assistants and build 


experience so 


up an effective organization. 

The thing that hurts displaymen in the 
eyes of management is the so-called “artistic 
Flashes of temperament, re- 
gardless of skill, are a r emotional 
immaturity. Management trust 
temperament even though it may tolerate it. 
Fortunately these remarks do not apply to 
the great majority of displaymen, but there 
have been temperamental 
type to give displaymen this reputation. 

It would be better for display as a pro- 
fession and the standing of the displayman 
individual if he would avoid the 
arty or long haired. 
Better be a little more aggressive, a little 
more cooperative and a little tougher on 
himself, have a promotional and sales sense 
and use his great fund of display knowledge 
and artistic ability as a visual advertising 
and business medium rather than appearing 
to stress the artistic. 


temperament”. 
sign of 


does not 


enough of the 


as an 


appearance of being 
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This seems like a long, hard road, as 
indeed it is; so is the path to success in 
any line. If you are by temperament fitted 
for it and have a feeling for display, you 
will enjoy the hours spent in acquiring this 
knowledge. The undertaking of every new 
subject will be a pleasurable adventure. 





Dultz Is Reported 
Joining Pizitz 

Rumors are current in the field that 
Joseph Dultz is to succeed L. L. Wilkins, 
whose resignation is reported elsewhere in 
this issue, as display manager for Pizitz, 
Birmingham. Dultz was formerly in charge 
of display for Bloomingdale’s, New York 
City, with which firm he was associated 
for a quarter of a century. 





Flying Helicopter Model 
For Toy Displays 

A manually controlled helicopter model, 
approximately 4 feet long, which actually 
flys is being offered for the Christmas sea- 
son by Claude D. Adams & Co., Box 22, 
New Canaan, Conn. An exact reproduction 
of a real helicopter, the device can be 
flown—by a Santa Claus, for example—in 
a controlled path over a toy department 
or even in a large display window. It is 
electrically operated. Literature on the 
helicopter can be had from the 
given above. 


address 


—The four-room exhibit of Amelia Earhart luggage during the luggage industry's annual show 
at the Hotel New Yorker, New York City, a short while ago was handled from a display stand- 


point by Robert Reitz, display manager for Milgrim's. 


Miniature settings were used for the 


various types of luggcge, such as a purple parrot for "Brazilian Purple’ and tropical twigs 
and palm leaves for "Congo Black''— 
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A.D. News 


By JOSEPH APOLINSKY 
President 


J TELL, it looks as if another month 
has passed with nothing further 
accomplished than that which was 


ted in September relative to the laying 


rel 
of plans for the organization of the new 
National Association of Display Directors, 
the roposed successor organization to the 
International Association of Display. 


letter just received from Raymond 
Bianchi, Goldblatt Brothers, Chicago, chair- 
f our committee appointed to prepare 
for the reorganization, informs me 
that it is his plan to call the committee 
together for a meeting in Chicago in Oc- 
tober. The proposed date is October 27; 
however, this is indefinite at this time and 
he has promised to announce the definite 
date very shortly. 

\ll plans for the reorganization should 
be completed at this meeting and made 
ready to be presented to our general mem- 
bership for adoption. 


\ letter received recently from Delbert S. 


Ford, Consumer’s Power Company, Jackson, 
Mich., one of our most active members of 
the ways and means committee for making 


reorganization plans, informs me that he 
with so many de- 
since the 


has been terribly busy 
tails that he hasn“t had time 
last meeting of our committee to make a 
rough draft of the oodjectives and by-laws 
NADD which he has volunteered 
to prepare. However, he assures me that 
it will be done by October 1 and will be 
of the most important items to be 
taken up at our next committee meeting. 


of the 


In a long distance telephone conversation 
on September 15 with Otto Lasche, Kline’s, 
St. Louis, president of the St. Louis Guild, 
he informed me that the Guild had plans 
for several very interesting programs for 
their future meetings. We want to take 
this opportunity to extend our compliments 
to the St. Louis Guild on the good work 


they are doing. 


\ very interesting discussion was had at 
a recent meeting of the board of directors 
of the Birmingham Ad Club, of which I 
am a member. It was started by one of 
the radio men in which he stated that all 
mediums of advertising should not try to 
Prove that they are any more productive 
than the other. He felt—and others who 
e advertising, newspaper and magazine 
ple agreed—that no medium had as yet 

able to produce a satisfactory yard- 
stick to show the percentage of business 
were responsible for. 


purpose in discussing this subject at 
time is because we have read much of 
s for endeavoring to prove the pro- 
tivity of show windows and the percent- 
of business they can claim. 


am fully aware that this does not 
her the effort to show the value of 
play, however I did find it very inter- 
ng and thought I would just pass it on 
your consideration. 
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ADVANTAGES OF INTERCHANGEABLE W | G S eee 


The interchangeable mannequin wig, originated by 
Corsillo more than a decade ago, will adjust itself to 
the various mannequin head shapes. 


Another of its many advantages is that the wig may be 
transferred from one model to another where the desired 
style and color will harmonize with the mannequin's attire. 


Next month . a word on con- 


struction and restyling of wigs. 


We'll see you at the Los Angeles Show in January 





Ask your display distributor 
or mannequin manufac- 
turer .. . or write direct to 
Corsillo for the name of 


the nearest supplier. 


EMIL CORSILLO, 
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of Display 
Model SI8 Tacker and 
.. $8.75 


Special offer to readers 
World — | 
SOOG eta nles: «secs cx. 


Money Back guarantee. 


Display Supplies Department 








STAR PAPER FASTENER COMPANY 


Where are the Tacks? 


No need to look for them. They're 
right in the magazine of the 


STAR * 


One Hand Operated 


AUTOMATIC TACKER 





Model S18 Tacker 


Just press down on the handle to operate. 
Tacker weighs only 29 ounces. Hold work 
with one hand and tack it with the other. 
Tack close to edges and corners. Tack 
where you can't swing a hammer. 

Twinpoint staple tacks hold better and make 
only tiny inconspicuous holes. 


NORWALK, CONNECTICUT 
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RIBBONS 


Direct from Manufacturer to You 
® 


DISPLAY JOBBERS TAKE NOTICE 
We Solicit Your Patronage 


* 
ALL WIDTHS — COLORS IN STOCK 


and to Your Special Order 





IMMEDIATE DELIVERY on 
Orange, Eggshell, White, 


Hard-to-Get Colors as 
Rust, Gold and Maroon 





GROS-GRAIN RIBBON OUR SPECIALTY 


Also Cut-Edge Taffeta - Satins 


J.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. LOngacre 5-3514-5 
Selling Agents for 


THE POST NARROW FABRICS CORP. 


Middletown, Conn. 
MANUFACTURERS OF RIBBONS 














THERE ARE HUNDREDS OF DIFFERENT TYPES OF 


adusae “SWIVELIER” Lighting Products 


Especially el for aii Lighting! 


oe 












Cat. No. 
107 GR 
Cat. No. 
ben Me 107 GR 8 
H 547 AN 
24 L 36 
Cat. No. 
H 547AN-L6 
f sais — 
a Gov OR 
ae 25 Cat. No. ~ 3 
\f4 BV 617 CR 
Vip | ) | 
i % Available thru your Local Electrical Supply Source or write to 
Cer 


SWIVELIER COMPANY, Inc. New york 3. No Y 











Animated Illuminated Revolving 


CHRISTMAS TREE 












sht 


Only *5.50 £0.58. Mos. 
® 















Tri State Distributing Co. 


12 No. Washington Ave. 





Minneapolis, Minn. 
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MODERN DISPLAY 
AND FIXTURING 


[Continued from page 43] 


of them. Along the outside of the sales 
floor, walls can be so varied or bulged as to 
provide service space. Stock rooms can be 
located where they are in contact with one 
or more sales departments. A great many 
storage fixtures can then be eliminated at 
a saving both in cost and space. More 
merchandise can be stored in a stock room 
than in sales floor fixtures. 

All stores are faced with high operating 


costs and capital investment. The answer 


to this problem is to obtain the highest 
productivity out of less space. New ex- 
pedients for using this space are being 
devised daily. The results lean towards 


self-service. 
Rapid sales turnover requires fixtures 


that will display more merchandise and sell 


it by themselves. Fixtures are becoming 
more display than storage units. Fixtures 
with frames made out of metal pipe or 


small solid wood sections plus glass tops 
to keep dust off are adequate. 
a far cry from the coffin-like 
knew. Old type fixtures gave the 
impression that the merchant was more 
interested in selling wood than merchandise. 


These are 
fixture we 


Self-service in stores is insinuat- 
ing itself more and Many 
abandoned the selling over-the-counter 

Customers prefer to see 
and not feel that they are 
something. Manufacturers are 
their goods for appeal and easy recognition. 
The super-market has no trouble in ridding 
the shelves of its wares. Frozen foods pre- 
packaged and stocked in an open refriger- 
ator prove no barrier for the customer to 
sell himself. Customers insist upon handling 
merchandise sold when 
they can do so. In a five-and-dime store 
most notion counters are used to store and 
display their varied items. Shoppers are 
encouraged to pick over merchandise and 
conducted mainly on 


slowly 
more. stores 
everything 
missing out on 
packaging 


and are more easily 


sales are a self-service 


basis. 
Certain stores like shoe stores and salon 
type dress stores create a pleasing sales 


environment by putting all their stock on 
inexpensive shelving or behind the 
scenes. Of course certain luxury type stores 
need both storage, display and _ protection 
for their goods. Enclosed fixtures are used 
where too much handling of 


racks 


perishable 


merchandise is not desired. Some goods 
if handled by a customer lose a_ subtle 
quality of value given them by the _ pro- 
tecting glass walls of a display case. These 


prejudices are slowly going by the wayside. 
lightness 


way and 


The tendency is to design for 
and variety. Gadgets get in the 
soon break down or prove a hindrance more 


than a help. Everything is being done to 


make the sales person’s job easier. Per- 
manency of materials is being explored. 
Fixtures are being designed in metal. Plas- 


tics are being used to face and protect fix- 
ture from hard wear and _ tear. 
An all-glass fixture giving the greatest 
visibility may not be too far in the future 


surfaces 


Stores are turning to pre-packaging which 


may mean that all the sales person will 
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to do is show the article on display 
then take the customer’s money. The 
article will then arrive at the customer's 
from a central warehouse. This is 
done today with shipments of foods 
certain lines of heavy goods. With this 
em the store will be free of large stock 
s and sales fixtures. 
r a long time stores have mainly relied | 
isplaying their wares effectively in show 
lows to attract customers. They have 
the techniques of the theatre for this 
purpose. Today the entire store interior | 
ild be a stage setting. Action is pro- | 
| by inanimate goods or living models 


Vi 

parading around. Drama is provided by | 

variety in displays, walls, color and textures. 
Uniform built-in displays are often as 
a ° as = e | 

bad an investment as uniform height fix- | 

tures. They further complicate the prac- | 


tical use of a fixture. Displays and display | 
backgrounds are usually more effective and 
attractive if they are divorced from the 
sales fixture itself and are at eye-level. 

[his allows a freedom of use in lighting 
and background material. Such focal dis- 
plays wil identify a department from a 
distance. 

Merchandise moves faster when shown 
in a realistic fashion. Model rooms with 
furniture set-ups are more attractive than 
furniture in a regimental formation, row 
mn TOW Who does not prefer a_ living 
nnequin to a dress on a rack? Displays 
suld be planned to accommodate an en- 
mble of merchandise rather than just a 


single article. 


Hurricane Damages 

New Orleans Stores 
Plate glass damage estimated at several 
usand dollars was caused by the hurri- 
ne which passed over New Orleans last 
nth. Almost every store lost one or 
window glasses, with the exception of 
. H. Holmes & Co. Godchaux’ window 
mn the Baronne street side was blown in 
espite being boarded up. All windows at 
Stein's Clothing Store were smashed by a 
ign picked up by the wind. Two display- 
men of Sears, Roebuck & Co. narrowly 
scaped serious injury when a_ window, 
hich they were trying to brace against the 

rm, was. shattered. 
Other damage, not to mention that caused 
merchandise being ruined, included: 15 
vindows blown in at the Hollywood Wo- 
ins Apparel Store; three windows at the 
ealee Hat Store; one window at Porter 
lothing Company; 12 windows at Sutton 
nen Shop; two windows at Sears, Roe 
ck & Co.; a bank of windows at Maison 
inche Company, and nine windows at 

Rex Hat Company. 


Frances Stone Resigns 


Roanoke Post 
\fter three years as display manager for 
W. Pugh Company, Roanoke, Va., 
ances Stone has resigned. Her future 
ins have not been announced, nor has 
€ position at Pugh’s been filled. Mrs. 
tone was with the display department at 
H. Heironimus for several years before 
king over the display job at Pugh’s. 
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. . . a new PLASTIC sensa- 
tion... an orchid of PERMA- 
NENT beauty . . . a PER- 
FECT reproduction. 


DISPLAY MANAGERS! 


1 Cylando flowers on stems or 
KF. in spray form for use in your 
windows and show cases. In 


wi ie corsage form for use with 
\ ; your mannequins. 


* Made of plastic . . . sturdy 
and washable. 


: Gives all merchandise a lift. 
Our creations have placed us 
in competition with nature. 





MERCHANDISING MANAGERS! 


Smart point-of-purchase counter and win- 
dow displays in wood, plastic and glass. 
Give us your problem! 


Jobbers & Representatives Inquiries Invited 


INC. 
Dept. DW 10 


119 WEST 24TH STREET 
NEW YORK CITY II, N. Y. 

















EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


LAUREL ROPING 


Per yard $ .14 
250 yards, per yard 12 
500 yards or over, per yard 10% 
WHITE PINE ROPING 
Per yard $ .16 
250 yards or over, per yard. .. 14 
HEMLOCK ROPING 
Per yard $ .16 
250 yards or over, per yard..... 14 


SOUTHERN WILD SMILAX 


(F. O. B. Packing Plant in Ala.) 


Per 60 Ib. case (Covers 600 sq. ft.) $7.50 
5 cases or over, per case 6.00 
Per half-case 4.00 


These are Natural Fresh Cut Evergreens (Not Preserved), and should be 
erected soon after arrival. 


EXPRESS SHIPMENTS ONLY. Order from this ad. 
Prompt shipments. Guaranteed Stock. 


CAROLINA FOLIAGE CO., sor carcuina 
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SALESMAKER 


Does just what the Name implies 





Electrical Revolving Turn-Tables 


“IT HAS NO EQUAL“ 


-FACTS-- 


DEPENDABLE! — Increases your sales every 
day. 

RELIABLE! — It carries on for you without 
intermission. 

EARNS its cost many, many times over. 





Patent Pending 


Mechanically correct to the smallest detail. Carries 
150 Ibs 115 Volt-60 Cycle. MOTOR WILL NOT 
OVERHEAT under any circumstances. NO FIRE 
HAZARD. Operating less than “ce a day. 
Motor Approved No. 1 Standard American Institute 


cost 


Electrical Engneers Requires no oiling — no 
maintenance. Guarantee One Year Tag On Every 
Turn-Table. MAKES PEOPLE COME AND BUY 


WHERE THEY NOW GO-BY! Puts that Stop and 
Look Appeal into your Wear or Ware and Message 
and Never Stops. 


IMMEDIATE DELIVERY 


MORGAN-LAPHAM, Incorporated 
1775 Broadway, New York 19, N. Y. 


Plant—New Canaan, Conn. 


METALLO 
BOARDS 


are Back! 








Yes, genuine foil lined Metallo 
Boards by “Nat-Mat” are back. 


... Back in rich brilliant colors 
of Bright Red, Green, Blue, Gold 
and Silver. The above colors also 
obtainable in Metal-Tex foil lined 


papers. 


Metallo Boards and Metal-Tex is 
the answer to your Christmas Dis- 


play needs. Samples on request. 
e 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 


1318-36 CARROLL AVE., CHICAGO, ILI 
Allied Mills 
11422 So. Broadway, Los Angeles, Calif 


Also 


Card & Paper Works Ltd., Peterboro, Ont., Canada 
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LOS ANGELES REPORTING 
[Continued from page 55] 


to the display. In the center of the display 


was a white plaster obelisk, on which 
various designs were painted. On top of 
the obelisk, a brightly-colored plaster 


pineapple emphasized the hot weather ap- 
peal of the merchandise on display. The 
entire window was draped in white, one of 
the very popular bright-colored silk squares 
being pinned to the draperies in the back- 


The 


accessories 


ground. were grouped 
around the obelisk in the center of the 
window. 

“Taste and Taste” was the title of the 


display in the big corner island window at 
interesting job by 
Kay Kerwin show- 
that are all the 
A long scroll of white paper 
the floor at the front of 


Hagegartys . .« « an 
Display Director Mary 
ing two different 
rage this fall. 
stretched 


styles 


across 


the display. This carried the title of the 
window, “Taste and Taste” in the center, 
while on one side, it read “Waist In— 


Hips Out” and on the other end, “Or All 


In One Slim Line.” Mannequins on one 
side wore the “waist in, hips out” styles, 
those on the other wearing the “one slim 


shavings on 
the dividing 
On the “waist 
in, hips out” side of the imaginary fence, 
bell on an old-fashioned white 
table served the dual purpose of 
accessories and emphasizing the 
White manzanita branches, 
protruding from the bell, held jewelry. On 
the floor 


line” models. Blue and red 
the floor helped to establish 
line between the two styles. 


a glass 
wicker 

holding 
stvle silhouette. 


was placed an_ old-fashioned 
plaster head. On the other side of the 
display, the “one slim line” motif was em- 
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phasized and illustrated by a tall column 
of black seamless paper. 

Mary Kay Kerwin also did an entire 
series honoring individual designers. Each 
window featured a different designer. In 
the window honoring Ben Gan, two man- 
equins were used dressed in Ben Gan crea- 
tions. One mannequin 


wore a_ turquoise 
gown, the other wore a black blouse and 
gold brocade skirt. The reader, a large 


white card lettered in black, was placed on 
a gold tripod, around the bottom of which 
grouped suitable accessories. Gray 
chiffon hung in the background helped over- 
come the difficulties usually faced in an 
island window. 


were 


Christmas Brochure 
For Timely Service 


wide range of 
figures and complete 
scenes in various media has been issued by 
Timely Service, 453 street, New 
York City 13. Included are choir boys and 
cherubs in papier mache, rubber clowns, 
and colorful posters. Copies of the 16- 
page circular can be had from the address 
given above. 


showing a 
Christmas 


A. brochure 
individual 


Broome 


Dougherty Appointed 
By Rosenblum's 

Richard Dougherty, formerly with Morris 
Levy’s, Savannah, Ga., is now in charge of 
display for Rosenblum’s, Jacksonville, Fla. 
At one time he was with the display depart- 
ment of Levy's, of the same city, and later 
with two Indianapolis firms, L. S. Ayres & 
Co. and Wm. H. Block Company. 


—Floyd A. Klingbicl, Klingbiel Florists, Port Clinton, Ohio, believes in getting away from the 


usual banks of flowers which characterize the customary florist's display. 
has found that dramatized displays get a better response in attention and sales. 


is the window illustrated. 


Instead this company 
An example 


For a Mother's Day display the company had an old-fashioned 


setting, complete with a real grandmother and cat— 
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Schack's Introduces 


- h arena Sige 319 West Van AT LAST - a practical, professional 


Buren 





In street, Chicago, is introducing a versatile | 
nan- newcomer to the display field in ‘“Fibre- 
rea- Flex,’ a colorful display cord that lends 
See Sea a. ¢ “es ie AP , Here you have a complete wig repair kit, containing 
1O0ise itself to many useful functions for the | at ee nate as oe te tee oe 


and displayman. mannequin wigs in first-class condition. This is 
.vailable in 75-foot spools, “Fibre-Flex” a professional display kit to enable you to do pro- 














arge - ; 5 é fessional work. It will enable any displayman to 
1 on is ready for use in eight sizes and the same keep wigs in top condition. All contained in a 
ea ae . . ¢ > aan? oa strong kit, built to order for hard usage and long 
hich number of colors. Some of the item’s dis Sau fanaa eels 
ray pl cig ata agat - use as a WRITE FOR FURTHER INFORMATION 
ver- background garlanding, as a showcase trim, 
an or as a tie-in with merchandise set-ups and | $22.50 F.O.B. N.Y.C. 
set-pieces. It also lends itself effectively | 
to form colorful three-dimensional messages 
showeards and backgrounds. It ts 
made with a tightly-packed paper center 
a flameproof covering. A wire core 
is provided in the largest full-round 
ni size and is optional in all other spools as Nii wic REPAIR KIT 
ete 


by well c A 
‘ Sample cards showing colors, sizes and ay 
; “a 
“ 


ew 








te ag available from the company on g nu-sHow Diseercr on! 
ns, Ee ee eee eee ee 
ol Pogue's Features Display 
oe Of Presidents 
The H. & S. Pogue Company, Cincinnati, 
recently purchased a superb collection of 
photographic reproductions of all of the 
presidents of the United States. Assembled 
by Pack Brothers, one of the oldest photog- 
1S raphers in the country, the collection boasts | 
ol photographs of the presidents Grant through | 
la. Truman; the rest of the collection has | a U = 3 ~ @) WwW D j S 4 L A Y Ss 
't- been taken from the best existing portraits. | 67 SIXTH AVE., NEW YORK CITY 13 
wd Pogue’s purchased the collection not only | 
x for display purposes in the store and for | 
} 


ibsequent use in patriotic window displays, 
it also as a community gift. Following 
e present exhibition in the second floor 
foyer, Pogue’s will offer the presidential 
portrait group to the public through edu- 
cational displays in schools and other civic 
organizations. 


bi 
th 





Display Contest 

Is Extended 
The deadline for submitting entries in | 
the Diana Corset Company display contest 
has been extended from October 1 ed 
| 


Inspired displays, modern in conception 


and skillfully executed are worth their 


October 31. A company spokesman states 
that the extension is due to the Railway 
1 xpress strike in New York City which has 
delayed shipments of merchandise. Three 
vards are being offered by Diana. 


weight in gold. They arrest attention 





Haverback Resigns | and move trafic into the store. 
Selling Post 


\l Haverback has resigned his position 
th Bonafide Display Company, New York 
ty, as salesman in the Eastern territory 

| in the city itself. His future plans have ,* 


been announced. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the | 
Service Bureau for information on re- VICTOR HAIDA DISPLAYS INC 
sources for all types of display mate- | 9 ” 
rial and equipment from air brushes 
to zebras (stuffed), or for general ° 
comaiihtinn en Gakes cates ie 149 West 24th Street New York City 11 


charge is made for this service, of 
course. 


























A REAL 


Vatt Levy 


GULP! 








Clear Plastic 


TIE TRAYS 


A scoop on Price... a scoop on Quality! 
Now you can display ties in these beautiful, 
modern plastic trays, size 12x4%4"x3", 
at a price that's the most attractive we've 


$q.00 


Doz. 


seen! Wire or write 
immediately for 


prompt delivery. 


“Everything for Display” 


Natt Levy Displays 

5 South Hanover Street 

Baltimore 1, Maryland 
e 


Richmond Showrooms: 
Natt Levy Display Supplies 
of Va., Inc. 

523 East Grace Street 











Get Sparkling Display Effects ; 
with 
e DIAMOND DUST ' 
e SILVER FLITTER 
; e CRYSTAL BEADS 
e GLASS TINSEL 
Glass Tinsel is available in Silver, Gold, 
Blue, Green, Red and Black 
Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. 


, 1265 Broadway New York, N. Y. 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESERTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 














@ Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Urges Practical Approach 
To Front Designs 

Speaking before the Store Modernization 
Show in New York City, Charles S. Telchin, 
of the architectural firm of Telchin & 
Campanella, also of New York, commented : 

The current trend in store design is to 
set back the show window from the building 
face anywhere from 12 inches to 5 feet. This 
practical arrangement often eliminates the 
need of an awning, as the setback at the 
vestibule ceiling serves as a sun protector 

The overall impression of your new store 
front owes its success to many component 
parts, such as proper architectural design, 


substantial materials, good lighting, and an 


attractive color scheme. The entrance 
arrangement with its inviting show win- 
dow displays are equally important. In 


this respect the use of individual displays 
are preferable to continuous show windows. 
The “open front” or “visual-type” design 
has already proven its value. It offers an 
uninterrupted view of the entire interior 
and is of particular advantage to the store 


that measures a frontage of from 18 to 20 
feet. 

The vestibule should be as large as pos- 
sible, so that the customer is able to inspect 
the displays leisurely. The displays should 
so lead the customer to the entrance door 
that he is practically 
knows it. One method of accom 


inside the store be- 
lore he 
plishing this is by extending the show 
windows beyond the entrance door and into 
the store propet 

\nother important factor is the type of 
window backgrounds. The present trend is 
towards open backgrounds. These are ideal 
for many operations. However, they tend 
to be objectionable for certain stores such 
as those catering to ladies’ accessories and 
credit jewelry. The customer may feel that 
there is a lack of privacy. 


The designs of the vestibule floor, show 
window, as well as the lighting treatments 
should 
However, they 


careful 
should not be 


and color scheme receive 


attention 
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over-dramatic, as they will then compete 
with the merchandise displayed. Of par- 
ticular importance is the type of exterior 
which should be well illumi- 
nated and legible. 

Only after all these preliminary discus- 
have been fully satisfied can the 
architect prepare the sketches and complete 
the final plans and_ specifications. The 
architect will endeavor to create the best 
design with due consideration to the char- 
acter of the location and the store’s indi- 


sign design 


sions 


vidual clientele. It is quite obvious that 
the average retailer would be wise to 
select a qualified store architect to solve 


his problems. 


Many Display Shipments 
Delayed By Strike 

The express embargo placed on New York 
City as a result of the strike by Railway 
employees was responsible — for 
shipments of display materials 
being delayed in reaching retail stores. In 
an effort to circumvent the difficulty, some 
New York houses shipped orders by truck 
to nearby trans- 
ferred for reshipment in the usual way. 

\ir treight was resorted to by some, and 
parcel post by others until it was learned 
that parcel post was 
high in New 


the deluge of packages. In a 


Express 
numerous 


cities where they were 


stacking up ceiling- 
York post offices because of 
final move 
to cope with the situation, post offices were 
ordered to close their parcel post windows 
two hours earlier than usual each day 


New Cement Adheres 
Unlike Materials 


\ synthetic resin-latex 
has been produced by Paisley Products, Inc., 
1770 Canalport avenue, Chicago 16, and is 
said to be especially suitable for adhering 
unlike cork to metal, 
felt to cardboard, paper to glass, ceramics 
and many plastics. 


emulsion cement 


substances such as 








—Members of the Louisville Display Guild at a recent luncheon meeting— 


1947 



























947 











OCTOBER, 1947 


Chorles Boyd Celebrates 
Eightieth Birthday 


rles i ¥ 

( Seattle, 
iv with a 
riends on September 
splay through the 
mentioned firm, 
eld for the past 60 

career in the 

Robinson, 

then went 


Boyd, Display Equipment 
celebrated his eightieth 
given by relatives 
26. Still active 
operation of the 
been in 


party 


Boyd has 
years. 

display de- 
Paw- 
with 


started his 
nt of Shartenberg & 
R. I., back in 1887, 


* 





— Charles T. Boyd — 


srown- Thomson 
joined Weinstein, 
1902 


great 


Company, Harttord, 
Lubin Company, San 
When San Francisco 
earthquake and_ fire. 


isco, In 
in the 


oined Frederick & Nelson, Seattle. 

He later joined Curtis-Leger Fixture Com- 
pany as Northwest representative, and then 
rmed his own display supply firm, with 


hich he has been engaged ever since. He 


if P 
es 


| was a subscriber to the old Merchants 
rd and Show Window, which was my 
le back in the old days. I think I am 


the oldest displayman still existent; how 
of the old-timers are there left? I 
to go to Chicago with pencil and 


work; he 
fellow, 


Fraser’s 
grand 


Arthur 
friend and a 
| he helped me a lot. 


to sketch 


a good 


was president of the first Seattle Dis- 
Men’s Club and organized the Pacific 
rthwest Display Men’s Association.” 


Baltimore Club Plans 

i> . . 

Coming Meetings 

for the 
assistant 
Roe- 
dis- 
and 


Randy Irwin, publicity director 
splay Guild of Baltimore and 
play manager for the local Sears, 

& Co. store, announces that the 

club is planning a dinner dance 
hristmas party as part of its fall and 
nter activities. Arrangements are also 
ng made to include a well-known speaker 
ich meeting. 
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“/naurcparent 
SUN-SHADES 


CLEAR - GOLD - AMBER - BLUE - GREEN 





/ ‘Kees the danaping. 
/ oud, nays our. 


© The damaging rays of the sun 
penetrate TRANSPARENT SUN-SHADES 
@ Your merchandise (even the most delicate 
fabrics) protected from fading. 

@ No storm. or rain can blow them down. 
They are on inside. 


You can step up the SELLING POWER of 


~ 








i: 


cannot 


chandise from sun-damage at one and the same time with TRANSPARENT SUN- 
SHADES. Easily adjusted from anywhere inside your store. 
Representatives in 40 states and Canada. 
Write today for illustrated booklet E. 
a, ee ey 
Manufacturers the Original Transparent Sun-Shade 
781-83-85 CHANCELLOR A’’C. IRVINGTON 11, N. J. 
—— 


Lets shoppers 
cee IN 


@ TRANSPARENT SUN-SHADES present no 
barrier to the eye. Perfect visibility insured. 
@ No need to hide your merchandise with 
canvas strips, blinds or awnings on even the 
sunniest days. 


your windows and PROTECT your mer- 
















DRIVE 
— 


operation of Hansen Tackers. 


for you. Many uses —here are a few: 


@ Erecting counter and window displays. 
@ Securing posters to supporting strings. 
@ Fastening easels to backs of cutouts. 


Hansen Tackers 


widths 


and Staplers are made 


80 sizes, and lengths. 


pid 
as 
On 
moO 
DR 








It means, 


@ Attaching articles direct to display cards. 








HANSEN 
TACKERS 


‘ 
BaLancep DRIVE" describes the combination of accuracy, speed and ease of 


too, better displays — faster sign tacking — 


@ Tacking up indoor and outdoor placards. 
@ Stringing hardware to display boards. 
@ Sealing transparent bags and containers. 
@ Making floral blankets, bunting, etc. 


in 36 different models. 
Choose Hansen for better display and sign tacking. 


Staples consist of 








FARETT A.L. HANSEN MFG. CO. 


5041 RAVENSWOOD AVE 


CHICAGO 40 ILL. 











SANTAS! 


Moveable! Unusual! 


OT RTE 


Bend, turn — these adorable little Santas any 


position to suit your display ideas. Dressed in 
finest velvets, red or pastels. Santas 16''—$10.00, 
25''—$22.50, 32''—$30.00 each. 
Also Elves, fine for Xmas or Fall. 
Exquisite Fairies, Reindeer and Dwarfs 


RUTH SANFORD 


1125: E6157 SI, CHICAGO 37, ILL. 











Alert Merchants Boost 
Their Sales With 


Roto-Sho 


ELECTRIC TURNTABLES 


Turns Three 
Times a 
Minute 


* 
Carries Up 
to 200 Ibs. 





The ACTION Display-Way! 


.— clocking tests prove that ROTO- 
SHO revolving window displays attract 
many times more customers than any “still” 
display ... and frequently pay for them- 
selves in the first few hours of operation 
by doing a man-sized selling job. 


ROTO-SHO is sturdy and dependable. 
All steel, it will carry a load up to 200 lbs. 
Operates on 110 Volts A.C. and the standard 
unit comes complete with 18” table as 
illustrated. Attractive build-up fixtures are 
available for it too. There is also ROTO- 
WEEL for background displays, and ROTO- 
CEILING, a turntable that can be mounted 
to the ceiling. 


These year-‘round sales builders are 
available through better display jobbers 
everywhere. Write us TODAY for our com- 
plete new catalog. — Delivery is immediate 
from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 














DISPLAY WORLD 


ESS than a year ago when our store 
changed ownership, we found that the 


display department had been sadly 
neglected and forgotten for want of fixtures, 
props and ideas. The backgrounds and 


old style valances in the windows were out- 
dated some 20 years or so. Now, this is 
steadily being. rectified through our re- 
modeling efforts and today our display de- 
partment is fast becoming a more important 
part of our store organization. 

At present, we are in the process of 
remodeling our windows. The backgrounds 
are rendered in a half-round manner to 
give the window depth, with a removable 
panel in the center background to gain 
entrance. Each window is bordered by a 
frame constructed of wood 10 inches in 
width. This frame is covered with a marble 
motif paper, in order to give our windows 
an interesting touch. We are planning to 
change the color of our backgrounds about 
every two weeks by incorporating seamless 


Simple Remodeling 


OCTOBER, 








Program 


By L. A. BARNEY 
A. M. Jenson Company, Walla Walla, Wash. 


display paper of a dark hue (rust, dark 
green, black, etc.) 

We rummaged our basement in search of 
materials and found an abundance of used 
lumber which proved very valuable to us. 
With saw, hammer and a little paint we 
went to work, and soon we had quite a few 
presentable displayers and props to serve 
in our windows. These props, being per- 
manent in type, are used in presenting 


various kinds of merchandise. 

Due to the fact that our display budget 
is somewhat limited, we make most of our 
window properties as a matter of necessity. 
These are simple and abstract in design as 
we are firm believers in simplicity. 
factor which we feel is important 


Another 


is proper lighting in the windows. We 
found that a few spotlights placed at ex- 
treme angles in the windows accentuate the 
merchandise to the point of effective drama- 
tization; at least that is what our 
reports say! 

We are striving day after day to present 
our windows to our customers in a modern, 
up-to-date manner so that each window 
tells a story. In other words, we are try- 
ing to show our customers by way of dis- 
play that their home-town store has the 
latest merchandise, presented attractively. 
People in our city of 25,000 are becoming 
conscious of our “new” windows, and the 
reports from outside the store have been 
very complimentary. 


sales 
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Technique—And Adhesives— 
Glamorize Mannequin Wigs 
It's the adhesive that keeps those tresses 

nt and in place on the heads of the 
mannequins you use in windows. The story 
of how the mannequin wigs are made, pro- 
cessed and finished with that sleek appear- 
ance, starts with unglamorous-looking skeins 
of extruded rayon and equally unglamorous- 
looking buckram caps. An account of the 
process followed is outlined below’ by 
National Adhesive Company. 

First of all, the kind of wig is pre- 
determined by customer order for style and 


size, both set by number. Buckram caps 
are numbered, as are the “working skulls”, 
busts or head forms on whch the caps are 
placed. The operators in most cases know 
from the number that particular hairdo by 
heart; otherwise they follow patterns. 


With skulls and caps in place, scissors at 


hand, and containers filled with the all- 
important glue, the operator combs out 
skeins of different colored rayon and cuts 


them into approximate lengths for creating 
the coiffure. From the style number, an 
operator knows whether a long switch of 
blond rayon hair should start at the back 
of the working skull and be brought over 
the top and down to the front, or whether 
just the reverse is required. 

\iter the proper length of rayon is cut, 
the operator applies glue with a brush so 
that all strands of that particular switch 
are held in place-at the right spot on the 
s] 


KU 


ll. Then she neatly presses the manne- 
quin hair into the adhesive. 

To hold the rayon lengths down for dry- 
ing, white tapes are placed along the im- 
portant partings in the wig pattern, and 
th left on throughout the 

ration until the wigs are put in the spray 
booth. The procedure is repeated for the 
switch of rayon, with 
the tapes added as important partings are 


ese tapes are 


ipplication of each 
ma le. 

ven at this operators manipulate 
the strands of rayon so that the first shapes 
i the wig can be seen gradually developing 
out of a conglomeration of odd lengths of 
rayon skeins, white tape and adhesives. 


stage, 


For immediate setting, an electric dryer 
preparatory to the next step of 
Here, after a 12-hour wait for 
thorough setting of the rayon skeins, the 
erator moistens the rayon strands with 
water for easier handling, combs out the 


cieawal 


nds, and sets them in the general hair 


is used, 


combing. 


for final curling that follows next, a 


skilled operator works deftly with shears to 
) off unwanted ends, and, with a water- 
istened comb and her own fingers, forms 
curls and waves. A twist of the finger 
give the exact curl wanted, while water 


helps the rayon to retain the required set- 


\t this point, the tapes are at last re- 

ved. The wig, still on the skull, is left 

stand for a 12-hour period so the curls 
ne permanently set before going into 
spray booth. 

he booth operator, employing an elec- 
illy driven hand spray, actually sprays 


stiffener on the wig. In this most 


tical step of the entire wig-making pro- 
s, the stiffener gives life and lustre to 
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TRANSPARENT PLASTIC 


HOSE LEG 


We will welcome inquiries 
from Jobbers and Syndicates 


IMMEDIATE DELIVERY 


THE FIXTURE MART, INC. 


314 W. JACKSON BLVD. 
CHICAGO 6, ILLINOIS 


Send for our Free 72-page Catalog 


Ideal for Display 
of 
All Shades of Hose 


$9.75 EACH 











FUSE CONTROL 


of cord 
plete, 
setting 





476-478 BROOME STREET 





Here is 


lighting. 
blowouts. 


MULTIPLE OUTLET FUSE CONTROL 


PREVENTS Main Line Blowouts . . . AVOIDS Lighting Interruptions 


Now Available for the First Time 


with plug in and with five spare fuses. A com 
dependable unit that will save lots of time in 
up electrified displays and auxiliary display 

It eliminates tangled wires and main _ fuse 


Price $10.00 complete, f.o.b. N. Y. C. 


STANDARD CELLULOSE and NOVELTY CO., INC. 


an electrical 
A multiple outlet fuse box with eight outlets, ten feet 


device you have always wanted. 


A real help for the displayman. 


JOBBER INQUIRIES INVIT=D 


NEW YORK 13, N. Y. 








the rayon and makes the shape and styling 
effectively permanent. 

The skull and wig are then removed from 
the spray booth. In about 20 minutes the 
wig is taken off the skull and fixed onto 
the head of the mannequin bust with dress- 
maker pins, set into from five to eight corks 
placed at certain points on the head. With 
the finished wig in place, the bust is now 
ready for shipment to the assembly line, 
where busts are attached to the bodies. 

Not all wigs, however, are of the high 
stvle coiffure type. Some call for pigtails, 
long curls or short bobs. And as much care 
is taken here in correct styling for sim- 
plicity as there is in more sophisticated 
styling for the grown-up hairdos. 

Interesting sidelight on mannequin longe- 
vity is that the body and wig usually have 
to be completely refinished—or replaced, in 
instances—after about six months of 
use. Traditional progress of a mannequin 
begins in a high style window display, then 
on to floor displays where it is frequently 
handled by customers. After this experience, 
the shopworn mannequin generally goes to 
an upper floor, and then, inevitably, to the 


some 


bargain basement. 











Americas Lowe Prices! 
GIANT SIZE Photographic 





BLOWUPS 


Mace from Your OWN Negatives or frints J 


PHOTOCRAFT Pes 


3543 BROADWAY 
KANSAS CITY, MO. 











DRIFT PLASTIC SNOW 
$3.50 Per Bushel 


Glistening, Non-Crumbling Realistic Flakes. 
Bushel covers 24 square feet. 
Free Sample. Write. 


Mid-State Distributors 2.573405 SER? 





@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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Silk Screen Process 


FINEST QUALITY — 
LOWEST PRICES 


Get our prices for your 
next promotion. 


The House of CHARM GRAFT 


334 LACKAWANNA AVENUE 
SCRANTON 3, PENN. 








Ei (UNI 





BIRD HOUSES for DISPLAY 


Within the reach of every 
Display Window 
74%yx5x5... 17 ea. 
(In quantity) 
IMMEDIATE SHIPMENT 


RUSTIC FURNITURE CO., Inc. 
“Parkcraft’’ 
Phone 68 Day— —Night 147 


Black Horse Pike at R. R. 
Williamstown, N. J. 


REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 


2902 W. 76th St. Los Angeles 43, Calif. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


























made in the latest Fifth Ave 
nue fashions—or your own 
description. Perfect fitting. 
Wholesale and Retail 
For particulars write 
Window Display Equipment Co. 


525 West 36th St. New York 18, N. Y. 








LEARN SHOWCARD WRITING 


Complete New Modern 


students sav 
One of the finest if not the best 
showcard courses ever written! 


Write for tree literature 


SHERWOOD PUBLISHING CO. 








Dept. 8 _ IRVINGTON All, N. J. 
CHRISTMAS TREES 
Pepper ee or Stattice 
Size ( ” bas 
Painted any olor; h linia 1 with diamond 

lust or flock. Price $7.00 
BERGEN DISPLAY MATERIALS 
P. O. Box 248 Wortendyke, N. J. 














ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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-D. A. News 


By LOUIS BOOTH 


President 
HE Southern Display Association an- 
nounces the appointment of Henry J. 
Isaacson as its publicity director for 


the coming conierence. We extremely 
proud to make this announcement for this 
particular job requires a lot of a person’s 


are 


time and it is always difficult to get an 
already busy man to take on additional 
responsibilities. I have dickered with Mr. 
Isaacson for several months to obtain him 
for this position and it was not until he 
had considered every angle that he agreed 


to put forth the effort necessary to continue 
progressing organization. 
associated with 
number of 
man- 


the success of our 
Mr. Isaacson has 
lowenstein’s, Memphis, for a 
vears in the advertising 
ager and now serves them as vice-president 
His prestige 
mercantile business 


been 
capacity of 
in charge of public relations. 
and the 
capable of carrying on the 
our organization. He 
direct mail advertising 
should be of 


in advertising 
makes him most 
publicity efforts of 
authority on 
that 
to the 


is an 
and, in 
benefit 


The enthusiasm for the 1948 conference 
in Memphis continues to thrive. The dates 
are April 12-15, 1948. The original plans 
were for the fifth through the eighth, but 
a conflicting date—with an institution 
civic interest—we obliged to 
The April 12-15 dates will be 
advantageous to the SDA because it allows 
week to the manufacturer to pre- 
fall line. 


capacity, great 


SDA. 


due to 
of great were 


change. 


another 


pare his 


Plans are going forward for the Peabody 
hotel and we of the Memphis committee are 
confident that we greatest 
conference yet, to our central location, 
and the fact that we 
are equipped with the facilities to display 
at least 60 under The 
Chamber of Commerce, the merchants, and 
the hotels are all pitching in whole-heartedly 
to further our effort to make this “48 con- 
ference a tremendous and to 
those who attend with Memphis as a 
city of good old Southern hospitality, good 
and entertainment; all of 


can organize the 
due 
the advantageous date, 
root. 


exhibits one 


success im- 


press 


business fine 


which add up to the things we look forward 
to in a successful conference. 

The committee is now working on and 
striving to obtain an educational program 
even better than that in New Orleans. We 
assure you the tops in every phase; enter- 
tainment, education and enjoyment. Begin 
now to make your arrangements to be in 
Memphis for the whole tour days for the 
biggest time of your life. The fine exhibits 
vou will see and the enthusiasm of the 


displaymen involved will surely be of great 
benefit to all those who attend. We look 
forward and anticipate the greatest repre- 
sentation of worthwhile displaymen gathered 


in one place in the past few years. We 
will have the show; it will be just what 
vou would dream of, so be sure to start 
now to make your plans to be in Memphis 


in 1948 
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New Process Yields 
Low Cost Color Prints 


A new type of multiple print called “\ ita- 
color,” which is made from customers’ color 
film or artwork originals, has just heen 
announced by the Frank Miller Labora- 


tories, 846 North Fairfax, Hollywood. The 
prints are intended for use as a new type 
of selling tool for salesmen’s kits, counter 
cards, special mailings or wherever the 
quantity needed is not great enough to 


justify the expense of printing plates. 

The “Vitacolor” process produces actual 
color photographs rather than printed re- 
productions. There are no inks used and no 
halftone screens. The prints are fabricated 
by an adaptation of Eastman’s new dye 
transfer system but with the special dyes 
and many of the trade secrets that go into 
the firm’s “Chromart” prints which have 
been used nationally as art copy for plate- 
making for the past 10 years. 
Hartwig Displays Opens 
Chicago Office 

Hartwig Displays 


Division of Hartwig, 


Inc., Milwaukee, has anounced the opening 
of a new sales office in the Wrigley build- 
ing, Chicago, in conjunction with the ap- 


pointment of David A. Goff, display  spe- 


cialist, as sales representative in the Illinois 
city. Goff is well known in Chicago dis- 
play circles, having been associated with 
display and advertising firms there prior 
to the war and since his return’ from 
service. 


Hartwig Displays offers complete service 
in trade show displays, industrial exhibits, 
and displays. Production facilities 
are’ centered at the Milwaukee plant. 


dealer 


Display Division Set Up 
By Syracuse Firm 

The Svracuse Ornamental 
Syracuse, N. Y., has announced the 
tion of a new Syrocowood Display Division 
to handle the design, development and _ sale 
displays and “Syroco- 
wood” sculptured molded reproductions used 
in combination with packaging and adver- 
tising displays produced in varied materials. 
The Display Division’s main office will be 
at 225 Fifth avenue, New York City, with a 
branch office at 666 Lake Shore Drive, 
Chicago. 


Company, 
forma- 


of “Syrocowood” 


Two Firms Collaborate 
On Spring Displays 


A new line of animated displays for 
spring is in work through two collaborat- 
ing New York City firms. Staples-Smith, 


Inc. is doing the designing, sculpturing and 
finishing, while Messmore & Damon is 
handling the mechanization. The combined 
will be on display during De- 


Market Week in New York City. 


products 
cember 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Two Accounts Announced 


By Consultant Firm 
design and installation of displays 
at Iman’s and Bergdorf Goodman’s, both 
ew York City, in future will be handled 
by the display consultant firm formed a 
t time ago by Tom Lee after his resig- 
as a vice-president of the Eastern 
of W. L. Stensgaard & Associates, 
if Peter Bryan continues with Delman’s 
as “resident display assistant.’ The display 
gership at Bergdorf’s had been vacant 
everal weeks following the resignation 
Mary Merrill. 
is also cooperating with Stensgaard 
isplay for Goodall Fabric Company. 





Cappel Display Appointed 
For Color Blender 
\nnouncement of the company’s appoint- 
ment as national distributor for the Bau- 
Color-Blend machine has been made 
by Cappel Display Company, 2163 Central 
avenue, Cincinnati 14. The device effects 
the absolute control of three color changes 
1 smooth blending of one color into 
another without stops or flashes between 
intervals. Timing of the unit is variable, 
the speed desired being obtained by setting 
i rheostat which is hooked into the circuit 


that purpose. The color blender is 
iailable in sizes ranging from 750-watt to 
10.000-watt 


Yearbook Issued 
By Detroit Club 


The vearbook for the 1947-48 season, list- 
ng programs and members, has been re- 
leased by the Detroit Display Club. Off- 

s of the group are: Tice Vicary, Detroit 
Edison Company, president; Charles Ely, 
Ely Display Service, treasurer; Al J. May. 
Montgomery Ward & Co., secretary; W. H. 
iver, Demery’s, first vice-president; D. F. 
Carthy, Higgins & Frank, second vice- 
ident: Harry Holmes, Square Deal 

third vice-president, and Athalia 


Harr, Sam's, Ine., fourth vice-president. 


William Owen Visits 
In Cincinnati 
William Owen, display manager for Frit- 
I's, Milwaukee, spent a day in Cincinnati 
recently to get the details at first-hand of 
i display created by Russell Kehrt, Jenny’s. 
[he display was based around a_ penny 
reade_ motif, with 30  three-dimensional 
iewers” held against the inside of the 
te glass; when a shopper peered through 
viewer she saw a stereoscopic scene in 
color of the new fall models. 


Harold Now With 

Display Guild 
iy Harold, formerly research director 
Salesmakers, Inc., has joined the Dis- 
Guild, Inc., Elmhurst, L. I., N. Y., as 


es research and promotion manager. 


“rank Dale Opens 

‘ew Office 

Frank L. Dale has opened a new office 
52 Vanderbilt avenue, New York City 17, 
epresent Dale Vent-O-Sole, Inc., Bur- 
Rodgers, Ine., Dale Engineering Com- 


1 Man, Inc. 


. and Mechanical 
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Get Plenty of Christmas Cheer 
with these New 


HOLIDAY DISPLAY PAPERS 


© Colorful Backgrounds, Highlighted with Silver Tinsels 


@ Sparkling Silver Tinsel Designs 

@ Background Papers in both 53" and 107" widths 

@ New and Different Velour Designs on Velour Papers 
@ Attractive and Durable Floorings and Case Trims 


Member 


GATIONAL ASSOCIATION WRITE FOR SAMPLES 


OF DISPLAY inouSTaES 


{ Be ready for Christmas — 


| Order from your jobber now! 
. 


DINGLEMAN-WOLFF CO., Inc. 
112 W. 42ND STREET NEW YORK CITY 18 


Originators and Manufacturers of Distinctive Display Papers 














14,500 


COPIES 


This issue of DISPLAY WORLD 
has a circulation of 14,500 copies. 
Subscriptions are being accepted for 


immediate handling. 































































DISTINCTIVE 
DISPLAYS... 


that present your merchandise to_ its 


best effect is the way to increased sales. 
Master craftsmanship imaginative 
design . and more than 60 original 
and varied styles highlight Mannequins 
by Duran. 


Dura-quin, an exclusive process, 
gives Duran mannequins a skin- 
like texture and assures you of 
light, sturdy figures that do not 


chip or peel. 


LOOK FOR 


Duran’s startling new lines of men. 
prep, and women mannequins specially 
designed for the coming season. They'll 
be ready soon. Write now for complete 


information. 


- DURAN’S s tyle-Rite 


27-31 Bleecker St., N. Y. 12 



















> PUN 
GLASS 


FOR XMAS 
DISPLAYS 


WHITE - RED - GREEN 


And 9 added lovely colors! Packed in 
convenient |-lb. cartons fully fluffed and 
ready to use. No irritation—no fuss. Just 
pop the box open—our expanded Spun 
glass will drape beautifully over any space 
you wish to cover. Complete stock of all 
Spun Glass products—mattings, 
glass fabrics and veilings. 


PROMPT SHIPPING ON 
ALL SIZE ORDERS. 


Write for Free Samples & Literature 


GLO-BRITE PRODUCTS, INC. 


6415 NO. CALIFORNIA AVE. 
CHICAGO 45, ILL. 





novelty 
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NOVEL DISPLAY FEATURES 
AT MACY'S-JAMAICA 


[Continued from page 47] 


tained in the windows. They have been 
designated as “fashion windows” and the 
only changes of any importance will be in 
the apparel which the mannequins display. 

It is small props may be 
added or subtracted in these windows and 
the lighting will probably be changed to 
fit in with new color schemes, but essen- 
tially the windows will remain about as 
unaltered as a trademark, and will serve 
as such for the main entrance to Macy’s- 
Jamaica. 

There are 10 windows in all, and of these 
seven are equipped to handle colored light- 
ing effects. According to plan the 
will feature bold experiments with 
in its windows. There are, in addition, four 
outside display cases which are to be used 


possible that 


store 
color 


for men’s accessories. 

The two main windows are also unusual 
in that they open up a vista in which the 
main selling floor and the inside displays 
the sidewalk traffic. 

The pressure is definitely on the small 
display staff in view of the extent and 
complexity of the inside display, but Monte 
verdi is well qualified to handle all prob- 
veteran of 16 


can be viewed by 


lems. A years with the 
organization, both at the famous main 
store in New York City and at Macy’s- 


Parkchester, he is thoroughly grounded in 
display and in company policy. 

Making his problem a bit more difficult 
is the fact that the store has no capacity 
for temporary disposition of stock. Prac- 
tically all of its merchandise must be on 
the selling floors, and 
there are few “blind” 


because even here 


cabinets, the goods 
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must be arranged on open shelves and in 
display cases. 

Monteverdi has already adopted a number 
of gadgets and ideas to meet the situation, 
Chief of these is the requisitioning in all 
departments of their own personnel to do 
much of the mechanical work connected 
with their own interior displays. 

As a means of keeping everything moving 
smoothly and on schedule, he has had con- 
structed on one wall of his office a large 
map-model of the store and its windows. 
Each window is tagged with the merchan- 
dise which is to go into it at the next 
change. 

Most valuable idea is the weekly meeting 
of store department managers. Previous to 
the meeting, they are required to requisi- 
tion the window or windows which they 
will want for the purpose of displaying 
their wares. When they are all together, 
they can see for themselves where the 
requisitions duplicate each other, and there 
is no need for the display manager to point 
out that space requested is already in the 
possession of another department. 

The requisitions are in place on _ the 
model, and competing managers can _ in- 
stantly see where the conflict lies. It is 
then uv to these individuals to argue the 
matter out. Only in the infrequent cases 
where the requisitions can not be recon- 
ciled does Monteverdi step in. This is not 
a common occurrence, because the depart- 
ment managers can operate on a give-and- 
take basis. 

This procedure compares most favorably 
with that of many stores where the display 
director makes the decisions while attempt- 
ing to be a mixture of diplomat and dic- 
tator, with the consequence that he is 
always in the middle and invariably in the 





—Ten "candy" canes measuring 50 feet long by 3 feet in diameter were stored in a ware- 


house while awaiting erection in the “Christmas Crossroads" decorations used cooperatively 


Icst season by Macy's, Gimbel's, and Saks-34th Street, New York City. 
courtesy of Messmore & Damon, New York City) — 


(Photograph by 
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water created by inter-departmental 
1sies. 
: whole Macy display organization, in- 


ng practically all the personnel from 


iant main store, worked on the first 
es, but Monteverdi and his staff took 
il at that point and will continue 
led. 


ir full program of activity and their 
ints for their daily efforts have not 
een thoroughly mapped out, and there 





uch planning still to be done and 
routines still to be adopted. Many 


will change as the department gets 


time and experience as a unit be- 
it. 

Nevertheless, all four members know that 
t] have some very unusual windows, into 
which some very unusual features have 
been built; and they know they have a 
real, live post-war department store! 


he staff fully intends to turn out some 
he best display ever seen in the New 
York area, and early results seem to indi- 
cate that they will attain that goal. 


t 


Announce Contest 
For Toy Displays 

Display managers, advertising 
and toy buyers are showing a keen interest 
forthcoming national toy promotion 
contest sponsored Fisher-Price Toys, 
Inc., ot E Aurora, N. Y. Although the 
date November 24, more than 
300 entries have been received thus far. 

\ctually, there are three contests, each 
independent of the others, for displaymen, 
advertising men. The 
November 24 to 


managers 


the 
by 
ast 


opening is 


and 
contest is 


toy buyers, 
of the 


December 6. 


period 


will be two population divi- 


League A will include stores located 


There also 


sions. 


n cities of over 100,000 and League B 
vill include stores in cities or towns of 
under 100,000. Eighteen prizes totaling over 


$1,000 will be equally divided between the 
Winners will be notified by 
telegram on Christmas Eve. In addition to 
the cash prizes, award certificates wil] be 
sent out early in January. 

\ brochure describing the contest will be 
to any interested department or toy 
display or advertising manager or 

buyer on request. Along with complete 
details of the contest, the brochure contains 
a number of illustrated window display and 
newspaper advertising suggestions. 


two groups. 


sent 


store 





Dodson To Leave 
Thalhimers 


lhe resignation of C. E. Dodson as dis- 
manager for Thalhimers, Richmond, 
s been announced. No successor has been 
med by the store, and Dodson’s future 
ns have not been divulged. Prior to 
ning the Virginia firm, he was in charge 
lisplay for LaSalle & Koch, Toledo. 


sreenberg Wants Lines 
ror New Orleans 
lulius Greenberg, connected with the dis- 
field for a number of years, is inter- 





d in obtaining a variety of lines for 
resentation in the New Orleans area. 
address is 625 Common street, New 


leans. 
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...in St. Louis 


... in Chicago ® 


2018 WASHINGTON AVE. 





See Christmas Displays 
IN OUR 
St. Louis or Chicago 


SHOWROOM 


If you can't visit our showrooms, be sure to write for our big 96-page Christmas Display 
Catalog No. 206—72 pages of color illustrations, and our Christmas Catalog Supplement 
No. 207 — 32 pages of the very newest Christmas displays. 


"America's Most Complete Line of Display Materials” 


'GARRISON-WAGNER 


2nd Floor, Garrison-Wagner Building, 2018 
Washington Ave. Probably the largest and 
most complete display showroom in America. 
25 large windows, hundreds of square feet of 
plateaus, plenty of niches, shadow boxes and 
multiplex display panels, all tastefully trimmed 
with actual samples of our complete Christmas 
line. 


20 East Congress. 2 floors—20 windows. 
A complete line of fixtures, mannequins and 
displayers PLUS a complete Christmas line. 


COMPANY 


ST. LOUIS 3, MISSOURI 

















You are cordially invited to visit 
our showroom. 











WHITE & GOLD 
GARLAND 


No. 9076 white frosted leaves, 
gold metallic clusters, red silk 
cord, gold balls. 6 ft. over- 
all $16.50 ea. 


DISPLAY MANUFACTURERS MART, inc 


‘Luergthing jor Display 


ISth STREET NEW YORK N.Y 
































VENICE, 


A Ringer for 
NEW YEARS 





GIANT HORSE SHOE 


full dimension. Hand laid papier 
construction. Size — 5 ft. high, 4 ft. 
deep. Finished in any color or gold. 


$ 17.50 each 


Decorations not included. 


VAUSE CREATIONS 


75 and 77 MARKET STREET 
CALIFORNIA 








7123 Austin St. 








JUMBO COSTUMER 


Double Revolving Top; 30" cross 
arm; 1-5/16 standard upright; 
66" high — 7 x II card frame; 
18"' cast base. 


$38.50 


QUENSELL DISPLAYS INC. 
Forest Hills, N. Y. 
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—One of the displays used by O'Brien during the "Magic Hour" promotion— 


Display’s “Magic Hour’’ 


By ROSEMARY McNULTY 
O'Brien Dry Goods Company, Fond du Lac, Wis. 


WELVE-TWELVE on. the 12th oft 
September was the Magic Hour for 
shoppers in Fond du Lac, Wis. Weeks 
ahead, the newspaper and radio had hinted 
mysteriously of a coming event, and during 
the week directly preceding the 12th the 


| public was told that the Magic Hour would 


bring a special unveiling of the city’s dis- 
play windows, an important part of a 
Fashion Fair promotion planned by the 
Fond du Lac Association of Commerce. 

Windows throughout the city’s shopping 
section were veiled at 10 a. m. on Sep- 
tember 11, and a stroll down Main street 
during the “cover-up” period was drab, in- 
deed, without the usual displays to catch 
the eve The Fashion Fair was timed for 
a Kkriday, for on that evening stores are 
open until 9 p. m. That night, from 7 to 
8:30, a band moved up and down Main 
street, stopping at each intersection. 

Typical of the special displays arranged 
for the event were those in the windows ot 
the O’Brien Dry Goods Company. Copy on 
showeards in both windows read, “The 
Fond du Lac Scene.” 

rhe “Fond du Lac scene” was portrayed 
by 14 photographs of various city scenes 
and two large oil paintings of local land- 
scapes done by a Fond du Lac artist. The 
photographs were hung on a wide strip of 
wme-colored ribbon, and the same ribbon 
was used to frame the pictures and cover 
the easels on which the paintings rested. 
\dditional color was added by arranging 
sprays of colored wheat stalks on the floor 


ot the windows with the accessories. A 


limited amount of high fashion merchandise 

was shown in each window, daytime clothes 

in the main part of the windows, and eve 

ning gowns in the window sections leading 

to the entrance of the store. 

The Fashion Fair idea brought dramatic- 
to this city of 30,000 and its surround- 


ing communities the fact that Fond du 
is a fine shopping center. Complete 
operation among merchants made the 


an outstanding success. 


Gillette Features Cover-Girl Appeal 


To Sell Blades Abroad 


To stimulate foreign sales, Gillette Satety 
Razor Company is trading on the universal 
appeal of the American cover-girl, 
pair of eight-color window displays created 
and manutactured by Einson-Freeman Com- 
pany, Long Island City, N. Y. Each 


play carries a terse sales message 
language of the country in which 
appear. Six foreign tongues are 


sented including the Scandinavian 
Arabic. The new point-of-purchase displays 
are part of Gillette’s new dealer-help pro- 


gram here and abroad. 


Plastic Santa Plaque 
Prices Made Clear 


Because of certain printing factors, 


price was not clear on the novel 
Santa Claus plaque introduced by 
Publishing Company, 427 West 


street, Chicago 6, in the September issue 
The correct price is $2.65 each, on a mini- 


mum order of three. The _ plastic 
shows Santa’s head in relief embossing, < 
is 13 inches wide by 17% inches 
extending forward 2% inches from 


area, Which 1s 14% inches by 18% 


size. Clear plastic sheets are used for the 
plaque, with the brilliant colors on the back 
and a natural glossy finish on the outside. 


Ostlund Continues 
At Boston Store 


Dave Ostlund, whose resignation 


play director for The Boston Store, 


waukee, was announced a_ short 


has rejoined the firm in the same 
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Display Classes Planned 
By New York Union 


| ctures and work problems will make up 
the ogram for a display class soon to be 
he in New York City under the sponsor- 
s] 1§ Display Union Local 144, C.1.0., 13 
Ast Place, according to Ben L. Berman, 
business manager. 
course will be divided into four gen- 


eral categories: Principles. of design (in- 
cluding color, three-dimensional form, etc.) ; 
display manufacturing; merchandising prin- 
ciples for windows, interiors and counters; 
miscellaneous, including lighting, materials, 
presentation of ideas, ete. 


course will be open to persons plan- 
ning to work in display as well as to mem- 


bers of the union. 


Laclede Gas Company Host 
To St. Louis Display Guild 

Ihe September meeting of the St. Louis 
Display Guild was held Thursday evening, 
September 25, at the Laclede Gas Company, 
under the auspices of Edward Lamprich, 
director of display for the utility. Mrs. 
Lamprich acted as hostess tor the feminine 
members of the party. A delightful dinner 
was served, after which a moving picture 
was shown, depicting the many uses of gas 


ga 
uy ww It serves the community. The 


g was well attended, and was high 
lighted by the presence of Joe Chadwick, 
isplav director tor Famous-Barr, who 
introduced Adrian Delsman as his successor 
at the store. 

Mercurio, vice-president ot the 
Guild, introduced the new people who were 


Joseph 


present, many of whom expressed a desire 
to become members of the organization. 
\mong introduced Messrs. 
Peters and Armstrong of Sears, Roebuck & 
( Wohlshlager of Lane Bryant, Warren 
Disbrow & Co., New 
York City, a visitor to the city, Muller 

tor and H. C. Ault of Boyd’s. 
interest has been 


those were 


rallaghe r of Coy, 


Considerable aroused 

among local club members by the appear- 

ince in DISPLAY WORLD of a second 
litorial on the subject of financing a re 

earch program, aimed at aiding and up 
ng the display profession 


—Members of the St. Louis Display Guild at a 
meeting held at the Laclede Gas Company— 





SPL AVY WosRte 


Mc Mahon 


Arthur McMahon and Mrs. 
who is secretary of the Guild, were forced 
to miss the meeting due to the fact that 
they were on a 3,200-mile tour of imspec- 
tion of displays around the country. The 
couple drove to Chicago, Detroit, Windsor, 
Toronto, Niagara Falls, Albany, New York 
City, Philadelphia, Washington, Baltimore 
and Cincinnati, and visited stores in each 
city. They also visited the Flea Market in 
New York City and purchased a number 
of authentic pieces of armor for the new 
men’s store which the Glaser Drug Com- 
pany is opening in downtown St. Louis. 

The next meeting of the Guild is to be 
held in the den where the famous floats are 
made for the Veiled Prophet procession, a 
social event in St. Louis for many years. 
These floats, done in papier mache, this year 
are to represent the various holidays 


Small Interior Display 
Stops Traffic 


A display ot “Desert Flower” toilet water, 
a product of Shulton, Inc., stopped trafthe 
at McCreery’s, New York City, not long 
ago. Set up at a main entrance leading to 
the toilet goods department, the table dis- 
play comprised of sand, a yucca plant and 
a small bubbling fountain which used the 
toilet water for its stream drew constant 
crowds. <A representative of Shulton was 
on hand at all times to explain the promo- 
tion and to handle sales. 


Freedom Train Visits 
New England 

The red-white-and-blue Freedom Train 
spent the first half of October in New 
England, stopping at Stamford, Bridgeport, 
Waterbury, Hartford, New Haven, and New 
London, Conn., Providence, Worcester, Lynn 
and Boston, in Massachusetts, and Rutland 
and Burlington, Vt. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














ORDER NOW! 


BEAUTIFUL FIBERGLAS 


Snow Crystals 


WHITE OR PASTEL COLORS 


A 


CJ-49 ASS'T SNOWFLAKES 
4" to 1019" BEAUTIFULLY 
PATTERNED 


DOZEN ass't $]-60 
Gross asst $1 8-00 


Smart Little Touches 
for Christmas, Etc. 


ARKOW-LEWIS ASSOCIATES 


705 ARCH ST. PHILA 6, PA. 








FOIL and FANCY 
PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 











LUCITE 


WINDOW-COUNTER DISPLAY 


Made to your specifications. Phone—write 


Stars & Stripes Plastics 
1022 WOOSTER STREET, NEW YORK CITY 12 
WoOrth 4-7680 



































RUSE. for 


Free 


Catalog 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 













































City 








Firm 


Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. 
your needs listed on this blank, write a sepa- 
rate letter. 
you want on file, we’ll find out for you. 
yourself of our service facilities without cost 
or obligation. 
of any display problem. 


If you do not find 


If we do not have the information 
Avail 


This service includes an analysis 


. Air Brushes 

(] Airpainting Equipment 
() Animated Signs 

() Artificial Flowers 

() Artificial Snow 

C) Backgrounds 

[] Background Colors 

(]) Background Coverings 
[] Brushes and Pens 

[] Card & Mat Board 

(] Cardwriters’ Materials 
[] Color Lighting 

(}) Composition Pieces 

(] Crepe Papers 

() Cut-out Letters 

C) Cutting Machines 

() Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 

| Display Racks 
Drawing Boards 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 

Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 

Store Designing 
Socks—Window 

Store Equipment 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 

[) Wall Board 

[] Wigs 

() Window Lighting 


00000 


JOO0O0O0O 


[ 


O00 


Cl 
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C) Do you wish a copy of their catalogue? 
{] Do you plan to remodel your store soon? 
[] Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Display Manager 
Street 
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Rigging A Suit Form 
For A "Custom Look" 

Many displaymen have difficulty in 
ranging a suit coat so that it is perfect in 
appearance. The following routine is sug- 
by Tanzer Display Company, Everett, 
as the correct method to follow: 
first and most important step is the 
proper pressing. The sleeves must be turned 
inside out and the lining pressed free of 
wrinkles. 

The correct pressing of the chest mould 
from the important feature. 
The right lapel should be down 
from the base up to the point where the 
left lapel This will eliminate 
bulges otherwise caused by the roll of the 
under lapel. 

The suit form itself must then be padded 
to take the suit. 

By this method, suits up to size 42 can 
I with as much as the 
smaller Larger tend to 
appeal more to men who prefer drape clothes 
and to men who wear the larger size suits. 

The manufactured, adjustable sleeve form 
is considered the ideal trimming aid by 
the majority of displaymen. By this method 
both sleeves will have the same amount of 
padding and the same shape, as well as a 
much more natural appearance. 

Every displayman has his own pet way of 
using these sleeve forms. Some insert the 
forms after the body of the suit is trimmed, 
some before, and tacking pads to form. 

In either case satisfactory results can be 
provided the jacket is properly 
built up with tissue and wadding to bring 
out the style of the chest and hips. 

For final touches, every displayman to his 
own individual taste. Some pin the sleeves 


ar- 


gested 
Mass., 
The 


inside is an 
pressed 


crosses it. 


e used effectiveness 


Sizes. sizes also 


obtained 


to the form at a point 3 inches below the 
armpit, from inside the sleeve. Also used 
by many is cardboard tacked to the form 
to extend below the form, following the 
cutaway of single-breasted suits, and 
straight across for double-breasted suits. 


The bottom of the jacket is then pinned to 
the cardboard. 

Generally, the finished product must look 
natural and nonchalant, yet free of wrinkles 
and not over-padded to a point that the 
style of the suit is distorted. 


Fusible Plastic Compound 
For Display Purposes 

“Norcell” is the name of a fusible plastic 
compound introduced by Norrell, Inc., 3074 
Pershing avenue, Memphis, for casting dis- 
play units and related objects. The simple 
method of using “Norcell” is described in a 
booklet available from the firm under the 
title of “Norcell for Flush Molding.” It is 
claimed that the material can be used in 
most instances where plaster of Paris and 
papier mache have been used, giving a 
light, strong product with rapid production. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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MARKET 
WEEK 


SPECIAL 
NUMBER 


CIRCULATION 


15,000 


COPIES 


® BIGGER 


e BETTER 
@ More Complete 


This big special number will 
promote the December Display 
Market Week and will truly be a 
complete directory of the display 
industry. Fortunately, we have 
obtained an additional supply of 
paper to make possible the larg- 


est and best edition in our history. 


November Number 
-=«Out November [5 


Will be in circulation nationally 
fully two weeks before New York 
Display Market Week, to be held 
at the Hotel New Yorker, De- 
cember 7 to December 12. Be in 
it for a good 1948 start. 


TELEGRAPH SPACE RESERVA- 
TION NOW — THEN RUSH 
YOUR AD COPY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Displays Stores Will 


By W. L. STENSGAARD, President, 


WORLD 


Use 


DISPLAY 





W. L. Stensgaard & Associates, Inc., Chicago 


HE subject assigned to me is so very 

"T tread for 20 minutes that I will be 

brief by saying: 

Stores today will use: 
Displays that bring a benefit. 
Displays that fit store space and char- 
acter. 
Displays that do a better job of mer- 
chandise presentation and assist to 
control inventory and do related sell- 
ing. (Triple-threat displays.) 

4. Dimensional character displays of 
wanted trade marks (if small products 
have space to hold it). 

5. Displays coupled to advertising and 
merchandising plan again to fit store 
character. 

6. Display sketches 
materials 
own ads and policy. 


with 
with 


ideas 
can fit 


and 

some so store 

7. Displays that are functional, that have 
proven ability to increase sales per 
square foot over average and reduce 
cost per transaction. 

Waste in displays is becoming less and 
less because manufacturers are doing a bet- 
ter job of research, planning and offering 
of displays. They look more and more on 
point-of-sale as a part of their duty in dis- 
tribution. They realize 50 to 70 per cent 
waste is no longer tolerated—at most 3 to 
5 per cent waste is high in a well planned, 
lesigned and merchandised point - of - sale 
program. 

The day when display was considered just 
so much expense is gone. Now it is looked 
upon as one of the best investments in the 
advertising budget. It assists all other ad- 
vertising to pay off. Its results can be 
readily felt and easily traced. Coupled with 
well planned merchandising and promotion 
it becomes the tool in which the retailer is 
most interested—after all, it does the job 
in his store. 

The amount of money invested in display 
'r point-of-sale can and should be looked 
at as an equipment investment for better, 
more economical production. Display is for 
better, more economical distribution. What’s 
the differénce? Both make good sense, and 
etter profit. 

Every product distribution has its own 
problem as to what its retailers will use, 
epending largely on type and kind of dis- 
ribution, and the answer is not difficult to 
btain. The difficult problem is to change 

e habit or thinking or budget—because of 
ld experiences guided by the inexperienced. 
ce management can establish confidence 
their display agency counsel and obtain a 
ste of experience and results, point-of-sale 
all other efforts pay greater divi- 


1 
} 
I 


1 
AnKCS 
ends. 
\dvertising does a great job of pre-sell- 
before the Association of National Ad- 
Atlantic City, October 7. 


iress 


sers 


ing, but display has much to do when the 
customer finally the For 
example: 
1. First to 
showing. 


goes to store. 


identify and improve product 


2. To repeat and dramatize the ad story. 

3. To make the product appear its best. 

4. To compete with competitive products. 

5. To describe features, picture benefits. 

6. To encourage and help make the sale. 

7. To earn its cost—and space. 

In the language of the retailer it must: 

a. Be acceptable. 

b. Produce more sales per square foot. 

c. Improve related and suggestion sell- 
ing. 

d. Improve inventory control and _ turn- 
over. 


e. Direct traffic to the product. 

f. Use skyscraper space square foot area. 

g. Make the store more interesting. 

h. Reduce cost per transaction. 

Now, in my brief remaining time please 
allow me to show and describe 15 ex- 
amples of what I mean by “Displays Stores 
Will Use—and Are Using Today.” 

(Projections were then shown of the fol- 
lowing: RCA Victor Symphony lithograph; 
Whitman chocolate display; Alligator rain- 
coat soft sheet; RCA Victor giant record 
process display; Berkshire hosiery counter 
display; Speidel “Miss Mignon” jewelry 
display; Jantzen trunk display; Sherwin- 
Williams counter unit. 

(Ekco cutlery floor display; Elgin watch 
“DuraPower” spring display; Hickok “Bar 
H” travel display; Hoover cleaner process 
display; Moe light counter demonstration 
display; Arrow related selling floor unit; 
RCA Victor children’s music card.) 

And last but not least—good display will 
cost less than poor display—regardless of 
cost. 


Don’t delay — insist on better display. 





Christmas Catalogue 
For Garrison-Wagner 


A 9%6-page catalogue in color has been 
issued by Garrison-Wagner Company, 2018 
Washington avenue, St. Louis 3, and is 
now available on request. Products shown 
include fabrics, papers, letters, accessories, 
backgrounds, natural decoratives, forms, 
flags, foliage, metal fixtures, papier mache 
units and novelties. 


Coronet Plastic Company 
Is Buenos Aires Firm 


Bert Levi, who is display director for the 


chain of stores operated by Casa Tonsa 
with headquarters in Buenos Aires, has 
formed a new firm under the name of 


Coronet Plastic Company, S. A. Levi also 
operates a display supply house in Buenos 
Aires the name of Mister Vidriera 
in addition to his work for Casa Tonsa. 


under 
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job. 


MOLDED 
PLYWOOD 


Fabricated to your Specifications 


Parts or complete displays 


Send sketch of your requirements today. 
We may have a mold on hand to do the 
Prompt deliveries — sensible prices. 


Laminated Veneers, Inc. 


40-17 22nd St., Long Island City I, N. Y. 
lronsides 6-2578 








Colorful, attractive, 
terior display. 











(No. 1007) 


Full Figure 
SANTA 
$8.75 ea. 


Complete with 
Christmasballs 
Sylkglass 
that 
fect Christmas 
look. 


adore 


ind 
for per- 
display 
You'll 
this cute chub 
by Santa. 


EV-READY 





PAPER SCULPTURE IDEAS 
for Christmas 


ideal for window and in- 
Fine paper sculpture execution 
and excellent values at Ev-Ready’s low prices. 


(No. 1006) 
SANTA 
HEAD 
$36.00 doz. 
$3.75 each 


A perfect Christmas 
display item. Use this 
popular priced item 
generously throughout 


the store. 


195 Canal Street 
New York City 13 
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Say “‘Hello’’ to 
Marbletone Bust Forms 


A new ... a different mache form covered in actual 
reproductions of TWO-TONE MARBLE. CANNOT 
CHIP OR CRACK. More than 3.300 sold in 3 months 
to leading stores. For dynamic display power MARBLE- 
TONE BUST FORMS have never before been equalled. 
Will fit all stands and is modeled from actual bust for 





authenticity. Ideal for dresses, blouses, sweaters, lingerie. 
Minimum order — 6 of any assorted colors. 


PRICE *37> brook 

EA. BROOKLYN 
Gray-white Yellow-white Green-white 
Flesh-white Blue-white Red-white 








| Jobbers Inquiries Invited | 


ORIGINAL SALON DISPLAYS 


Manufacturer and Distributor 


2297 CONEY ISLAND AVE. BROOKLYN 23, N. Y. 














ERI10 ERIO3 ER137 ERI11 ER102 ER105 ER101 


WORLD’S LARGEST MILLINERY HAT RACK MANUFACTURERS 


EMPIRE 


HAT RACK & FIXTURE CORP. 


7 EAST 19th STREET, NEW YORK 3, N.Y. 
Tel: GRamercy 7-4385 








ALUMINUM FOIL 


HEAVY WEIGHT — ALL XMAS COLORS 
26 inches wide by 25 feet, per roll 


$1.00 


Just one example of the many wonderful display "buys" at 


NEW YORK DISPLAY CENTER, Inc. 
143 Grand St. (near Broadway) New York City 13 


Jobbers Inquiries Invited 
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OCTOBER, 1922 
A local display contest at Holyoke, Mass 
was judged by three Boston displaymet 


| C. S. Nichols, R. H. White & Co.: G. F 


Prue, Filene’s, and Frederick Waldo, C. | 
Hovey Company. Henry J. Lamothe, 
Stieger & Co., won the grand prize. 

First prize in the national “Jack Tar 
display contest was won by O. E. Whee 
Halliburton-Abbott Company, Tulsa. Sex 
ond prize went to Carl Ahlroth, The Union 


| Company, Columbus, Ohio. 


The Cleveland Display Club held 
masked ball on Hallowe’en. A similar party 
was held by the Chicago Display Club at 
the Hotel Atlantic, and also by the St 
Louis Display Men's Club. 

The Associated Men’s Neckwear In 
dustries display contest was won by Carl 
\hlroth, The Union Company, Columbus, 
with second place going to C. M. Shrider 
A. FE. Starr Company, Zanesville, Ohio 


OCTOBER, 1937 
The Tri-State Display Club met in Evans 
ville. \ demonstration of lettering and 
figure drawing featured the meeting. 
Oscar N. Segall, Segall & Sons, Phila 


| delphia, died at the age of 47. 


Irwin Fisher, display manager for Zion 
Cooperative Mercantile Institution, Salt 
Lake City, was made advertising manager 
Eugene Lees, his assistant, took over the 
display department. 

For 31 years in charge of display for 
The May Company, Cleveland, S. R. Macka 
bee announced his plans for retirement, 
with W. F. Collins, his assistant for 23 
years, to succeed him. 

First prize in the display contest for 
“ABC” fabrics was won by Karl Kneis, 
Stix, Baer & Fuller, St. Louis 

Formerly with Kaufmann’s Department 


| Stores, Pittsburgh, Dorothy Lynch joined 


Wm. Taylor Sons & Co., Cleveland, as 
interior display manager. 

The Crandic Display Club, composed of 
displaymen from Cedar Rapids and Iowa 
City, held its annual election and_= re- 
appointed Moie Hamburger, Strub’s De- 
partment Store, lowa City, as president tor 
a second term. 

Kk. W. Grieve, display director 
Harrod’s, London, visited the United States 


"Plexiglas For Merchandising Aids" 
Booklet Now Available 


The role that “Plexiglas” is playing in 
the display and sale of many types of mer- 
chandise is the subject of a new illustrated 
booklet prepared by the Rohm & Haas 
Company, Philadelphia, manufacturer of the 
acrylic plastic. 

Among the various merchandising aids 
discussed are modern packaging, point-of- 
sale displays, showcases, and wall units for 
combination storage and display. <A copy 
of the informative booklet may be = ob 
tained by writing the firm at Washington 
square, Philadelphia 5 
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 -‘ Your 
Column 





re is a little information about the 
| icane.. Godchaux’ had their window 
blown in on the Baronne street side oppo- 


site the Roosevelt hotel in spite of having 


it boarded up the night before the storm 

Stein's Clothing Store had all their 
windows smashed by a flying sign which 
came through the air like a magic carpet 
ft across the street. Porter's also had 


a window blown in by the 90-mile wind. 


\ should have seen some of the big 
signs which were blown over like card- 
Roar! 

Yesterday they called for volunteers to 
help evacuate people in the flooded areas; 
I went along in an army truck and was in 
vater up to my waist all day. Right now 
they are announcing over the radio every 
few minutes that some ot our outskirt 
sections are being flooded more and more: 


they are trying to stop it by sandbags at 
the lake-front. 
I) H. Holmes & Co. had their entire 


mt boarded up, with no windows in 





sight, and that’s what a lot of other stores 
should have done as they were warned the 
day before that the storm was headed our 
way.—Julius Greenberg, New Orleans. 


| recently assumed the position of display 
firm ot Suit 
don’t subscribe to DIS- 
which handicaps me in 
Believe it or not, 
iiter 10 years in the display profession | 
still find that DISPLAY WORLD is truls 
right hand. So if at all possible, will 
i please put us on the subscription list 
future ?—Alfred J. Mar- 
lla, Dermer’s Suit House, Fresno, Calif. 


manager tor the Dermer’s 
House here. They 
PLAY WORLD, 


many daily chores. even 


the very near 


Wi have received your DISPLAY 
WORLD for many vears and have always 
sed it in every way. However, we feel 


u do not give us enough ideas for small- 


town which can be 


1 


stores 

ult by the 

selling, bookkeeping, Perhaps 
i can use this suggestion for future 
sues—Milton H. Kay, The Grand Leader, 
erty, Texas. 


displays 


man who does the buying, 


and windows. 


Hecht Bro- 
DISPLAY 


designer. 


former position with 
rs, Baltimore, | 
VORLD in my 


| 

In my 
made use of 
work as display 


present I am doing free-lance work for 


rious stores in Elkins, W. Va. I would 
e to subscribe to DISPLAY WORLD as 
is an invaluable aid in my work.—Mar- 
ret V. Webb, Beverly, W. Va. 





We have been following your articles on 
ndow display with great interest because 
ago we had never even at- 
this type of display. Mr. 
Hewey, manager of the and 
vertising department of the Florists 
legraph Delivery Association, 
it we subscribe to 


til a year 
mpted to do 
irold sales 
suggested 


magazine to 


your 
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This is the unit that Paints With Light. “ 
Wired in three circuits. Supplied with heat 
resisting glass 55 degree spread lenses in 
primary red, blue and green. Uses 150-wott 
PAR-38 and R-40 lamps. Order now for 
prompt delivery 














Cat. No. 391 41/2-ft. section $49.50 
6-ft. section $66.00 
7\-ft. section $82.50 











































A CHANGEABLE PRICE CARD 
THAT ADDS TO THE 
ATTRACTIVENESS OF ANY DISPLAY 








Ideal for window, counter and showcase 
display, these attractive Changeable Price 
Cards catch the eye, are easy to read. Not 
only can they be changed to show differ- 
ent prices in dollars and cents — but they 
can be adjusted so that the numbers are at the correct angle 
for easy readability whether they are up high or at eye level. 





Available in Gold or Silver, they're really handsome! 


20 embossed, die cut and scored foil price holders, ready 
for assembly with 440 matching figures from 0 to 9, dol- 
lar and cent signs and decimal points. A real value at $2.00. 





Special price cards 


made to order with 


Order through your job- 
ber. Or write direct: 
EUREKA SPECIALTY 
PRINTING COMPANY 
Stationery Div. 
Dept. DW, 11 W. 42nd St. 
New York 18, WN. Y. 


name of company 
or trademark. W rite 


us for information. 




















With Christmas Around the Corner... 


WERNER LEWY 


For Unusual Display Creations 





27 E. MONROE CHICAGO 3, ILLINOIS 
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MMEDIATE 
DELIVERY 


* Wreaths & Roping 


Preserved and flame-proofed. 
Full-bodied. 14" to 36". 


* Christmas Balls 


America's finest glass balls. All 
sizes. Brilliantly colored. 


* Stars & Bells 


Sturdy papier mache. White dia- 
mond dust and foil in colors. Bell 
sizes 314"" to 11"; stars 41/2" to 22". 





Discounts to Jobbers 


MAIL ORDER TODAY 


or Write for Further Information 


A py, ALLIED” 


CREATIVE DISPLAYS. 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD. 











SHOWCARD WRITER WANTED 


Young, good layout man, fast and neat speed- 
ball and brush work. 40-hour, 5-day week. 
Good starting salary. Write 


UNITED AIR LINES 


Employment Office 


5959 S. Cicero Ave., Chicago 38, III. 








RAISED GLASS LETTERS 


ALL STYLES - - - ALL SIZES 
PLASTICS, STOCK AND FROM SKETCH 
ALSO VIKING TYPE 1”, 1%”, 2”, 3”, 4” 


Write for Price List 
FALK GLASS PRODUCTS CoO. 
5-9 Union Square New York 3, N. Y. 








FOR SALE 
Pine Cones, Cattails, Mullein, Cedar, Cedar 


Bark and other decorative material. 
All inquiries welcome. 


M. E. ROY TSEERTON: 














Dried Decorative Materials 
from CALIFORNIA 

TEASELS in all forms; artichoke blossoms; India 

thistle; date palm florettes; grape stumps; man- 

zanita branches; dried grain heads; eucalyptus 

pods; pine cones. 


THE WATSON COMPANY 


21 CLAREMONT AVENUE, SAN JOSE, CALIF. 





vile! & CHANDLER AIRBRUSH 


ethe particular artist 


fend for Cata/og $2 


THAYER & CHANDLER 
O10 W.VAN BUREN ST.,_ CHICAGO. ILL. 
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obtain a different approach to window dis- I have just purchased the A-1 Decorating 
play. After receiving a few issues, we Company in downtown Houston. I have 
decided to try an entirely different manner had a window display service business | 

in which to display our product — flowers. for one year, and now I am extending iy 


We thought that instead of making a mass service to all display departments with a 
display of arrangements and designs in complete line of supplies, fixtures and 

the window, showing people how many and J terials. 

how varied an assortment of flowers we I want to contact all manufacturers who 
have, we would show the public how they might be interested in having me carry 
could use the flowers in their homes, in their lines in my stock, such as popular 
the hospital, and for dances and formal price mannequins, fixtures, foliage, trim- 
dinners. mings, plastics, men’s forms and_ sleeve 
pads, fabrics, papers, paints, and artists’ 
and card-writers’ materials —V. E. Kleas, 
Kleas Display Studio, 616% Travis street, 
Houston. 


We purchased a mannequin and made 
arrangements with a department store on 
a reciprocal arrangement by which we 
borrow gowns from them, acknowledging 
them by a card in the display. We have 
had a great deal of attention attracted to DISPLAY WORLD has been a great 
our windows with this arrangement. One help to me in working out many problems 
of the most unusual was a Mother's Day which have arisen while working in the 


window which almost caused several acci- women’s apparel line. 

dents when automobile drivers took a At the present time I’m in charge of 
second look when they realized that the displays for Hanscom Brothers, Inc., bakery 
grandmother in the window was real.— and candy stores. If you could send me 
Floyd A. Klingbiel, Klingbiel Florists, Port any information or refer me to any com- 
Clinton, Ohio. pany who could be of any help to me with 







By Tony Sendoykas 





/ N 


and this is how you finally see it!— 














—You knock yourself out preparing for a style show... 














reet, 


reat 
ems 
the 


of 
very 
me 
om- 
vith 
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CLOWN UNIT 


C. E. IRWIN 


FOR SALE 
LARGE MECHANICAL ELEPHANT AND 


An Outstanding Toy Window Unit for Christmas 
Clown beats drum while riding elephant. 
trunk, fans ears, swings head. Has deep breathing action, 
eves roll. This unit is in good condition in all respects. 

WILL SACRIFICE FOR $500 


For photo and details, contact— 


GEORGE WYMAN & COMPANY 


SOUTH BEND, INDIANA 


Elephant waves 


Parfums Dana 








FOR SALE 


CLOSE-OUT 
50,000 Sheets 
Corrugated Paper 


60-lb. white bond 
Facing & Backing 
Size 24” x 36” 
Price, $59.50 per 1,000 
FOB New York 


Export Corp. 
16 West 60th St., New York 


WANTED 
DISPLAY MANAGER 


A large volume, high quality 
and progressive men’s apparel 
store, in a big midwest city, 
handling women’s ready - to - 
wear to a specialized degree, 
desires a topmost man. He 
must be energetic, creative and 
a finished display man in every 
sense, capable of directing 
others, but required to do 
much of the forming, rigging 
and draping himself in a su- 
perior manner. If you qualify 
for this excellent position, 





state full particulars — salary 





CUT-AWL 


Best offer takes K9A Cut-awl, 
cuaranteed perfect operating 
condition. Prov. Display Svc., 
26 Custom House St., Provi- 
dence, R. I. 








Sales Representative 


and Jobbers Wanted 


Selected territories now 
available for live wires to 
handle complete line of 
men’s, ladies’ and_ chil- 
dren’s papier mache man- 
nequins. Correctly styled, 
favorably priced. Commis- 
sion. Send complete ref- 
erences, experience and 
territory preferences to: 


Address “Box WCD” 


Care of DISPLAY WORLD 











Territories now available! 
good, aggressive jobber in each of the follow- e 
ing localities: 
California, Northwestern States, Mountain 
States, East Coast, New York and vicinity, 
Midwest, and Great Lakes and Ohio sections. 


ATTENTION JOBBERS 
NEW HIGH QUALITY SPRING LINE 


ARTIFICIAL FOLIAGE AND 
SEASONAL DECORATIVES 


Write at once for full information about our 
smart Spring line which is ready now. 


Address “BOX 3703” 
Care of DISPLAY WORLD 


We want one 


expected, salary now being re- 
ceived, age, background, edu- 
cation, positions held, their 
duration, ete. 


Address “Box 390” 


Care of DISPLAY WORLD 











ADDITIONAL 
OPPORTUNITY 
EXCHANGE ON 

PAGES 130 and 131 

















display problems I would appreciate it. 
Marian E. Bowden. (This letter was re- 
ceived without a return address; a reply 


. will be sent gladly if the writer will for- 


vard the necessary information.—Ed.) 





It is with extreme pleasure that I renew 
subscription for DISPLAY WORLD. 
| want also to express my appreciation for 
fine way it is edited. I am rather a new 
ember in the display field and I look for- 
ird with great enthusiasm to each issue. 
feel sure that DISPLAY WORLD. is 
ing a great deal in bettering display 
roughout the merchandising field.—Bob 

Marshman, Racine, Wis. 
loday we received an urgent cable from 
r president, who is now in London, Eng- 
|. for a collection of photographs and 
‘wings illustrating the latest developments 
\merican shoe store design and equip- 
nt. Fortunately the August issue of your 
1able publication gave us one excellent 
Mr. Morris Ketchum, Jr., the author 
your feature article “Organizing the 
re Front’. We immediately contacted 
and he is preparing a folio of new 

re designs for us. 

\s we are anxious to gather as much 
ormation as possible in the very short 
me we have at our disposal, we are 


soliciting your aid in this matter as well. 
We thought you might have on hand a 
catalogue or two on new store equipment 
or a collection of photographs that might 
help to make our folio more complete.— 
James Taylor, Bata Shoe Company, Batawa, 
Ont., Canada. 

We have been following your editorials 
for quite some time. We particularly agree 
that the Arthur William McMahon piece 
urging that education rather than enter- 
tainment be the key-note of displaymen’s 
get-togethers is very much to the point.— 
Ben L. Berman, business manager, Display 
Union Local 144, C.I1.0., New York City. 

Thank you for sending me the August and 
September copies of DISPLAY WORLD 
to replace those I missed. Someone has no 
doubt been helping himself to these copies 
in my mail box. 

I have been at Freimuth’s for 30 years 
and the DISPLAY WORLD with its fund 
of valuable ideas and suggestions has 
helped me through many difficult situations. 

I want to thank you again for your 
kind interest in getting me the copies, as I 
save them in a filing cabinet from year to 
vear. It is a real magazine and you are to 
be congratulated—A. FE. Ortquist, Frei- 
muth’s, Duluth. 


I am writing you because I feel that 
DISPLAY WORLD is responsible for a 
great deal of my good fortune. I have 
used it not only as a delightful magazine 
to look at but also as a text book from 
which to learn the important and _ ever- 
changing trends in the field of display. 

With 12 windows to pull and install each 
week, four floors with interior displays on 
each, one part-time assistant and a small 
budget, you can readily see why DISPLAY 
WORLD has been my full-time assistant. 

I now have 3,120 windows to my credit 
and cash awards in the four contests I 
have entered—last but not least, the Cata- 
lina contest in which I won first prize, a 
$500 Bond, competing with cities up to 
100,000 population (we = are 15,000).— 
Mildred A. Carter, Metzger-Wright Com- 
pany, Warren, Pa. 

It has been a source of inspiration to 
receive DISPLAY WORLD all the time; 
all through the war I missed only one 
copy ... The stores here are making good 
efforts with their displays but materials for 
displays are not available. It makes one 
wish we could buy some of the props ad- 
vertised in DISPLAY WORLD. Let us 
hope those days will soon come.—Arthur 
Sadler, publicity manager, Christy & Co. 
Ltd., London. 
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Opportunity Exchange 

















WANTED 


Combination 
WINDOW TRIMMER AND 
ADVERTISING MAN 
junior de- 


interested in 


for a_ high-grade 
partment store, 

assisting the general manager 
\lso willing to acquire knowl 
edge in the merchandising field 
Splendid opportunity for the 
right man 


Address ‘‘Box 642” 


Care of DISPLAY WORLD 








CHASEBROOK, INC. 





WANTED 


SALES MANAGER and SALESMEN 


For top line, high price mannequins. 


Brilliant opportunity for right persons who 
are ambitious. Must be thoroughly experi- 
enced and have unquestionable past record. 
Write ALL in first letter. Immediate response 
welcomed. Confidential. 


Address “BOX 10W’”’ 








POSITION WANTED —Displayman 
~ eighteen years’ experience 
men and women’s wear, excelle 
card writer, desires position, pr 
ferably South or Southwest. 


Address “Box 300” 
Care of DISPLAY WORLD 











Christmas Display 
Bargain 


FOUR 
COMPLETE 


NATIVITY 
WINDOW SETTINGS 


perating K r stores through 
chee tinmen. wemmabis ex: Care of DISPLAY WORLD Including : 
I 3 ! nell i — ng A Full round figures, buildings, 
f nt we off tead backgrounds, floor, ete. 
1 advan nt 1 e. e.e 
pmabiie truasnorter All in Good Conditio 
Htomobile.transpor WINDOW TRIMMER FOR SALE Good C n 


CHASEBROOK, INC. 
CANTON, OHIO 


ving | details s to your ex 


] 
t 








WANTED 


MANUFACTURING OR 
JOBBING BUSINESS 
Part or Full Interest 

Address “Box 141” 
Care of DISPLAY WORLD 








WANTED 
TO BUY 
OR 
RENT 
LAUGHING SANTA 
OR MECHANICAL 
CLOWN 
Write, giving prices 
and photo. 


GORMANS, Inc. 
Care of Display Dept. 





and 


DISPLAY MANAGER 


One of Duluth’s finest specialty 
catering primarily to 
men has a permanent opening 
for a good display man cap- 
able of highest work 
Excellent opportunity. Write, 
giving all details of qualifica- 
tions and experience. 


M. COOK & SONS 


Duluth, Minnesota 


Printasign Machine 


Due to a sign shop re- 
organization we are sell- 
ing this l-yr. old, slightly 
used machine at less than 
half price. If you are 
interested, write or wire: 


ADLER’S 
Care of Mr. E. R. Wright 
4th & Main, Dayton, Ohio 


stores 


class 

















DISPLAY SALES REPRESENTATIVES 
WANTED 


by large manufacturer of Artificial Flower and Display Decora- 
tions. Diversified line of fixtures, materials, etc. Prefer men of 
experience and following or of Display experience. Established 
territories open for excellent earnings. Picture with application. 
Replies confidential 
TERRITORIES OPEN: 

1. Texas (North to Iowa). 2. California. 3. Tennessee, North 
Carolina, Georgia. 4. Illinois, Ohio, Indiana. 5. Pennsylvania. 


GENERAL DISPLAY CORP. 


140 West 4th Street Cincinnati 2, Ohio 








WANTED 
2 SALES REPRESENTATIVES 


| 


1. Cradle Scene 
2. And Herod Sent Wise Men 


3. Shepherds Watch Over 
Their Flocks 


4. Joseph and Mary Go To 
Bethlehem 

Designed and built by the Bliss 

Display Corporation of New 

York in 1945 for Stewart and 

Co., Inc., Baltimore. 


ORIGINAL COST— 
$2,700.00 


Will Sacrifice for only 
$600.00 


Pictures sent on request. 


Write to 
C. H. BARTON 
Display Manager 


LOVEMANNS 
Chattanooga, Tenn. 








Window Trimmers 


Wanted 


to carry complete lines of nationally known display Must be thoroughly experienced 
KANSAS CITY, KANS ; : P os Be EP aig : ar 
decorations, mannequins and fixtures. re card writing also. nga 
; . ’ : , department store work = in 
Northeastern O stern Pe ani - 4c . 
(1) Northeastern Ohio & Western Pennsylvania towns of 15,000 population 





FOR SALE Established Back- 
ground Installation and Window 
Display Service, located in New 
York City, for sale Strong follow 
ing among high priced specialty 


Care of DISPLAY WORLD 








2) Southeastern Ohio & West Virginia 
ALL CORRESPONDENCE IN STRICT CONFIDENCE 


LEROY W. FRYMAN 


Window Display Equipment 
405 Keith Bldg. Dayton 2, Ohio 








Pleasant working conditions 
Volume business concern. Top 
salary to good men. Write, 


GRABER’S 
59 South Second Street 
Memphis, Tennessee 











|| 


en 
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} Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
ced, practical and_ up-to-date 
irse covering all phases of the 
bject. Of value to the experi- 
-ed trimmer as well as the begin- 
er Over 500 pages with 1,000 
etches to show you how. Write 
r circulars. WILL H. BATES, 





Box 101, Ellsworth, IIl. 





RESIDENT 
SALESMEN 


\e are establishing territorial 
| les representatives in many 
ctions of the United States 
| Canada, and are _ inter- 
ted in hearing from men 
roughly seasoned in dis- 
iy. 
fo men of such caliber we 
ffer an opportunity to handle 
country’s finest diversified 
isplay line, on a remunera- 
tive basis never before 
jualled. 
[f you are interested in 
ire complete details, we sug- 
st you write us a_ short 
sumé of your experience, 
lvising the territory you are 
imiliar with. 


Address “Box 633” 


Care of DISPLAY WORLD 








Sales Representative 


WANTED 

tor complete coverage of 
the country with special 
displays. A mature per- 
sonality vital. High-power 
tatics of selling unneces- 
sary but enthusiasm, push 
ind imagination are abso- 
lute requisites. 


Address “‘Box 384” 


ire of DISPLAY WORLD 


SALES REPRESENTATIVE WANTED 
FOR WEST COAST 


An experienced display sales representative with following 


in the department store and specialty shop field is wanted 


by prominent display house offering a complete line of 


mannequins, forms, 


fixtures, 


displayers and _ novelties. 


Lucrative position for right man. Write fully in first letter. 


Address “BOX 939” 


Care of DISPLAY WORLD 








DISPLAY SALESMAN NEEDED FOR 
PITTSBURGH TERRITORY 


A nationally known display 
salesman for its Pittsburgh 
Pennsylvania, Southern Ohio 


house needs an experienced 
territory, including Western 


and West Virginia. Man 


with good contacts with department stores and specialty 
shops can earn large commissions. Complete line is offered 
ot finest products in mannequins, forms, fixtures and other 


display props. 


Write giving full information. 


Address “BOX 918” 


Care of DISPLAY WORLD 


WANTED! 
DISPLAY MANAGER 


We have a splendid opening 
for a Display Manager, thor- 
oughly competent to head the 
display department of one of 
lowa’s finest specialty stores 
handling men’s, women’s and 
children’s better quality ap- 
parel. Corner store with 220 
feet of windows. Three as- 
sistants in the department. 
Excellent opportunity, attrac- 
tive salary, good working con- 
ditions, retirement pension 
plan. Give references, ex- 
perience and present carnings. 
Address letter to Robert Arm- 
strong. 


ARMSTRONG’S 


Cedar Rapids, Iowa 

















FOR SALE 
Silhouettes of New Fall Fashion 
Trends. Used once in Style Show 


Figures are 14’, 12’, 10’ and 6’ high 
Pictures available, also price and 
any other information. Write 


Chas. P. Wiseman Company 
Lancaster, Ohio 


- Four Giant Cutou* | 




















New England Territory Manufac- 
turers’ Agent—Display Specialties 
Unusual Resale Items wanted, 
Well known and well received in 
mmercial and Industrial Markets 


Address “Box 411 
Care of DISPLAY WORLD 








Experienced 
Salesman Wanted 


Midwest, Southwest and 
Vest Coast territories for es- 
ished display company with 
mplete line of fixtures, 
rms, mannequins, etc. 
l'xperience and following es- 
ntial. 


Address “Box 711” 
ire of DISPLAY WORLD 








JRRESPONDENCE INSTRUC- 
[ON—In Window Display. Adver- 
ng and Card Writing. In opera- 
for nearly 40 years with over 
00 graduates in nearly every 
intry in the world. New graphic 
| truction and new short courses 
several prices. Write for catalog. 
THE KOESTER SCHOOL 
300 W. Adams St., Chicago 








WANTED 


Manufacturers Agents 
And Jobbers 
For a Quality Line of 
DURASHIELD All Plastic 
Size Dividers 
Business Hours Signs 


Open & Closed Signs 
Advertising literature 
available. 


Address all inquiries to 
I. M. MONTALTO 
Plastic Fabricators Co. 


440 Sansome Street 
San Francisco, Calif. 





WANTED 
WINDOW TRIMMER 


For Wyoming's finest 
men’s store, featuring 
only nationally adver- 


tised lines of men’s wear. 
Must have good reter- 
ences as to character and 


ability. Salary $300.00 
monthly. Write, wire or 
call 


Harry Yesness 
Casper, Wyoming 


SALESMEN 
Lucite Displays 


A few territories open 
for Salesmen and Job- 
bers to handle quality 
line of Lucite displays. 
Attractive proposition. 


Address “Box 518” 


Care of DISPLAY WORLD 














WANTED — Capable, Experienced, 
Papier Mache Molder. Must have 
pleasing personality and ability to 
manage complete molding shop 
Excellent opportunity including a 
salary and bonus to the right per 


son. 


Vernon T. Carlock, Oregonia, Ohio 














CAREER BUILDERS 
A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nely Looking for a display 
position ¢ 


Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
New York City 19, CIrcle 6-2665 


Franklyn C. Wiskow, 


Licensee 

















WANTED 
MANNEQUIN SALESMAN 


Experienced Retail and 


| Jepartment Store follow ing. 


Drawing against liberal commission 


1. Texas and Surroundings 


2. Mid West 


3. Tennessee: N. & S. Carolina and Kentucky 


Also complete line of display fixtures 


State full particulars. 


Address “BOX 845” 


Care of DISPLAY WORLD 


SALESMEN 
WANTED 


New York plastic manu- 
facturer has new, complete, 
quality line of 
plastic DISPLAY  FIX- 
TURES at popular prices. 
Work from illustrated de- 
Liberal 


modern, 


scriptive catalog. 
Commission. All replies 
confidential. Several good 
protected territories — still 


available. 


Address “Box 522” 


Care of DISPLAY WORLD 














URGENTLY NEEDED! 
Used Print- A-Sign Machine 
or Line-O-Scribe. Write to 
Harry L. Felton, Peggy Ann 
Shops, 69 York St., Toronto, 
Ontario, Canada. 














DISPLAY WORLD 





OCTOBER, 


1947 
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ainty and Dura 


Plastic shell forms are proving it’s both profitable merchan- 
dising and smart display to show women’s dainty and intimate 
apparel with an air of softness. Capitalize on the soft lines ot 
lightweight plastic shell forms for maintaining the allure of 
feminine garments in those intimate departments showing 
Lingerie, Girdles, Blouses, and Sweaters. 


A shell form with these 
outstanding teatures, Erce from bubbles 
and blemishes, in 


Cicar plastic. 


Cork pinning strips 
on both sides of 
form permit wrin- 
kle free display of 
blouses and sweaters. 


Streamlined, lock tight, 
swivel fitting permit- 
ting adjustment of form 
to practically any angle. 


A sturdy, graceful, 
clear plastic stand 
with three different 
Httings: swivel, tlt, 
and clamp-oa. 


tic 


ble...in Plas 
SHELL FORMS 


Presented by Darling in four popular 
shapes and two outstanding finishes, de- 
signed to exploit the latest fashion trends. 
Illustrated upper left are the forms for 
displaying Brassieres, Blouses or Sweat- 
ers, Collarettes, and Panties or Girdles. 
(Shown without fittings or stands.) These 
may be obtained in all clear or opaque 
skintone plastic, without fittings or with 
a choice of 3 types of fittings for use on 
standard stands: a streamlined, lock tight, 
swivel fitting, which allows garments to 
be shown at practically any angle; a tlt 
fitting to allow forward and backward ad- 
justment, and a clamp-on fitting allows 
for up and down adjustment on upright 
rods. Illustrated at left are shell forms 
shown on specially designed stands of 
clear plastic and furnished with swivel 
fittings. (The shell forms may be had 
in the all clear or skintone plastic.) 


a 
Look to your Darling Displays Distributor 


L.A. DARLING CO., BRONSON, MICH. 


Displayrooms — New York, 47 W. 34th— Chicago, 
222 W. Adams— Los Angeles Office, 3114 W. 75th. 


Write now for FREE Broad- 
No. 200 that illustrates 
over 30 items for showing inti- 


side 


mate apparel including plastic 
shell forms and kindred items. 

















5 Ae a 4 
oepebh heehee 


Let’s call a couple of good numbers — ana what better numbers than those men’s 


mannequins by Darline. These two mannequins and five others of the line impart that well croomec 
| by Darling. TI t | lf th f the | part that well l 


look to any men’s wear setting, whether it be formal, business, or knock-a-bout country attire. Do 
what other smart displaymen and merchants are doing. CALL YOUR DARLING DISPLAYS 
DISTRIBUTOR to help solve your display problems, Visit our Display rooms. New York. 47 W. 34th 


Renae DIsPLAYE 


—Chicago, 222 W. Adams—Los Angeles Office, 3114 W. 75th—L. A. Darling Co., Bronson, Michigan, 


| [wok to your one dependable source 


for everything in display equipment, 





